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Editrix. 


She  began  her  career  25years  ago  in  a  small  New  Jersey 
town  as  managing  editor  of  a  magazine.  Back  then, 
Rosalie  Muller  commuted  between  school  and  work  in  a 
brand  new  VW.  Tod^  she  drives  a  sporty  Alfa  Romeo, 
license  plate  EDITRDC,  and  is  considered  to  be  among  the 
top  features  editors  in  the  country. 

In  fact,  the  American  Association  of  Sunday  and  Feature 
Editors  just  last  year  elected  Rosalie  Muller  Wright  to 
serve  as  its  president. 

And  as  Assistant  Managing  Editor/Features  at  The 
Chronicle,  Rosalie  Wright  has  brought  some  of  the  finest 
local  talent  to  our  pages.  Such  luminaries  as  Herbert  Gold, 
Jessica  Mitford,  and  Gerald  Asher,  as  well  as  popular 
authors  like  Paul  Erdman,  Alice  Kahn,  Richard  Rodriguez 
and  Moira  Johnston. 

It’s  no  wonder  we  have  one  of  the  greatest  feature  sec¬ 
tions  in  America.  We’ve  got  a  great  editrix. 

^an  ^ranrisro 

Great  people  make  a  great  paper. 


Ol.  Chemical  and  Atomic  Work¬ 
ers  International  Union  I'h*  %h<>rt 


Oklahoma 

names 


Oklahoma  City 


ott-Bfoadway.  ofl-ctt-Broadway 
thf  Broadway.  otf-Broadway.  off 
ofl-Broadwsy  •  i'tr\ 


Old  City  of  Jerusalem  ili*  v>.tU* 


hWMIl.l  A 


one  another  ih«  each  otfier. 
le  another 


Old  South  1l»  NiMih  i> 
vii  Vi.ii  New  South 


Old  Testament : 


one  man.  one  vote  Th* 


Oval  OHtce 


old-time,  old-timer,  old  times 


officeholder 


Old  World  ih.  I 

•hr..  A-.,  f-ir-in  \ 


time,  or^e-time  H>  ./»/ 


OIL  EQUIVALENCY  TABLE 


Ontario  ii 


Olymptc  Airways  H<-. 


Olympics 


composition  i 


opinion  polls 
surveys-  a.  •, 


opossum 


Bob  Barton  and  other  staff  members  at  the  New 
Haven  Register  look  to  The  AP  Stylebook  and  Libel 
Manual  as  the  bedrock  of  their  own  newspaper  style. 
Among  the  reasons; 

“Uniformity  of  style,  of  course.  And  the  AP  book  has 
a  lot  of  useful  information.  It  often  saves  a  trip  to  the 
encyclopedia.” 

Barton  is  newsroom  training  officer  at  the  Register, 
and  he’s  deeply  involved  in  updating  the  paper’s  own 
stylebook.  Much  of  it  is  built  on  the  foundation  of 
The  AP  Stylebook.  “Probably  96%  of  all  style  matters 
conform  to  AP  style,”  he  says. 

The  AP  Stylebook  is  used  daily  on  the  Register’s 
copy  desk,  and  all  150  editorial  employees  use  it  on  a 
case-by-case  basis.  That’s  typical  for  this  newsroom 
classic,  which  has  had  sales  of  about  700,000  since 
its  modern  format  was  introduced  in  1977.  It’s  become 
the  standard  for  newspapers  and  other  media  and  in 
college  classrooms  all  over  the  country. 

“What  I  especially  like  about  the  new  edition  is  that 
punctuation  is  in  a  separate  section,  so  it’s  easy  to 
look  up  the  various  rules  of  use,”  says  Barton. 


The  new  edition  also  has  a  dictionary  of  computer 
terms,  new  entries  about  how  to  refer  to  handicapped 
people,  about  religion,  science,  weather,  and  many 
more.  There  are  156,000  words,  all  devoted  to  helping 
editors  and  writers  practice  their  craft  with  accuracy 
and  clarity. 

If  language  is  a  part  of  your  business,  then  The 
AP  Stylebook  and  Libel  Manual  should  be  in  your 
working  library.  Order  it  through  AP  Newsfeatures, 

50  Rockefeller  Plaza,  New  York,  N.Y.  10020, 

(212)  621-1821. 


Associated  Press 

Quality.  Commitment. 


Bob  Barton,  New  Haven  Register. 


Atex  Advertising  systems  save  tinw,  save 
money,  and  enhance  revenue.  In  short,  they 
give  you  a  better  profit  picture! 

The  powerful  Atex  Integrated  Advertising  System 
database  manages  every  step  of  ad  processing  — 
classified  and  display  —  from  order  entry  through 
production  to  billing.  Combined  with  the  Atex 
Architect  program,  it  can  dummy  a  64-page 
paper  in  less  than  two  minutes.  A  Classified 
Pagination  system  cuts  page  build  time  in  half. 
The  time  between  ad  deadline  and  press  run  is 
reduced,  so  you  can  accept  more  ads.  A  display 
ad  makeup  system  is  linked  directly  to  the  adver¬ 
tising  database.  Lost  revenues  from  lost  ads  are 
virtually  eliminated...the  list  goes  on.  Everyone 
saves  time  and  money.  And  every  system  is 
backed  by  a  total  commitment  from  the 
Eastman  Kodak  Company. 

Talk  to  an  Atex  representative  about  improv¬ 
ing  your  profit  picture.  Or  call  617-275-8300. 


32  Wiggins  Avenue 
Bedford,  Massachusetts  01730 
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The  4th  Estate 

By  Doug  Borgstedt 


AUGUST 

30-9/2— New  York  Newspaper  Publishers  Association,  Gideon  Putnam,  Sar¬ 
atoga  Springs. 

SEPTEMBER 

9-11 — Michigan  Press  Association,  Display  Advertising  Conference,  Hilton 
Shanty  Creek,  Bellaire. 

9-11— International  Newspaper  Group,  Marriott's  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

11- 12— Maine  Press  Association,  Fall  Conference,  Sebasco  Estates, 

Sebasco,  Maine. 

12- 15— Southern  Circulation  Managers  Association,  Fall  Convention,  Fort 

Lauderdale,  Fla. 

13- 17 — Canadian  Newspapers  Advertising  Executives  Association,  Hotel 

Beausejour,  Moncton,  N.B. 

15-16 — The  Newspaper  Features  Council,  Inc.,  Westin  Hotel,  Denver. 

15- 18— Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18 — Interstate  Advertising  Managers  Association,  Downtown 

Hilton,  Allentown,  Pa. 

16- 18 — Suburban  Newspapers  of  America,  Editorial  Conference,  Brown 

Palace  Hotel,  Denver. 

17- 19 — Independent  Free  Papers  of  America,  Fall  Conference,  Marriott 

Airport  Hotel,  St.  Louis. 

17-19 — Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 
Mo. 

17-19 — New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

17-20 — Florida  Newspaper  Advertising  &  Marketing  Executives,  107th  Sales 
Conference,  Grosvenor  Hotel  and  Resort,  Lake  Buena  Vista,  Fla, 

17- 20 — New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987:  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N  Y. 

20-24 — Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  III. 

20-26 — New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

23- 26 — Aslan  American  Journalists  Association,  First  National  Convention, 

Downtown  Hilton,  Los  Angeles. 

23- 26— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Hilton  Lackawanna  Station,  Scranton. 

24- 26— Missouri  Press  Association  Convention  and  Trade  Show  Westin 

Crown  Center  Hotel,  Kansas  City. 

24-26 — Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2 — Catholic  Press  Association,  Midwest  Regional  Conference,  Hilton 
Downtown,  Fort  Wayne. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

Seminars!  WorkshopsICUnics 

SEPTEMBER 

8-11/14 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Media 
Management  and  Entrepreneurship,  St.  Petersburg. 

11-13 — Oregon  Newspaper  Publishers  Association,  AdCon  '87,  Ka-Neeta 
Resort,  Bend. 

11-13 — Iowa  Newspaper  Association,  Fall  Clinic,  Hotel  Ft.  Des  Moines,  Des 
Moines. 

20-23 — American  Press  Institute,  Regional  Reporters  Workshop,  Sheraton 
Hotel  at  St.  John's  Place.  Jacksonville,  Fla. 

20-30 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
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About  Awards 


Ad  Council  awards.  At  its  annual  Salute  to  Volunteers 
awards  and  luncheon  in  New  York,  the  Advertising  Coun¬ 
cil  recognized  10  media  companies  who  have  made  gener¬ 
ous  contributions  of  time  and  space  to  Ad  Council  cam¬ 
paigns,  which  received  more  than  $1  billion  last  year  in 
media  time  and  space. 

The  media  companies  receiving  Silver  Bell  Awards  for 
Outstanding  Public  Service  were:  WTVO-tv  in  Rockford, 
Ill.;  the  Westport  (Conn.)  News,  and  the  Brooks  Commu¬ 
nity  Newspapers  based  in  Westport,  Conn.;  Davenport 
Transit  and  Rock  Island  Metro  in  Iowa  City,  Iowa;  News¬ 
week  magazine,  based  in  New  York;  the  Patrick  Outdoor 
Media  Group  of  Scranton,  Penn.;  Billboard  Publications 
of  New  York;  Ebony  magazine  of  Chicago,  111.;  MTV 
Networks,  based  in  New  York;  and  the  St.  Louis  (Mo.) 
Post-Dispatch. 

Ad  Council  chairman  Edward  N.  Ney  announced  that 
the  contributed  amount  of  media  time  and  space  for  coun¬ 
cil  campaigns  reached  an  all-time  high  of  $1  billion  in  1986. 
More  than  22,000  media  outlets  supported  the  council’s 
work,  including  magazines  and  newspapers,  the  business 
press,  outdoor  and  transit,  cable,  radio  and  television  net¬ 
works  and  stations. 

A  special  Silver  Bell  Award  was  presented  to  Foote 
Cone  &  Belding/Los  Angeles  for  45  years  of  service  as  the 
volunteer  advertising  agency  for  the  Forest  Fire  Preven¬ 
tion  Campaign  featuring  Smokey  Bear.  A  30-year  award 
was  given  to  J.  Walter  Thompson  U.S. A.  for  the  American 
Red  Cross  campaign;  a  15-year  award  went  to  Young  & 
Rubicam  for  the  United  Negro  College  Fund  campaign; 
and  a  10-year  award  was  presented  to  Bozell,  Jacobs, 
Kenyon  &  Eckhardt  for  its  efforts  on  the  United  Way 
campaign. 

TKS  winner.  The  Tampa  Tribune's  production  depart¬ 
ment  has  won  the  first  place  award  for  process  color 
reproduction  in  the  TKS  U  sers  Group  annual  competition. 
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Editorial  workshop 


By  Roy  H.  Copperud 


Write  It  Right  No.  649 

A  reverential  reprint  of  Ambrose  Bierce’s  acerb  Write  It 
Right  has  been  brought  out  by  Terripam  Publishers  (4616 
Cahuenga,  Toluca  Lake,  Calif.  91602),  with  a  preface  by 
Edward  B.  Gannon  and  Richard  S.  Ciannon.  In  a  sense, 
Bierce  may  be  said  to  have  been  the  E.B.  White  (Elements 
of  Style)  of  his  age,  insofar  as  usage  is  concerned,  but 
Bierce’s  aim  often  seems  to  impose  his  idiosyncrasies  on 
the  reader. 

Who,  you  may  ask,  was  Ambrose  Bierce?  He  was  a 
journalist,  short-story  writer  and  adventurer  who  disap¬ 
peared  after  traveling  to  Mexico  in  1913  to  serve  as  a  war 
correspondent.  Incidentally,  Carlos  Puentes,  the  distin¬ 
guished  Mexican  author,  spun  a  novel.  The  Old  Gringo, 
last  year  around  Bierce’s  disappearance. 

A  fair  amount  of  Write  it  Right,  published  with  the 
subtitle  “A  Little  Blacklist  of  Literary  Faults,”  is  still 
sound  advice  but  a  good  deal  of  it  is  nonsense.  After  all,  a 
book  on  usage  that  is  now  nearly  80  years  old  can  hardly  be 
expected  to  retain  any  great  validity  and,  in  any  event,  its 
75-odd  pages  do  not  cover  much  ground.  But  despite  his 
caustic  approach  to  what  he  disapproves,  Bierce  disarms 
his  critics  by  conceding  he  was  “far  indeed  from  profess¬ 
ing  infallibility  .  .  .  The  infallible  teacher  is  still  in  the 
forest  primeval,  throwing  seeds  to  the  white  blackbirds.” 

Bierce  is  the  hero  of  those  who  think  usage  can  be 
reduced  to  brief  testy  commands,  and  they  seem  always  to 
have  had  a  special  appeal  to  newspaper  editors.  1  suspect 
that  many  of  the  superstitions  about  usage  that  still  haunt 
newsrooms  are  traceable  to  his  snappish  orders.  For 
example,  the  notion  that  over  cannot  be  used  to  mean 
more  than  (“over  five  thousand  dollars”).  The  Century 
Dictionary  and  Cyclopedia  specifically  sanctioned  this 
sense  as  long  ago  as  1889. 

In  their  preface,  the  Gannons  assert,  “The  lexicogra¬ 
phers,  in  trying  to  make  a  different  dictionary,  have 
changed  the  original  meanings  of  a  great  many  words  by 
coining  new  and  added  definitions.”  No  more  ignorant  or 
absurd  notion  of  dictionary-making  could  be  imagined. 
The  Gannons  further  shake  our  confidence  by  designating 
their  book  a  revised  edition  but  omitting  to  say  what  was 
done  in  revision.  The  book  is  in  fact  a  word-for-word 
transcription  of  Bierce’s  original;  hence,  a  reprint,  not  a 
revision.  Nor  is  the  curious  reader  favored  with  the  date  of 
original  publication  (Neale  Publishing  Co.,  1909).  An  ear¬ 
lier  reprint  was  brought  out  in  1937  by  the  Union  Library 
Association  but  the  only  date  the  Gannons  give  us  is  that  of 
their  “revised”  edition,  1986. 

Bierce  admirers  may  be  interested  to  learn  that  in  1967 
Ernest  J.  Hopkins  published  The  Enlarged  Devil’s  Dictio¬ 
nary  (Doubleday).  It  expanded  by  851  entries  Bierce’s 
original  Devil’s  Dictionary.  In  that  book  Bierce’s  intent 
was  uniformly  satiric  (“abominable:  The  quality  of 
another's  opinions”)  though  there  is  a  good  deal  of  satire 
in  Write  It  Right. 

Bierce’s  divagations  on  usage  in  Write  It  Right  are 
hardly  to  be  taken  seriously  because  they  are  so  opinion¬ 
ated  and  off-base.  His  coruscating  wit  is  best  displayed  in 
Hopkins’  revision  of  The  Devil’s  Dictionary. 

So  what  of  Write  It  Right?  It’s  idiosycratic,  amusing, 
outdated,  overrated.  Its  misapprehensions  are  not  all 
necessarily  to  be  laid  at  Bierce’s  door  because  many  of  his 
prescriptions  may  have  been  gospel  in  his  day.  Its  value  is 
that  of  a  revived  curiosity. 


IN  BRIEF 


Press  groups  contact  Ortega 

Six  groups  representing  editors  and  publishers  in  many 
countries  have  joined  Freedom  House  in  urging  Nicara¬ 
guan  president  Daniel  Ortega  to  end  press  censorship  and 
the  ban  on  La  Prensa,  the  Managua  daily. 

The  group  statement  urged  Ortega  “to  act  promptly  to 
fulfill  the  pledge  you  signed  in  the  Guatemala  agreement.” 
By  permitting  La  Prensa  “to  publish  in  freedom  you  will 
send  an  important  signal.” 

The  letter  addressed  to  Ortega  was  signed  by:  John  W. 
Riehm,  president  of  Freedom  House;  Jerry  W.  Friedheim, 
executive  vice  president,  American  Newspaper 
Publishers  Association;  Alejandro  Miro  Quesada,  presi¬ 
dent,  Inter  American  Press  Association;  Katherine  Fan¬ 
ning,  president,  American  Society  of  Newspaper  Editors, 
and  editor,  Christian  Science  Monitor-,  Harold  Anderson, 
chairman.  World  Press  Freedom  Committee,  and 
publisher,  Omaha  Herald-American;  Peter  Galliner, 
director.  International  Press  Institute;  and  Sir  Gordon 
Linacre,  president.  International  Federation  of  Newspa¬ 
per  Publishers. 


Wooden  to  head  Ad  Council 

Ruth  S.  Wooden,  a  senior  vice  president  and  executive 
account  director  at  N  W  Ayer  Inc.,  will  become  president 
of  the  Advertising  Council  in  January  1988. 

Wooden  succeeds  Robert  P.  Keim,  who  has  been  presi¬ 
dent  of  the  public  service  organization  since  1966.  Keim 
announced  his  retirement  earlier  this  year,  and  has  agreed 
to  remain  on  as  a  consultant  until  1990. 


South  African  editor  dismissed 

Times  Media  Ltd.,  one  of  South  Africa’s  major  newspa¬ 
per  groups,  has  dismissed  Anthony  Heard  as  editor  of  the 
Cape  Times  without  explanation. 

Heard,  43,  had  been  with  the  Cape  Times  for  30  years 
and  served  as  editor  for  16  years.  He  crusaded  vigorously 
at  home  and  abroad  against  government  press  restrictions. 
Heard,  who  will  be  succeeded  by  Koos  Viviers  —  editor- 
in-chief  of  Eastern  Province  Newspapers  —  would  not 
speak  to  reporters  about  his  dismissal. 

Times  Media  Ltd.  made  no  mention  of  Heard’s  future 
and  gave  no  reason  for  his  dismissal,  saying  only  that 
Heard  had  enjoyed  a  distinguished  career  and  “after  16 
years  as  editor  it  was  felt  that  the  time  had  come  for  a 
successor  to  be  appointed.” 


Calif,  daily  adds  seventh  day 

The  Vacaville  (Calif .)  Reporter  will  become  a  seven-day 
newspaper  Sept.  7,  adding  a  Monday  edition. 

The  104-year-old  paper  became  a  daily  in  1983,  going 
from  three  to  five  days  a  week.  It  added  a  Saturday  issue 
the  following  year. 

Publisher/owner  Richard  Rico  said  the  decision  to  go 
seven  days  was  prompted  by  the  fact  that  the  Reporter 
covers  a  Bay  area  region  with  a  population  above  150,000 
and  reader  and  advertiser  demand  is  there. 
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Romthepeoiie 
\\k)  wrote  the  bookai 
DestopMlishing 


Ch^ter'M). 


In  the  graphic  arts,  there’s  almost 
always  room  for  improvement. 

Just  ask  any  client 
So  despite  the  acclaim  we  received 
for  having  created  desktop  publishing,  we 
went  right  back  to  the  drawing  table 


A  proj(mm  like  Ittustnitor  lets}  xm  turn  a  blank  screen  into  finished 
line  art  In  atlororMack-and-ichile. 


And  came  up  with  a  whole  new  ^nera- 
tion  ofApple’Desktop  Publishing  tools. 

All  to  put  even  more  power  on 
your  desk.  Tb  help  you  design,  illustrate, 
ky  out,  comp  up  and  (inevitably)  revise- 
with  the  utmost  of  control. 

It  starts  with  the  newest  of  our 
Macintosh"  personal  computers,  the  Mac¬ 
intosh  SE  and  the  Macintosh  II.  Which 
in  all  modesty  are  two  of  the  most  power¬ 
ful  systems  for  publishing  yet 

As  for  which  one  you’ll  want,  that 
depends  largely  on  your  schedule 

Most  job  loads  fit  quite  nicely  in 
a  Macintosh  SE.  Which  in  turn  fits  quite 
nicely  on  a  square  foot  of  desk  space 
No  small  achievement,  given  its  improved 
speed  and  increased  storage  capacity 
If,on  the  other  hand,  your  drawing 
table  is  a  sea  of  work 
orders,  you  m^  want 
to  clear  a  spot  for  the 
Macintosh  II. 


Because  it  can 
process  words  and 
graphics  at  dizzying 
spe^.  Hold  the  equiv¬ 
alent  (^hundreds  of 
drawers’ worth  of  art 


and  type  files.  And  lay  out  your  layouts 
with  more  colors  than  PMS  has  numbers. 

Of  course,  other  recent  improve¬ 
ments  in  the  worid  of  Apple  Desliop 
Publishing  have  been  just  as  stunning. 

There  are  now  large-screen 
display  systems,  such  as  SupeiVie\y  ca¬ 
pable  of  showing  up  to  two  foil  pages 
at  once  As  big  as  life 

And  scanners  that  let  you  digitize 
almost  anything  on  paper-  be  it  scrap 
art,  finishd  art,  line  art  or  halftones.  ^ 
you  can  transfer  it  to  your  Macintosh 
and  enhance  it  as  you  please 

In  high-resolution  black-and- 
white.  Oi;  using  a  Macintosh  II,  in  your 
choice  of  256  brilliant  colors-drawing 
from  a  palette  of  over  16  million. 

You  can  also  build  your  artwork 
by  hand.  Tapping  a  well-stocked  library 


Neit  ■  hifih  resoluliun  scanners  let )xm  transfer artu  x)rk  firm  paper 
loMadnlod).  Where  )vu can  easify hate  \xmruc^’icilhil. 


Macintosh  poicershpesetlir^eqnipment 
liketheLinotmniclOOoriOO. 


of  second-generation  programs  like 
Illustrator  or  Cricket  Draw  to  create  pen- 
and-ink  quality  drawings  in  a  fraction 
of  the  usual  time 

Even  more  impressive,  you  can 
instantly  make  use  of  elements  created 
by  other  people,  departments  or  other 
kinds  of  computers.  Without  taking  a 
step.  Because  Apple  Desktop  Communi¬ 
cations  lets  you  transfer  artwork  and 
documents  electronically 

So,  using  advanced  layout  pro¬ 
grams  like  Ready Set,Go!  3.0  or  Xpress, 
you  can  turn  out  comps  in  the  time  it 
used  to  take  to  turn  out  tissues. 

Which  conveniently  brings  us  to 
our  next  topic.  Getting  it  down  on  paper 
Our  LaseiWitef  Plus  printer 


Think  small. 


Our  Me  cor  buy  x>  much  of  a  nov«l^  flivver  (k)rrtes«n  think  thol  about  27  min 
anymore  to  the  galon  b  going  any  great  guns. 

A  cou|)le  of  dozen  coNege  kids  dotiY  Or  uung  five  pints  of  imecxJ  of  five 
try  to  squeeze  ireide  it.  quorK 

The  guy  at  the  goB  station  doesrfi  ask  Or  neser  needing  ontMreeze 
where  the  gcB  goes.  Or  racking  up  ob^  40.000  min  on  a 

Nobocfy  even  stem  at  our  shape  setoftires. 

In  fad,  sorre  people  who  drive  our  little  That^  because  orve  you  get  used  to 


We  can't  promise yxm’ll  hare  ideas  this  good,  butuv 
can  promifeym  ’ll  hare  comps  Im good. 
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OI9S7  Apple  Computer  Me.  Apple.  LaserWriter  and  the  Apple  logo  are 
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Covering  phiianthropy 

There  was  an  interesting  symposium  in  Chicago  recently  (E&P, 
Aug.l,  page  52)  on  “Media  and  Philanthropy”  at  which  the  question 
was  asked;  “Do  the  media  underestimate  the  enormousness  of  the 
non-profit  sector  and  almost  ignore  it  as  a  force  in  the  community?” 
After  studying  some  statistics  released  at  the  meeting,  we  believe 
the  answer  to  the  question  has  to  be  “yes,”  although  the  word 
“ignore”  has  to  be  qualified. 

Contemplate  this;  There  are  now  more  than  800,000  non-profit 
organizations.  They  employ  one  of  every  10  American  workers.  They 
own  11%  of  all  real  estate  and  they  spend  $100  billion  annually.  In 
addition,  50%  of  all  Americans  are  volunteers  at  some  time  and  6,000 
for-profit  corporations  across  the  country  are  encouraging  em¬ 
ployees  to  do  volunteer  work. 

A  lot  of  editors  say  they  do  not  want  to  be  promoters  of  causes.  A 
lot  of  the  same  editors  see  that  their  newspapers’  own  charities  — 
fresh  air  fund,  neediest  cases,  Christmas  basket  fund,  etc.  —  are 
mentioned  at  the  right  time.  Is  a  cause  being  “promoted”  if  a  straight 
news  report  about  its  activities  is  printed? 

Should  an  editor  pay  attention  if  one  in  10  readers  (subscribers)  has 
a  specific  interest  in  a  sector  through  employment? 

The  magnitude  of  the  area  and  the  people’s  interest  in  it  seem  to  be 
obvious.  The  problem  for  editors,  as  we  see  it,  is  the  vast  number  of 
small  segments  that  go  to  make  up  the  whole  charity  picture.  Each 
segment  cherishes  a  piece  of  the  publicity  pie,  if  there  is  any.  Each 
one  wants  that  individual  appeal  publicized.  Each  large  corporate 
donor  wants  to  be  able  to  take  a  bow.  That  makes  coverage  difficult. 
The  establishment  of  a  “philanthropy  beat”  in  the  newsroom  may  be 
one  answer,  but  we  doubt  that  any  arrangement  made  by  the  most 
imaginative  editor  will  satisfy  the  demands  of  800,0(K)  non-profit 
organizations  plus  the  people  and/or  corporations  that  contribute 
time  and  money  to  them. 

Ban  the  book 

The  futility  of  book  banning  by  governments  is  well  demonstrated 
by  the  farce  being  committed  in  England  over  “Spy catcher,”  the 
memoirs  of  former  British  intelligence  agent,  Peter  Wright. 

“Banned  in  England”  has  produced  a  best  seller  in  the  U.S.  Many 
American  purchasers,  lured  by  the  extreme  efforts  of  the  British 
government  to  suppress  it,  will  be  disappointed  in  it.  Nevertheless, 
the  British  government’s  legal  efforts  in  England,  Australia  and 
Hong  Kong  to  kill  the  book,  as  well  as  any  press  reference  to  it, 
continue  and  are  being  met  by  the  resistance  of  newspaper  editors 
everywhere. 

Why  should  the  British  public  be  denied  the  information  which  is 
currently  available  to  everyone  else  in  the  world? 

The  British  government  is  currently  going  through  what  the  U.S. 
government  went  through  with  a  similar  “spy”  book  some  time  ago. 
But  neither  one  of  them  will  acknowledge  that  their  experience 
proves  once  again  that  in  the  long  run  “truth  will  win  out.” 
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Letters  to  the  Editor 

Says  astrology  columns  should  run  with  disclaimers 


Most  newspapers  print  astrology 
columns  as  a  regular  feature. 
Publishers  and  editors  may  not  give 
this  practice  a  second  thought,  but  it 
is  time  for  the  field  to  take  a  hard  look 
at  the  ethics  of  this  situation. 

Several  studies  have  shown  that 

More  women 
editors  needed 

In  reference  to  the  article  “Who 
was  first?”  by  M.L.  Stein,  published 
in  the  June  27  edition  of  Editor  & 
Publisher,  we  are  positive  that  many 
of  our  colleagues,  both  men  and 
women,  across  Canada  and  the 
United  States  will  agree  that  the  most 
salient  point  made  was  in  the  final 
paragraph. 

It  read,  “But  what  is  of  overriding 
importance  is  that  there  are  so  few 
women  making  it  to  the  top  that  we’re 
like  the  talking  dog.  If  there  were 
more  of  us,  we  could  stop  talking 
about  who  is  first  ...” 

Amen. 

Catherine  Ford 
Gillian  Steward 

(Ford  is  associate  editor  and  Steward  is 
managing  editor  of  the  Calgary  Her¬ 
ald.) 

Correction 

An  E&P  article  on  March  28  about 
the  race  discrimination  trial  involving 
the  New  York  Daily  News  gave  an 
incorrect  account  of  the  newspaper’s 
pay  practices  made  by  Dr.  Mark  R. 
Killingsworth,  an  expert  witness  for 
the  plaintiffs,  and  also  misidentified 
Dr.  Killingsworth. 

Dr.  Killingsworth  testified  about 
two  sets  of  studies  of  pay  at  the  News, 
not  one.  The  first  showed  average  pay 
of  black  and  non-black  News  em¬ 
ployees  —  adjusted,  at  most,  for  a 
single  characteristic,  such  as  age. 
During  both  his  direct  testimony  and 
cross-examination,  he  acknowledged 
that  the  racial  pay  differences  in  these 
studies  could  not  necessarily  be  attri¬ 
buted  to  racial  discrimination. 

Dr.  Killingsworth  said  that  the 
second  set  of  studies  —  adjusted  for 
numerous  variables  such  as  age, 
education,  prior  work  experience  and 
seniority  —  provided  “substantial 
evidence”  of  pay  discrimination. 


astrology  is  simply  a  pseudoscience, 
the  claims  of  which  cannot  be  sup¬ 
ported  by  scientific  fact.  Gallup  Poll 
results,  however,  indicate  public  faith 
in  it  remains  high.  Many  people  are 
basing  important  life  decisions  — 
such  as  buying  and  selling  real  estate, 
investments,  marriage,  and  job 
hirings  —  on  the  position  of  the  stars 
and  planets.  There  can  be  no  doubt 
that,  for  many  people,  astrology  is 
more  than  just  harmless  fun. 

When  I  was  a  journalism  student,  I 
took  a  course  in  journalism  ethics. 
Issues  such  as  libel,  protection  of 
sources,  and  invasion  of  privacy  were 
discussed;  the  subject  of  astrology 
columns  never  came  up.  The  field,  it 
seems,  is  too  busy  debating  the  big 
ethical  issues  to  take  a  minute  to  look 
at  how  little  things  affect  the  profes¬ 
sion’s  credibility. 

This  is  unfortunate  because  news¬ 
papers,  most  of  which  print  astrology 
columns  without  even  so  much  as  a 
disclaimer,  are  propping  up  and  lend¬ 
ing  credibility  to  a  questionable  prac¬ 
tice  they  should  instead  be  investi¬ 
gating. 

At  the  very  last,  a  newspaper  —  as 
a  source  of  information,  not 
misinformation  —  has  an  obligation 
to  tell  its  readers  astrology  columns 
are  for  entertainment  only  and 
should  not  be  taken  seriously.  Editors 
should  also  give  thought  to  exorcising 


them  from  news  columns  altogether. 
In  any  case,  this  is  a  subject 
publishers,  editors,  reporters,  jour¬ 
nalism  professors,  and  students  ought 
to  be  talking  about. 

G.  Robert  Boston 

Award  named 
after  Dickinson 

As  a  loyal  alumnus  of  Dickinson 
College,  and  an  admirer  of  John  Cur¬ 
ley,  I  was  pleased  to  see  your  pub¬ 
lished  notice  that  John  received  the 
1987  “Distinguished  Alumni 
Award,”  which  is  one  of  the  most 
prestigious  recognitions  awarded  by 
the  college. 

However,  I  would  like  to  clarify 
that  the  school  was  not  named  after 
Charles  Dickens,  and  your  Dicken¬ 
sian  spelling  of  “Dickenson”  was  a 
bit  off  the  mark.  Our  beloved  alma 
mater  was  named  after  John 
“Dickinson”  —  no  relation  to 
Fairleigh  —  one  of  our  nation’s  noted 
“penman  of  the  Revolution.” 

Raymond  Jones 

(Jones  is  executive  director  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association  and  a  member  of  tbe  Dick¬ 
inson  class  of  1970.) 


Would  you  trust  a  singles  columnist  whose 
own  daughter  once  tried  to  scare  away  his  date 
by  saying  he  was  “very  bald  and  boring”? 

...Millions  do. 

Other  pertinent  facts  about  Howard  Halpem, 

Ph.D.,  author  of  ON  YOUR  OWN,  the  authorita¬ 
tive,  weekly  advice  column  for  singles  of  all  ages: 

MOST  MEMORABLE  BLIND  DATE:  When, 
halfway  through  the  meal,  his  extremely  buck-toothed 
date  decided  he  was  OK  and  removed  her  “fright  teeth.” 

NO.  1  RULE  FOR  MEETING  YOUR  DATE’S  KIDS: 

Don’t  get  down  on  the  floor  and  play  with  them — 
especially  if  they  are  home  from  college  on  spring  break. 

Editors:  For  a  FREE  copy  of  Halpem’s  audiocassette  “Break 
Your  Addiction  to  a  Person”  (Bantam,  1987)  and  a  FREE 
month’s  trial  of  ON  YOUR  OWN,  call  Dan  Barber  at 
800-972-3550  or  (212)  645-3000. 
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The  Northeastern  United  States  is  undergoing  a 
business  renaissance  and  New  Jersey,  with  its 
unique  techno-corporate  economy,  is  leading  the 
way. 

New  Jerseys  growing  reputation  as  a  major  tech¬ 
nological  center  is  based  on  some  impressive 
numbers.  The  state  ranks  first  in  private  research 
and  development  spending.  First  in  per  capita  sci¬ 
entists.  Third  in  per  capita  patents  issued.  Fourth  in 
high-tech  companies.  And  out  of  Americas  10 
largest  states.  New  Jersey  has  the  highest  average 
net  household  income. 

Corporate  America  has  taken  notice.  Not  long 
ago,  a  thousand  top  companies  named  New  Jersey 
“most  likely  place"  for  new  headquarters.  Many  are 


already  here.  In  fact,  nearly  two-thirds  of  its  hun¬ 
dred  largest  employers  are  members  of  the  For¬ 
tune  1000. 

And  the  newspaper  for  New  Jersey  is  The  Star- 
Ledger-New  Jerseys  largest  daily  and  Sunday 
newspaper. 


DAILY 

SUNDAY 

THE  STAR-LEDGER 

461,080 

681,802 

More  daily  and  Sunday  circulation  than 
three  newspapers  combined! 

the  next 

Bergen  Record: 

159,151 

231.030 

Asbury  Park  Press: 

139,954 

205,007 

Camden  Courier  Post: 

99,419 

98,497 

Total: 

398,524 

534,534 

For  more  information  on  The  Star-Ledger’s  selling  power, 
call  Fred  Marks,  National  Advertising  Manager,  at  201-877-5864. 
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The  Newspaper  for  New  Jersey 

Star-Ledger  Plaza,  Newark,  N.J.  07101  •  Represented  Nationally  by  Newhouse  Newspapers 

Source.  Sales  &  Marticlirnj  Management's  Survey  ol  Buying  Power.  1986.  Fortune  magazine.  1986:  New  Jersey  Business  magazine.  May  1986;  ABC  FasFax.  3  31  87 
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Pentagon  has  new  press  pool  plan 

Military  officials  are  working  with  media  organizations  to  impiement  a 
way  to  permit  ongoing  coverage  aboard  U.S.  navai  escorts  in  Persian  Gulf 


•  The  plans  involve  having  reporters  spend  some 
time  on  board  naval  escorts  in  the  gulf,  as  well  as 
bringing  in  journalists  by  helicopter  to  the 
commander’s  flagship  for  regular  briefings  while  a 
transit  operation  is  under  way. 

•  The  plan  would  require  on-the-scene  journalists 
to  be  on  call  for  a  pool  on  a  three-week  rotating 
basis. 

•  Whether  or  not  secrecy  rules  applied  would 
depend  on  the  nature  of  the  coverage  being 
arranged.  For  coverage  of  escorts  already  in 
operation,  secrecy  might  not  be  necessary. 


By  Andrew  Radolf 

The  Pentagon  has  begun  working 
with  U.S.  media  organizations  on 
ways  to  implement  ongoing  pool  cov¬ 
erage  of  U.S.  Naval  escorts  for 
reflagged  tankers  in  the  Persian  Gulf. 

According  to  Capt.  Steve  Taylor 
(USN),  the  planning  involves  the 
development  of  regional  pools  made 
up  of  journalists  in  the  Persian  Gulf 
area  rather  than  relying  on  the 
Department  of  Defense  National 
Media  Pool  which  works  out  of 
Washington,  D.C.,  and  was  devel¬ 
oped  to  cover  contingency  opera¬ 
tions. 

“The  goal  is  to  have  some  kind  of 
[pool]  coverage  for  the  next  [fourth] 
transit,”  Taylor  said,  but  no  date  is 
being  given  for  when  that  might 
occur.  Speed  and  ease  of  logistics  is  a 
major  reason  for  developing  regional 
pools,  he  said,  noting  the  lengthy  time 
required  for  bringing  journalists  from 
the  U.S. 

The  first  escort  also  involved  the 
first  time  the  DoD  National  Media 
was  activated  for  an  actual  operation. 
The  reporters  flown  in  from  Washing¬ 
ton  were  on  board  two  escort  ships  for 
the  entire  transit  up  the  gulf  and  oper¬ 
ated  under  the  pre-established 
secrecy  rules.  The  activation  of  the 
pool  was  not  revealed  until  the  first 
stories  were  transmitted  back  to  the 
U.S.  from  the  ships  (E&P  July  25  and 
Aug.  8). 

The  second  escort,  Taylor  said, 
relied  on  a  pool  made  up  of  reporters 
based  in  the  gulf  area  and  was  similar 
in  operation  to  the  regional  pools  now 
being  discussed.  A  group  of  reporters 
already  in  the  area  were  flown  to  the 
naval  escorts  after  the  transit  had 
begun  and  stayed  on  board  for  a  rela¬ 
tively  short  time.  They  also  received 
“updates”  from  briefings  given  on 
board  the  flagship  by  the  operational 
commander. 

The  third  escort  operation  was 


planned  from  the  start  to  operate  with 
as  much  secrecy  as  possible,  Taylor 
added.  “It  occurred  promptly,  with 
no  notice.  For  that  reason,  it  was 
done  without  the  press  aboard,”  he 
said. 

There  has  been  some  criticism  from 
U.S.  journalists  over  the  hiatus  in 
regular  pool  coverage  that  was  avail¬ 
able  for  the  first  two  escort  opera¬ 
tions.  A  newsman  who  participated  in 
the  National  Media  Pool,  in  noting 
that  it  took  days  for  word  “to  leak 
out”  that  a  U.S.  jet  fired  two  missiles 
at  an  Iranian  plane  and  missed, 
remarked  that  the  news  might  have 
been  disseminated  much  faster  if 
there  had  been  a  pool. 

However,  the  journalists  also  con¬ 
cede  that  the  present  situation  in  the 
Persian  Gulf  falls  into  a  “gray  area” 
not  foreseen  by  the  Sidle  Commission 
when  it  recommended  the  creation  of 
a  pool  to  cover  contingency  military 
operations. 

The  Sidle  panel  was  created  in 
response  to  the  1983  invasion  of  Gre¬ 
nada  when  the  media  were  prevented 
from  covering  the  first  two  days  of  the 
operation.  The  panel’s  deliberations 
focused  on  combat  operations  and 
how  to  provide  media  coverage  in 


their  early  stages  without  jeopardiz¬ 
ing  mission  security. 

The  solution  agreed  on  was  the  con¬ 
cept  of  a  national  media  pool  which 
would  be  convened  in  secret  and 
cover  the  initial  stages  of  an  operation 
under  strict  guidelines  designed  to 
maintain  security  and  troop  safety. 
The  idea  behind  the  pool  was  that  it 
would  provide  coverage  for  only  a 
brief  period  until  wider  media  access 
could  be  arranged. 

“I  don’t  think  [the  Pentagon]  ever 
committed  themselves  to  having  a 
pool  on  every  escort,”  commented  an 
AP  newsman.  “The  Sidle  panel  was 
talking  about  combat  operations  and, 
according  to  the  administration,  this 
is  not  combat.” 

The  regional  pools  proposal  would 
deal  with  media  concerns  for  access 
by  providing  a  system  for  “ongoing” 
coverage  of  the  naval  escorts,  Taylor 
said. 

The  plans  involve  having  reporters 
spend  some  time  on  board  naval 
escorts  in  the  gulf,  as  well  as  bringing 
in  journalists  by  helicopter  to  the 
commander’s  flagship  for  regular 
briefings  while  a  transit  operation  is 
under  way,  Taylor  said. 

(Continued  on  page  40) 


Disc  jockey  duels  with  daily  paper 

Boston  radio  show  host  broadcasts  unlisted  phone  numbers  of  newspaper 
execs  after  the  newspaper  prints  his  home  address  in  a  news  story 


By  Debra  Gersh 

Boston  disc  jockey  Charles  Laquidara  was  so  angry  that 
the  Quincy  (Mass.)  Patriot  Ledger  included  his  home 
address  in  a  news  story  about  a  lawsuit  he  filed  against  the 
architect  of  a  new  home  he  is  building  that  he  decided  to 
give  the  paper  a  taste  of  its  own  medicine. 

Laquidara  said  that  after  the  address  was  printed  his 
home  was  visited  in  the  middle  of  the  night  by  people 
yelling  obscenities  and  throwing  beer  cans  on  his  lawn. 

He  told  his  morning  listeners  of  his  outrage  a  few  days 
after  the  story  ran  and  suggested  —  in  a  radio  skit  under 
the  persona  of  “investigative  reporter  Geraldo 
Laquivera”  —  to  call  Patriot  Ledger  night  editor  Warren 
Talbot  at  home.  The  WBCN  DJ  broadcast  the  Talbots’ 
home  phone  number  and  address  in  the  skit  throughout  the 
morning. 

“Now,  most  major  newspapers  would  never  print  a 
person  who’s  in  the  public  eye’s  address  in  this  type  of 
situation,”  “Laquivera”  told  WBCN  listeners.  “I  mean, 
it’s  not  that  it’s  illegal,  it’s  just  that  it’s  not  courteous,  it’s 
tasteless,  it’s  just  not  done.  And  there’s  a  good  reason 
why. 

“Since  that  article  came  out,  my  client,  Laquidara,  has 
been  harassed  by  people  coming  by  his  house  over  the 
weekend,  throwing  beer  cans  on  his  yard,  yelling  obsceni¬ 
ties  in  the  middle  of  the  night,  and  scaring  his  family  and 
neighbors  half  to  death,”  he  continued.  “If  the  Patriot 
Ledger  wants  to  go  into  the  business  of  selling  Maps  to  the 
Stars’  Homes  like  they  do  in  Los  Angeles,  then  they 
should  do  that  and  stop  calling  themselves  a  newspaper. 

“Laquidara  called  the  paper  to  inquire  about  this,  and  a 
man  named  Warren  Talbot  answered  and  told  him  that  his 
personal  address  was  a  matter  of,  quote,  public  record,” 
the  DJ  said. 

“Laquidara  tried  to  explain  that  the  public  doesn’t 
normally  go  cruising  around  reading  court  transcripts 
looking  for  people’s  home  addresses.  And  this  man  at  the 
Patriot  Ledger,  he  said  he  stands  by  the  policy  of  the 
Patriot  Ledger  to  print  addresses  of  public  figures  if  their 
addresses  are  obtainable. 


Between  7  and  10  a.m.,  Talbot 
estimated  that  he  received  some  400 
calls  —  and  it  didn’t  end  all  day. 


“How  do  you  feel  about  that?”  he  asked,  giving  the 
night  editor’s  home  address  and  telephone  number  and 
suggesting  that  listeners  might  want  to  call  Talbot  at  home 
to  voice  their  opinions. 

“Also,  we’ve  got  a  complete  Bruce  Springsteen  catalog 
for  the  first  person  out  there  that  can  give  us  a  list  of  phone 
numbers  and  home  addresses  of  all  the  administrative 
managers  at  the  Patriot  Ledger.  Maybe  we’ll  share  them 
with  everybody  until  they  print  their  retraction  that 


Why  we  print  local  addresses 


they’ve  changed  this  inhumane  policy.” 

The  popular  radio  personality  told  E&P  he  got  a  call 
within  about  three  minutes. 

In  addition,  Laquidara  offered  concert  tickets  the  next 
time  the  rock  group  U2  is  in  Boston  to  the  listener  who 
could  provide  publisher  K.  Prescott  Low’s  summer 
address.  According  to  Laquidara,  a  telephone  operator 
called  with  the  information. 


“Tm  no  fool.  I  know  I’m  not  going  to 
beat  a  newspaper.  They  made  it 
personal.  They  took  this  thing  and  said 
‘too  bad.’  ” 


The  following  day,  in  another  “Geraldo  Laquivera” 
skit,  the  radio  announcer  broadcast  the  home  addresses 
and  telephone  numbers  of  editor  William  B.  Ketter  and 
associate  editor  Bernard  W.  Caughey.  He  further  sug¬ 
gested  that  night  manager  Richard  A.  Allen  be  called  at  the 
newspaper,  and  that  listeners  who  might  want  to  cancel 
their  subscriptions  could  drop  off  old  copies  of  the  news¬ 
paper  at  Ketter’s  home. 

“And  keep  listening  for  information  on  the  big,  gala 
creative  black-tie  clambake  three  weeks  from  now  at  the 
summer  residence  of  K.  Prescott  Low,  chairperson  of  the 
Patriot  Ledger  board  of  directors,”  he  added,  later  pro¬ 
viding  an  address  and  phone  number  for  the  gala  event  in  a 
mock  ad  for  “a  map  to  the  homes  of  all  the  administrative 
managers  of  the  Quincy  Patriot  Ledger.” 

“Now  you  can  see  where  the  people  who  make  this 
policy  actually  live,”  Laquidara  said,  re-announcing  the 
home  addresses  of  Caughey  and  Ketter  as  well. 

Night  editor  Talbot  told  E&P  that  he  first  received  a  call 
at  the  newspaper  from  Laquidara  to  complain  a  few  days 
after  the  story  ran. 

“I  happened  to  be  the  one  who  took  the  complaint,” 
Talbot  said,  noting  that  Patriot  Ledger  staffers  always 
identify  themselves  when  they  pick  up  a  call. 

“We  chatted  a  while,  very  amicably,”  Talbot  said  of  the 
conversation.  “I  was  as  professional  as  I  could  be,  and 
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suggested  he  talk  to  the  ombudsman  if  he  wanted  to  pursue 
the  complaint.  I  had  no  idea  what  would  happen  the  next 
day.” 

Laquidara,  however,  said  when  he  called  the  newspaper 
he  simply  wanted  to  speak  to  the  reporter  who  wrote  the 
story  to  ask  her  not  to  print  his  address  again. 

“I  didn’t  even  demand  a  retraction,”  Laquidara  said, 
noting  that  he  was  told  by  Talbot  that  printing  local 
addresses  is  the  paper’s  policy. 

“They  [at  the  paper]  just  had  such  an  attitude,” 
Laquidara  added.  “I’m  no  fool.  I  know  I’m  not  going  to 
beat  a  newspaper.  They  made  it  personal.  They  took  this 
thing  and  said  ‘too  bad.’  ” 

After  getting  a  call  from  his  wife  saying  that  someone 
had  called  the  house  looking  for  him,  Talbot  began  think¬ 
ing  that  perhaps  Laquidara  had  gotten  his  phone  number 
and  was  planning  a  wake-up  call  the  following  morning  to 
put  the  night  editor  on  the  air,  as  the  DJ  had  done  to  others. 

Laquidara  said  he  never  called  Talbot’s  house,  but 
rather  got  the  number  from  the  operator  and  asked  a  friend 
if  that  was  the  town  in  which  Talbot  lives. 

So  Talbot  set  his  alarm  to  be  ready  when  the  call  came. 
As  he  listened  to  the  radio,  he  heard  Laquidara  broadcast 
his  telephone  number.  Between  7  and  10  a.m.,  Talbot 
estimated  that  he  received  some  400  calls  —  and  it  didn’t 
end  all  day.  He  counted  some  600  calls  that  day,  account¬ 
ing  for  the  long  periods  that  his  family  just  took  the  phone 
off  the  hook. 

“I  got  calls  for  a  good  week-and-a-half,”  Talbot  said.  “I 
was  getting  calls  at  three,  four  in  the  morning. 

“I  got  calls  from  adults  who  said  real  nasty  things,”  he 
continued,  noting  that  some  made  threats  against  his  fam¬ 
ily.  “I  don’t  want  to  mention  some  of  the  things  they 
wanted  to  do.” 

In  fact,  one  threat  was  so  frightening  that  Talbot  left 
work  to  be  home  with  his  family  “just  in  case,”  but 
nothing  happened. 

“At  the  beginning  I  was  curious.  I  didn’t  take  it  seri¬ 
ously,  but  I  did  get  concerned,”  he  commented. 

Some  callers  did  express  support  for  the  newspaper, 
although  they  were  small  in  number,  and  the  paper 
received  support  within  the  industry  in  the  area,  Talbot 
noted. 

“A  lot  of  people  had  the  misconception  that  we  printed 
his  phone  number,”  Talbot  continued,  adding  that  when 
he  explained  that  was  not  the  case,  they  would  just  say, 
“Oh,  okay,”  and  hang  up. 

“Some  people  were  able  to  talk  about  it,  and  it  was 
interesting  to  talk  to  people  about  these  issues.  Some 
people  were  nice  and  we  had  comfortable  conversations,” 
he  said.  “But  the  overwhelming  attack  was  negative.” 

Almost  a  month  after  the  incident,  on  the  day  he  spoke 
to  E&P,  Talbot  said  he  received  a  call  from  someone  who 
kept  chanting  “WBCN,  WBCN”  over  and  over  again. 

After  he  broadcast  Talbot’s  number,  Laquidara  said  he 
got  a  call  from  the  night  editor’s  wife.  Although  he  was  not 
at  the  station,  the  message  was  forwarded  to  him  and  he 
called  her  back. 

“I  called  her  back,  and  she  was  crying,”  Laquidara 
said.  “I  said,  ‘If  it  will  make  you  feel  any  better  I  won’t 
give  out  your  number  again  .  .  .  but  this  thing  isn’t 
over.’  ” 

And  true  to  his  word,  when  he  aired  the  additional 
phone  numbers  and  addresses  Laquidara  did  not  include 
Talbot’s. 

Patriot  Ledger  attorneys  contacted  the  station,  and 
said,  according  to  Laquidara,  something  to  the  effect  that 
what  he  did  was  not  litigious,  but  if  anything  happened  the 
station  would  be  responsible.  Laquidara  said  he  was  asked 
by  station  management  to  be  sure  he  did  not  tell  anyone  to 
specifically  go  out  and  do  something. 


DJ  Charles  Laquidara 


“By  the  time  they  [Patriot  Ledger  attorneys]  called,  it 
was  over,”  Laquidara  said.  “There  was  just  the  last 
statement  and  then  I  went  on  vacation.” 

Just  before  he  left  for  vacation,  Laquidara  read  a  two- 
minute  statement  about  the  issue  over  the  air. 

“Your  home  address  is  sacred,”  he  told  his  listeners. 
“It’s  where  you  and  your  family  have  chosen  to  live  and  to 
sleep  and  to  eat  and  to  spend  all  your  quality  time. 

“When  a  newspaper,  without  your  permission,  adopts  a 
policy  of  printing  private  home  addresses  for  everyone, 
thousands  of  people  in  the  outside  world,  to  see  and  to 
gawk  at  and  to  mull  over,  this  newspaper  is  violating  your 
rights,  and  they’re  violating  your  rights  in  a  major  way,” 
he  continued. 


"IVe  could  debate  that  issue  all  day,” 
he  commented.  “He  [Laquidara]  did 
include  his  address  in  the  suit  and  he 
didn’t  have  to.  As  an  editor,  you 
shouldn’t  be  intimidated  by  these 
kinds  of  tactics. 


“They  just  arbitrarily  go  around  printing  addresses  of 
the  people,  and  these  people  get  harassed  later.  A  newspa¬ 
per  sometimes  forgets  that  they  [sic]  are  dealing  with  real 
human  beings,  real  people  with  real  emotions,  and  they 
deal  with  the  real  world,  where  everything  isn’t  always 
black  and  white,  and  good  and  bad,  and  when  these 
newspapers  screw  over  your  rights  as  a  human  being,  then 
they  should  have  to  answer  to  that. 

“They  have  private  lives  also,  but  sometimes  what  they 
do  is  they  arbitrarily  dissect  you  and  your  family,  and  then 
they  go  hide  behind  that  masthead  in  the  front  of  the 
newspaper,  and  it’s  got  to  stop,”  he  added. 

“And  you  know,  it’s  real  easy  to  change  your  phone 
number  when  you  get  harassed,  but  you  try  changing  your 
(Continued  on  page  38) 
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AP  and  UPl  —  good  neighbors  in  the  Michigan  Capitol 


By  Mark  Fitzgerald 

Good  fences  make  good  neighbors, 
Robert  Frost  said. 

So  when  the  Associated  Press  and 
United  Press  International  bureaus  at 
the  Michigan  Capitol  found  them¬ 
selves  moved  uncomfortably  close  to 
each  other,  they  decided  to  be  good 
neighbors  by  covering  a  wall,  moving 
bookshelves  next  to  it  —  and  prom¬ 
ising  not  to  eavesdrop. 

The  trouble  started  in  mid-July 
when  UPI  was  booted  out  of  its  long¬ 
time  quarters  behind  the  state  House 
of  Representative  chambers.  The 
space,  lawmakers  said,  was  needed 


for  a  backup  system  to  protect  an 
electronic  voting  board. 

So  UPI  was  moved  down  the  hall 
and  around  the  corner  to  a  room  that 
had  been  used  by  visiting  reporters 
who  don’t  have  a  Lansing  office. 

The  problem  was  that  the  glass- 
walled  room  was  right  next  to  the  AP 
bureau  —  and  you  could  hear  every 
conversation  reporters  had. 

“It  really  was  a  concern  that  both  1 
and  [UPI  bureau  chief  Dennis]  Pfaff 
had  because  we’re,  you  know,  arch¬ 
rivals,’’  AP  Lansing  chief  Jeff  Holli- 
field  said. 

One  night  after  the  glass  was  cov¬ 
ered,  Hollified  said,  the  two  bureau 


chiefs  conducted  a  test. 

“He  went  into  the  room  and  lis¬ 
tened  while  I  made  a  telephone  call. 
He  said  he  could  hear  if  he  really 
concentrated,”  Hollifield  said. 

That  was  before  UPI  terminals 
were  moved  in,  fans  began  humming 
and  the  air  conditioning  was  turned  on 
full  time,  however. 

Now,  with  the  addition  of  a  book¬ 
shelf  along  the  common  wall,  there 
shouldn’t  be  much  problem,  Holli¬ 
field  predicted. 

“I  think  it’s  going  to  work  out,”  he 
said.  “They’ve  been  there  four  days 
and  they  say  they  can’t  hear  anything. 
Or  so  they  tell  me.” 


Editor  shot  after  taking  photographs 

Yazoo  City  (Miss.)  Heraid  editor  was  investigating  the  iiiegai  use  of 
county  workers  for  projects  on  private  property  when  she  was  shot 


By  Andrew  Radolf 

Debbie  Chaney  Montgomery,  26, 
editor  of  the  twice-weekly  Yazoo  City 
(Miss.)  Herald,  ended  up  spending 
three  days  in  the  hospital  after  she 
was  shot  by  a  county  road  worker  she 
had  photographed  him  paving  a  pri¬ 
vate  driveway. 

County  worker  James  D.  Hughes, 
66,  was  charged  with  aggravated 
assault  after  he  fired  a  shotgun  full  of 
birdshot  at  Montgomery,  wounding 
her  in  the  legs  and  hip.  Montgomery 
said  she  further  injured  herself  in  the 
shoulder  and  knee  when  she  dove 
under  her  car  after  she  was  hit. 

Montgomery  was  taken  to  a  local 
hospital  on  Aug.  14,  where  she  was 
listed  in  satisfactory  condition.  Mont¬ 
gomery,  who  described  her  injuries  as 
mostly  “flesh  wounds,”  returned  to 
work  on  Aug.  17  —  the  same  day  she 
was  released  from  the  hospital. 

Montgomery  was  investigating  the 
illegal  use  of  county  workers  for  proj¬ 
ects  on  private  property  when  she 
was  shot. 

She  said  she  drove  out  to  the  site 
after  receiving  a  tip  that  county  work¬ 
ers  were  putting  in  a  driveway  for  a 
new  private  home. 

After  driving  by  and  taking  some 
photographs,  Montgomery  related, 
she  decided  to  park  her  car  and  take 
some  more  pictures  to  further  estab¬ 
lish  that  county  workers  and  vehicles 
were  being  used  on  private  property. 
Montgomery  stressed  to  E&P  in  a 
telephone  interview  that  “at  no  time” 


did  she  leave  the  county  road  or  step 
onto  the  private  driveway. 

One  of  her  photos  shows  Hughes 
walking  toward  a  county  truck,  Mont¬ 
gomery  said.  She  did  not  become 
alarmed,  she  explained,  because  on 
similar  investigations  in  the  past 
workers  would  run  off  when  they  saw 
her  start  photographing. 

When  Montgomery  turned  away 
from  Hughes  to  take  photos  from  a 
different  angle,  she  heard  “a  loud 
bang”  and  then  felt  pain  in  her  leg  and 
back  hip. 


contact  her  husband  who,  in  turn, 
sent  for  aid. 

Hughes  told  police  that  he  fired  at 
Montgomery  just  to  scare  her,  but  the 
editor  was  dubious  of  his  explanation. 

“Why  not  shoot  up  in  the  air,  or  at 
the  car  or  across  the  road?”  she 
asked.  “I  was  40  yards  away.  He  had 
to  aim.” 

The  county  hig'hway  department 
allegedly  told  the  sheriff  s  office  that 
the  work  being  done  was  legal.  But, 
Montgomery  said,  the  State  Auditor’s 
Department  has  challenged  that 


Montgomery  said  that  she  believes  her  wounds 
would  have  been  much  more  serious  If  she  had  not 
been  wearing  “thick  blue  jeans.” 


Montgomery  told  E&P  that  when 
she  turned  around,  she  saw  Hughes 
pointing  the  shotgun  at  her,  and  fear¬ 
ing  he  would  shoot  again,  she  dove 
under  car  for  cover. 

“That’s  when  I  hurt  my  shoulder 
and  twisted  my  knee.” 

Montgomery  said  that  she  believes 
her  wounds  would  have  been  much 
more  serious  if  she  had  not  been 
wearing  “thick  blue  jeans.” 

Another  county  worker  grabbed 
the  shotgun  away  from  Hughes, 
Montgomery  said,  and  she  got  in  her 
car  and  drove  for  help.  Unable  to 
reach  the  sheriff’s  office  by  tele¬ 
phone,  however,  Montgomery  did 


assertion  and  is  investigating  the  mat¬ 
ter. 

She  said  that  about  a  half  an  hour 
before  her  arrival  on  the  scene,  an 
Auditor’s  Department  investigator 
working  undercover  had  been  at  the 
work  site. 

Montgomery  said  she  has  been 
working  with  the  Auditor’s  Depart¬ 
ment  in  her  continuing  investigation 
of  the  misuse  of  county  funds  for  pri¬ 
vate  projects. 

“Anytime  I  find  out  something,  I 
turn  it  over  to  them,”  she  said. 

She  added  that  in  the  past  few 
months  she  has  done  several  stories 
based  on  what  she  has  found  out. 
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Simmons  study  under  scrutiny 

Several  newspapers  question  findings  of  its  1987  syndicated 
newspaper  ratings  study;  no  complaints  about  Scarborough  study  thus  far 


By  Debra  Gersh 

Now  that  both  1987  syndicated 
newspaper  ratings  studies  from  Sim¬ 
mons  Major  Market  Research  and  the 
Scarborough  Research  Corp.  are 
available,  some  markets  are  inevi¬ 
tably  beginning  to  question  the  find¬ 
ings. 

Newspapers  such  as  the  Chicago 
Tribune  —  which  has  gone  so  far  as 
to  ask  SMMR  for  a  refund  —  the  New 
York  Daily  News,  Ft.  Lauderdale 
News/Sun  Sentinel,  Miami  Herald, 
Detroit  News  and  Providence  Jour¬ 
nal-Bulletin  have  all  expressed 
unhappiness  with  the  numbers  pre¬ 
sented  to  them  by  Simmons. 

Those  contacted  by  E&P 
expressed  no  displeasure  with  Scar¬ 
borough,  although  the  Simmons 
study  has  been  out  longer,  and  thus 
papers  have  had  more  time  to  scru¬ 
tinize  the  Simmons  findings  in  depth. 

“There  are  some  papers  that  seem 
to  be  dissatisfed.  I  can't  say  if  they’re 
right  or  if  they’re  wrong,  but  there  are 
some  that  are  not  overjoyed,”  noted 
Eugene  Dalgin,  technical  monitor  of 
the  two  studies  for  the  Newspaper 
Research  Council. 

Dalgin  noted  that  problems  could 
lie  in  the  sampling  or  in  weighting  the 
samples,  or,  in  some  cases,  could 
simply  be  statistical  variations  that 
occur  in  any  such  study. 

“Simmons  has  been  very  coopera¬ 
tive  letting  newspapers  dig  into  the 
data  themselves,”  he  added. 

Kay  Shultz,  SMMR  director,  noted 
that  “the  laws  of  statistics  say  that  we 
will  be  accurate  95%  of  the  time. 
There  is  that  5%  of  research  that  may 
be  out  of  bounds.  The  only  thing  we 
can  do  about  that  is  interview  every 
adult  human  being  in  the  market.” 

Charles  Del  Grande  of  the  Chicago 
Tribune  said  that  his  paper  has 
refused  to  accept  the  Simmons  study 
and  is  asking  the  company  not  only 
for  a  refund  but  also  for  a  statement 
from  the  research  company  that  its 
methodology  was  wrong,  specifically 
that  the  sampling  was  less  than  rep¬ 
resentative. 

“The  numbers  do  not  have  any  cor¬ 
roboration  with  past  readership  stud¬ 
ies,  with  our  circulation  or  with  the 
Scarborough  study,”  Del  Grande 


said.  “The  sampling  technique  that 
they  employed  had  significant  impact 
on  the  numbers.” 

“Certainly  we’re  disappointed.  We 
were  looking  forward  to  aggressive 
use  of  both  studies,”  Del  Grande 
added.  The  Tribune  is  still  seeking 
redress  from  Simmons  and,  if  it 
comes  down  to  it,  litigation  is  not  out 
of  the  question,  although  contractu¬ 
ally  the  newspaper  can  only  seek 
monies  already  paid  to  Simmons. 

Shultz  explained,  however,  “In  the 
Chicago  PMSA  [primary  metropoli¬ 
tan  statistical  area]  we  designed  the 
sample  proportionate  to  the  popula¬ 
tion.  In  ’85  there  was  a  greater  sample 
in  certain  areas.  1  think  what  Chicago 
is  aggravated  about  is  that  we  did  not 
beef  up  [do  a  greater  sample  of]  por¬ 
tions  of  the  Chicago  PMSA,”  as 
SMMR  did  at  the  request  of  a  client  in 
the  Gary-Hammond  PMSA  which 
bought  the  additional  information  — 
not  an  unusual  procedure. 


“Simmons  has  been 
very  cooperative  letting 
newspapers  dig  into  the 
data  themselves,”  he 
added. 


Shultz  said  SMMR  has  made  a  pro¬ 
posal  to  the  Tribune  as  to  what  the 
next  step  should  be  and  is  waiting  for 
a  response. 

“If  push  comes  to  shove  .  .  .  we’ll 
let  the  industry  decide,”  she  added. 

At  the  Detroit  News,  research  man¬ 
ager  Donald  Hoag  said  that  while  the 
paper  showed  circulation  gains,  the 
Simmons  study  showed  readership 
losses. 

“They  undersampled  in  certain 
areas  where  we  have  high  reader- 
ship,”  he  added. 

“The  sample  is  obviously  flawed,” 
Hoag  said.  The  study  shows  that  the 
“News  has  18%  more  circulation  but 
only  6%  more  readers.” 

In  Wayne  County,  for  example, 
which  Hoag  said  is  the  newspaper’s 
highest  circulation  area,  “they 
[Simmons]  have  us  at  less  than  one 
male  reader  per  copy.” 


Hoag  speculated  that  readership  in 
the  suburbs,  where  people  are  easier 
to  reach  for  interviews,  may  have 
been  oversampled. 

“It  kind  of  rankles  me  that  they  do 
this  national  study  and  don’t  take  care 
to  do  [proper]  sampling,”  he  added. 
“It’s  almost  as  if  they  tried  to  cut 
costs  —  it’s  expensive  to  make  call¬ 
backs. 

“The  numbers  are  just  too  out  of 
variance  with  what  we  know  about 
our  marketplace,”  Hoag  commented, 
adding  that  the  Detroit  News  does  not 
plan  to  use  the  Simmons  study  but  has 
still  not  yet  decided  what  to  do  about 
the  situation. 

Again,  as  with  Chicago,  Shultz 
stressed  that  the  survey  sample  in 
Detroit,  where  a  beef-up  was  bought, 
was  proportionate  to  the  population. 

“Detroit  has  not  registered  an  offi¬ 
cial  complaint  with  us,”  Shultz  said, 
adding  that  the  paper  did  call,  how¬ 
ever,  and  Dalgin  was  in  looking  at  the 
data. 

Doug  Stern,  New  York  Daily  News 
director  of  marketing,  said  that  daily 
readership  numbers,  as  compared  to 
the  Simmons-Scarborough  study  of 
1985  and  to  the  paper’s  own  circula¬ 
tion  trends,  as  well  as  to  the  Scarbor¬ 
ough  study,  “are  way  off.” 

Stern  said  the  News  is  asking  Sim¬ 
mons  for  an  explanation  and  the  two 
companies  are  “just  getting  into  it.” 

At  the  Providence  Journal-Bulle¬ 
tin,  corporate  marketing  research 
director  John  E.  Campbell  Jr.  said 
there  are  “problems  with  the  sam¬ 
pling,  particularly  the  number  of  read¬ 
ers  within  the  area.” 

Campbell  said  he  is  “very 
unhappy”  with  the  Simmons  study 
and  had  a  meeting  planned  with  the 
company  to  discuss  the  problems  and 
possible  solutions. 

Although  Miami  Herald  research 
manager  Jack  O’ Hearn  was  on  vaca¬ 
tion  when  E&P  called,  marketing  ser¬ 
vices  manager  Elizabeth  Brenner  said 
that  the  numbers  “were  something  of 
a  surprise”  and  that  “Jack  looked  at 
the  methodology  and  the  numbers 
and  thought  he  found  some  inconsis¬ 
tencies.” 

O’Hearn  did  discuss  the  matter 
(Continued  on  pufie  38) 
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The  military’s  medium 

New  head  of  Stars  and  Stripes  defends  his  newspaper’s  coverage 


By  Richard  Laermer 

In  the  film  “Full  Metal  Jacket,”  the 
young  staff  writers  of  Pacific  Stars 
and  Stripes  are  told  to  “go  out  and  get 
good  news”  and  leave  all  the  nasty 
war  stuff  behind. 

It  is  a  pretext  of  censorship  at  the 
Asian-based  Army  newspaper  that  is 
portrayed  humorously  by  sometimes 
callous  reporters  during  that  tumultu¬ 
ous  era  of  the  armed  forces. 

But  it  is,  according  to  the  present 
commander/editor  in  chief  of  the  real 
Stars  and  Stripes,  Colonel  Edwin  J. 
Montgomery,  “an  entirely  fictitious 
portrayal  of  who  we  are.” 

Montgomery,  who  took  over  at  the 
helm  of  Stripes  last  September  after 
former  commander  Richard  Steven¬ 
son  was  let  go,  hasn't  seen  “Full 
Metal  Jacket,”  but  says  he  knows 
enough  to  realize,  “They've  shown 
us  in  vain  there.” 

He  also  believes  many  who  look 
askance  at  Stripes  today  “don’t  real¬ 
ize  what  kind  of  paper  we  are.”  The 
armed  forces  daily  that  has  been  pub¬ 
lished  since  the  Civil  War  has  come 
under  fire  over  the  last  year  as  they 
have  faced  several  serious  allegations 
of  censorship,  news  mismanagement, 
and  misguidance  of  editorial  policies. 

Montgomery  was  an  Air  Force 
fighter  pilot  who  admits  to  being  a 
“no  nonsense  military”  man;  he  was 
the  chief  of  the  Joint  Chiefs  of  Staff  s 
Middle  East/Africa  division.  He 
thinks  of  the  ongoing  peering  into  his 
outfit  as  “unnecessary.  It  makes  us 
all  uncomfortable  and  disrupts  our 
purpose  here.” 

Stripes  has  two  purposes,  says 
Montgomery,  who  while  having  no 
previous  journalistic  experience, 
majored  in  public  affairs  at  the  Air 
Force  Academy:  First,  it  is  “a  home¬ 
town  paper”  that  gives  the  boys  a 
sense  of  what’s  going  on  both  in  the 
U.S.  [their  real  home]  and  their  Asian 
country  [their  temporary  home].  The 
other  mission  is  “to  improve  a  sense 
of  jointness,  to  remind  them  of  why 
they’re  here  and  make  them  feel  good 
about  it.” 

During  World  War  II,  Korea  and 


(Laermer  is  a  free-lance  writer.) 


Colonel  Edwin  J.  Montgomery 


Vietnam  periods.  Stripes  strived  to 
improve,  or  keep  up,  morale.  Mont¬ 
gomery  remembers  —  often  not  too 
fondly  —  his  own  experience  of 
reading  the  flag-waving  daily  on  the 
Vietnam  front  line  (“I  wasn’t  crazy  to 
see  Jane  Fonda  over  in  Hanoi”). 
“Sometimes  it  didn’t  do  much  for 
me,”  he  remarks. 

But  today’s  Stripes  has  more  of  a 
family  audience,  says  Montgomery, 
speaking  from  his  spacious  office  at 
the  local  Army  base  in  Tokyo  where 
small  buildings  are  being  erected  in 
the  dense  city  outside  and  completed 
model  F-I6s  line  the  shelves. 

“Now  that  we’re  at  peace,  we  have 
to  follow  more  specific  guidelines.” 

Some  people  claim  he  and  his  col¬ 
leagues  are  not  following  those  guide¬ 
lines.  Since  early  1986,  former  staff 
members  and  interested  congres¬ 
sional  parties  have  accused  both  the 
Asian  and  European  Stars  and  Stripes 
of  not  adhering  to  the  laws  of  a  free 


press. 

Those  allegations  stem  from  a 
reported  lack  of  decisiveness  con¬ 
cerning  stories  on:  wives  of  service¬ 
men  who  may  have  prostituted  them¬ 
selves  at  bars  in  the  city  of  Okinawa; 
Army  personnel  sent  home  after  they 
were  tested  as  having  the  AIDS  virus; 
a  lack  of  decent  coverage  on  brewing 
political  problems  in  South  Korea;  a 
peace  march  from  Los  Angeles  to 
Washington  that  was  barely  men¬ 
tioned;  and  the  “only  source  of 
AIDS”  in  the  Philippines  reportedly 
discovered  at  U.S.  Army  bases. 

Last  fall,  after  Montgomery  was 
placed  in  command,  the  State  Depart¬ 
ment  sent  an  investigative  team  to 
look  into  his  procedures  and 
methods.  They  came  away  showing  a 
clean  slate  but  that  did  not  satisfy 
diehard  anti-Stripes  lobbyists. 

In  July,  Senator  William  Proxmire 
announced  he  was  considering  send¬ 
ing  a  civilian  review  to  spend  90 
days  overseeing  the  operation. 

Montgomery  says  he  welcomes 
“whoever  might  come  our  way,”  but 
sees  a  possibility  Stripes  will  not 
receive  a  fair  shake. 

“What  if  this  committee  doesn’t 
find  anything?  Could  they  go  back  to 
Proxmire  and  say,  ‘You  were  wrong’? 
Y ou  never  know  what  kind  of  political 
ax  they  may  have  to  grind.  We’re 
dealing  with  human  beings  here.” 

That,  however,  is  only  one  of  the 
“difficult  situations”  he  says  he  must 
face  as  commander  of  a  paper  that 
receives  only  13%-15%  government 
support.  (The  other  monies  that  make 
up  its  $20  million  “shoestring”  oper¬ 
ating  budget  come  from  profitable 
bookstores  and  printing  services  that 
Stripes  runs  on  bases  all  over  the  con¬ 
tinent.) 

Montgomery  feels  that  people  who 
are  not  familiar  with  the  way  Stripes 
works,  may  automatically  feel  it  runs 
the  same  way  as  a  commercial  news¬ 
paper.  Stripes  is  restrained  on  the 
type  of  advertising  it  can  accept  — 
ads  that  make  up  most  of  a  normal 
commercial  newspaper’s  budget  — 
and  they  must  follow  a  specified 
Department  of  Defense  “charter” 
word  for  word. 

A  read  through  this  bureaucratic 
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document  outlines  specifics  that  the 
newspaper  must  endure:  Under  “Edi¬ 
torial  Guidance”  the  “charter”  stip¬ 
ulates  that  news  content  must  be 
based  on  releases,  reports  and  materi¬ 
als  provided  by  commercial  news 
gathering  agencies,  various  depart¬ 
ments  that  guide  the  armed  forces,  the 
Stripes  staff,  and  the  public  affairs 
offices  of  the  U.S.  Pacific  Command 
areas. 

More  demanding  regulations  are 
that  coverage  and  content  be  factual, 
objective  and  show  taste;  that  host 
country  sensitivities  be  kept  in  check; 
that  they  delete  morbid  and  unneces¬ 
sarily  alarming  details  (i.e.,  sensa¬ 
tionalist  material);  that  opinions 
always  be  attributed;  that  they  give 
equal  coverage  on  the  editorial  pages 
(e.g.,  equal  dosage  of  liberal,  mod¬ 
erate  and  conservative  columnists); 
and  that  during  election  year  they 
promulgate  the  importance  of  voting. 

“What  people  have  to  realize  is  that 
we  must  take  extra  strides  to  be  accu¬ 
rate  and  balanced  and  objective,”  he 
explains. 

He  cites  as  exemplary  of  people 
misconstruing  his  motives  the  time 
when  a  reporter  prepared  a  story  on 
U.S.  F-16s  on  a  Japanese  airstrip 
allegedly  contributing  so  much  to  area 
noise  pollution  that  Japanese  fami¬ 
lies  were  being  “moved  away  from 
the  home  of  their  ancestors”  at  a  cost 
to  the  Japanese  government. 

An  official  in  the  public  affairs 
office  who  had  been  called  for  a  quote 
phoned  Montgomery  to  suggest  he 
check  the  “tone”  of  the  article.  The 
commander,  suspicious  of  the  facts, 
asked  the  reporter  to  go  further  with 
the  story. 

“His  pitch  led  one  to  believe  that 
the  presence  of  U.S.  fighter  planes  on 
that  strip  was  contributing  to  50%  of 
the  noise  problem.  I  found  that  hard 
to  believe,”  recalls  Montgomery, 
“considering  we’re  only  a  squadron 
[there]  and  the  Japanese  have  a  whole 
wing  of  fighters  at  the  airport.  I  asked 
the  writer  to  double-check,  and  it 
turned  out  [this  civilian  reporter]  had 
confused  one-flight  statistics  with  all 
takeoffs  and  landings,  and  in  truth  we 
only  contributed  25%. ” 

Then  Montgomery  went  further, 
hoping  to  officially  “balance  the 
story.”  He  asked  the  reporter  if  the 
Japanese  government  moved  people 
at  taxpayer  expense  at  any  other 
bases. 

“He  said  yes  and  started  naming 
airports  where  there  is  a  U.S.  pres¬ 
ence.  So  I  pressed  him  —  does  it  hap¬ 
pen  at  places  where  there  are  just 
Japanese  fighters?  He  didn’t  know.” 

Eventually,  the  Stripes  reporter 
discovered  that  indeed  this  has  been  a 
regular  policy  of  the  Japanese  govern¬ 


ment  since  World  War  II  and  thus  the 
story  became  “fair  and  accurate.” 

Probably  the  biggest  gripe  from  the 
U.S.  arose  from  a  story  the  New 
York  Times  broke  on  a  Filipino  prosti¬ 
tute  with  the  AIDS  virus  who  plied 
her  trade  at  night  and  lived  near  a  base 
with  a  U.S.  sailor.  Montgomery 
chose  not  to  run  it  —  much  to  the 
chagrin  of  several  silent  overseers  — 
until  checking  into  it  further. 

“What  they  were  implying,”  he 
says,  “was  pretty  obvious.  They  said 
the  only  source  of  AIDS  in  the  Philip¬ 
pines  was  this  American  sailor.  They 
mentioned  no  other  source.” 


hands-off  rule  on  investigative  stories 
necessitates  “pieces  of  that  nature” 
being  sent  to  the  proper  authorities. 

“That’s  a  criminal  charge  in  the 
army,”  he  says,  adding  that  the  min¬ 
ute  his  reporter  discovered  there 
might  be  some  truth  to  the  story,  he 
had  to  hand  it  over  to  the  officials  (an 
unpopular  decision  at  Stripes).  But 
the  Okinawa  piece  was  soon  “discov¬ 
ered  mysteriously”  over  at  Tokyo’s 
UPl  bureau.  “We  had  to  run  it  then 
because  it  was  news.” 

These  days,  Montgomery  says  that 
while  he  isn’t  “pleased  to  be  getting 
calls  at  2  a.m.  from  American  report¬ 


Last  fall,  after  Montgomery  was  placed  in 
command,  the  State  Department  sent  an  investigative 
team  to  look  into  his  procedures  and  methods.  They 
came  away  showing  a  clean  slate  but  that  did  not 
satisfy  diehard  anti-Stripes  lobbyists. 

In  July,  Senator  William  Proxmire  announced  he 
was  considering  sending  a  civilian  review  to  spend  90 
days  overseeing  the  operation. 


Montgomery  found  the  story  parti¬ 
cularly  unbalanced  —  “a  sob  sister 
piece”  —  and  was  disturbed  when  it 
mentioned  that  AIDS  in  the  Philip¬ 
pines  was  found  only  near  American 
army  bases. 

“We  knew  that  the  bases  were  the 
only  places  where  there  had  been 
funded  studies  on  the  virus  in  the 
Philippines,  so  that  was  obviously  the 
only  place  .  .  .  where  any  AIDS  was 
being  reported,”  he  says,  laughing  at 
the  notion  that  the  Philippines  pro¬ 
moted  the  news  they  were  AIDS-free 
so  they  could  continue  to  advertise 
countrywide  “sex  tours"  to  Ameri¬ 
can  businessmen. 

Stripes  put  a  reporter  on  the  Times 
lead  and  discovered  what  they  felt 
were  “real  facts”  heretofore  uncov¬ 
ered  about  the  AIDS  crisis  in  the 
Philippines. 

“We  are  not  meant  to  be  police¬ 
men,”  he  says,  “and  we  aren’t 
allowed  to  be  Woodwards  and  Berns¬ 
teins.” 

Yet  in  the  case  of  the  AIDS  story  in 
the  Philippines  —  an  item  he  was 
brought  to  task  on  during  the  recent 
investigation  of  his  outfit  —  Mont¬ 
gomery  says  he  told  his  accusers  in  a 
letter:  “1  believed  the  story  was 
unbalanced  and  inaccurate,  and  we 
tasked  our  new  bureau  to  follow  up  on 
it.  In  conclusion,  “They  [the  Times] 
didn’t  allow  other  perspectives  to  sur¬ 
face,  and  1  believe  they  knew  they 
existed.” 

“In  the  case  of  the  alleged  Okinawa 
prostitute/wives,  he  says  that  the 


ers  wanting  to  interview  me  on  the 
allegations,”  he  is  still  trying  to 
remain  “the  basically  optimistic  and 
positive  sort  of  guy  I  am.  I  just  hope 
people  remember  that  we  are  not 
exactly  the  same  as  other  papers,  and 
that  the  committee,  it  they  investigate 
us,  appreciates  the  purpose  of  the 
thing.” 

Montgomery  has  discovered  peo¬ 
ple  questioning  his  judgement  at 
every  corner.  Since  he  is  not  allowed 
to  publish  sensational  news,  often  he 
has  to  edit  sentences  from  wire  sto¬ 
ries.  Many  times  he  must  decide  to 
junk  good  news  pieces  because  of 
space.  Recently,  he  was  called  on  the 
newsworthiness  of  front  page 
choices.  (During  this  reporter’s  visit 
to  the  base.  Page  One  was  on  a  Bra¬ 
zilian  composer  who  was  awarded 
$500,000  for  his  plagiarized  song, 
“Feelings.”) 

Montgomery  believes  that  if  people 
sit  down  and  read  Stripes  cover  to 
cover  they  will  discover  “a  free  news¬ 
paper.  It  bothers  me  that  so  many  are 
thinking  that  what  we  do,  for  one 
reason  or  another,  isn’t  proper  and  in 
line  with  freedom  of  the  press. 

“I  only  hope  whoever  looks  at  us 
will  take  a  good  look  at  the  whole 
picture.”  Pacific  Stars  and  Stripes 
has  been  around  a  good  long  time, 
Montgomery  points  out,  “and  I’m 
sure  there  have  been  many  moments 
that  someone  high  up  has  thought  to 
pull  the  plug  on  us,  questioning  the 
purpose  of  a  Stripes  during  peace- 
(Continiied  on  page  42) 
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PERSPECTIVE  ON  PROMOTION 


Promoting  point  of  purchase 

The  once-scorned  single  copy  buyer  is  now  a  marketing  focus  for  many 
newspapers  trying  to  increase  readership  frequency  and  revenue 


By  Michael  G.  Kane 

In  an  elementary  sense,  it’s  a  daily 
marketing  battle  for  pocket  change. 
On  the  streets,  at  the  malls,  in  the 
retail  and  grocery  stores,  the  nickels, 
dimes  and  quarters  are  adding  up 
faster  than  they  ever  have  for  the 
newspaper  business. 

The  struggle  is  over  potential  single 
copy  buyers,  otherwise  known  as 
non-subscribers.  As  single  copy  sales 
now  represent  approximately  20%  of 
the  total  national  newspaper  circula¬ 
tion,  this  once  innocuous  side  to  the 
business  is  now  a  marketing  focus. 

In  the  Spring  1987  edition  of  the 
Gannett  Center  Journal,  Susan 
Miller,  director  of  editorial  develop¬ 
ment  for  Scripps  Howard  in  Cincin¬ 
nati,  highlighted  a  disturbing  trend.  In 
1970,  more  than  78%  of  all  adults  said 
that  they  read  a  daily  newspaper  reg¬ 
ularly;  by  1985,  that  figure  had  dipped 
below  64%. 

“It  wasn’t  so  much  that  readers 
disappeared,”  Miller  writes.  “It’s 
that  new  readers,  the  expected 
replacements,  did  not  follow  the 
traditional  reading  and  buying  pat¬ 
terns.” 

The  reasons  are  many:  changing 
lifestyles,  mobility,  special  sections, 
purchasing  control,  competition. 
Also  many  are  management  efforts  to 
adapt  to  these  changes:  front-page 
editorial  selection  and  layout  (espe¬ 
cially  above  the  fold),  increased  use 
of  color,  intensified  point-of-pur¬ 
chase  promotion. 

The  Future  of  Advertising  commit¬ 
tee  called  the  selling  of  single  copy 
sales  “an  art  form  which  must  max¬ 
imize  the  sale,  mimimize  returns  and 
have  optimum  sell-outs.”  How  best 
to  attract  the  growing  number  of 
single  copy  buyers  is  the  marketing 
question  mark  behind  this  new  “art 
form.” 

“Attracting  and  holding  the  occa¬ 
sional  reader  will  be  at  least  as  much  a 
challenge  for  editors  as  it  will  be  for 
circulation  managers,”  said  Jay  Har- 


(Kane  is  assistant  to  the  executive 
director  of  the  International  Newspa¬ 
per  Marketing  Association  in  Reston, 
Va.  This  is  part  of  a  continuing  series  of 
articles  dealing  with  promotion.) 


Store  window  poster  in  Son  Jose 

ris,  executive  editor  of  the  Philadel¬ 
phia  Daily  News.  “Some  research 
suggests  the  need  for  a  paper  or  an 
edition  specifically  designed  for 
single  copy  buyers  if  that  potentially 
lucrative  market  is  to  be  fully 
tapped.” 

There  are  many  factors  motivating 
the  “occasional”  or  “infrequent” 
reader.  The  challenge,  says  Virginia 
Fielder,  vice  president/news  and  cir¬ 
culation  research  of  Knight-Ridder, 
Inc.  in  Miami,  is  selling  to  a  “moving 
marketplace”  with  quality  service  at 
each  selling  place  and  to  monitor  sales 
data: 

“Newspapers  need  simultaneously 
to  build  a  history  file  that  includes 
pertinent  information  on  what 
affected  the  sale  —  the  weather,  the 
headline,  the  promotion,  and  papers 
need  to  use  that  information  to 
optimize  delivery  routes  for  stocking 
and  restocking,  for  setting  the  draw 
and  for  managing  returns.” 

It  is  marketing  in  its  purest  form  — 
product,  pricing,  placement,  promo¬ 
tion.  Backed  by  strategic  planning, 
increased  budgets  and  research, 
single  copy  marketing  has  become 
serious  newspaper  business. 

Which  explains  why  the  Arkansas 
Gazette  is  using  color-coded  stickers 
in  conjunction  with  dealers  to  track 


the  sales  volume  of  racks  around  the 
city  and  why  the  Bismarck  (N.D.)  Tri¬ 
bune  and  the  Toronto  Star  recently 
introduced  a  three-tier  single  copy 
pricing  schedule  for  different  days  of 
the  week. 

It  also  explains  why  newspapers 
are  trying  hard  to  keep  pace  with  the 
“moving  marketplace,”  promoting 
daily  a  “Must  Read!”  product  to  a 
“No  Time!”  audience. 

Rack  sales  generally  account  for 
the  largest  percentage  of  single  copy 
sales  on  a  daily  basis.  It  is  not  surpris¬ 
ing,  therefore,  that  many  newspapers 
have  invested  in  redesigning  their 
arsenal  of  newsracks. 

This  is  not  a  low-budget  order.  The 
Globe  and  Mail  in  Toronto,  for  exam¬ 
ple,  began  a  two-year  program  in  1986 
that  ultimately  will  showcase  new 
company  colors,  blue  on  gray,  on 
30,000  newsracks,  16,000  dealer 
racks  and  a  fleet  of  delivery  vehicles. 

Other  papers  recently  initiating 
similar  programs  include  the  Arkan¬ 
sas  Gazette  in  Little  Rock,  Houston 
Chronicle,  Chicago  Sun-Times  and 
New  York  Daily  News. 

Ever  since  coin-operated  news- 
racks  hit  the  streets  30  years  ago,  rack 
cards  have  been  their  constant  com¬ 
panion,  and  the  promotional  mes¬ 
sages  the  cards  trumpet  have  become 
as  daily  as  the  product  itself. 

At  the  Arkansas  Gazette,  the  edito¬ 
rial,  marketing  and  circulation  depart¬ 
ments  work  daily  to  “raise  the  pub¬ 
lic’s  conscious  level”  of  the  product, 
said  operations  manager  Eric  Rytima. 

With  marketing  director  Suzanne 
Miles  attending  daily  morning  edito¬ 
rial  meetings  and  Rytima  attending 
afternoon  front-page  makeup  meet¬ 
ings,  the  Gazette  is  in  a  position  to 
produce  radio  spots  by  the  afternoon 
drive-time,  promote  breaking  news, 
and  quickly  “turn  around”  new  rack 
cards. 

Enhanced  by  four-color  printing, 
rack  cards  are  further  supplemented 
with  corner  cards,  stickers  and  tent 
cards  for  attention-getting,  “double- 
sell”  purposes.  Creative  strategies  do 
not  stop  there,  however: 

•  The  Los  Angeles  Times  custom¬ 
izes  rack  cards  by  zoned  areas,  using 
half  cards  in  the  window  for  full-  and 
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part-run  features. 

•  During  a  Mary  Kay  Cosmetics 
convention,  the  Dallas  Morning 
News  wrapped  pink  bows  around 
their  racks  to  get  the  attention  of  con¬ 
ventioneers  and  used  hawkers  who 
distributed  pink  roses  with  each  sale. 

•A  few  newspapers  have  even  tried 
a  “talking”  newsrack,  with  the  hope 
that  awestruck  passersby  will  do 
more  than  just  talk  back  to  it. 

Single  copy  sales  encompass  more 
than  just  newsracks,  of  course. 
“Retail  outlets  are  an  increasingly 
important  component  in  the  single 
copy  sales  area,”  said  Barbara  van 
Pelt,  marketing  director  of  the  Dallas 
Morning  News.  “Grocery  and  conve¬ 
nience  stores  are  great  places  for 
point-of-purchase  materials  which 
promote  coupons  or  merchandise  on 
sale.” 

Many  newspapers  are  working  in 
conjunction  with  store  management 
to  enter  into  what  John  Naisbitt  calls  a 
“win/win”  relationship. 

When  a  major  supermarket  chain 
decided  to  move  the  coin-operated 
racks  outside  its  stores  to  inside 
counter  sales,  the  San  Jose  (Calif.) 
Mercury  News  designed  in-store 
racks  which  were  topped  with  a  dis¬ 
play  board,  drawing  attention  to 
timely  sales  and  newspaper  value. 

Additionally,  a  mobile  hanging 
over  the  racks  added  to  visibility, 
“creating  an  attractive  and  hard-to- 
miss  point-of-purchase  display,”  said 
Gary  De  Martini,  public  relations 
manager.  He  added  that  large  window 
signs  at  the  store  and  in-paper  ads 
contributed  to  a  smooth  transition  to 
indoor  sales. 

Similarly,  the  Fort  Lauderdale 
(Fla.)  News  and  Sun-Sentinel 


ANPA  Foundation 
set  for  second  part 
of  literacy  project 

The  American  Newspaper 
Publishers  Association  Foundation 
has  begun  its  second  thrust  in  the 
Press  to  Read  campaign,  a  three-year 
assault  on  illiteracy  in  the  United 
States. 

The  ANPA  Foundation  has 
targeted  International  Literacy  Day, 
Sept.  8,  to  launch  its  new  effort,  when 
leaders  of  major  education  organiza¬ 
tions  will  be  invited  to  explore  possi¬ 
ble  cooperative  projects  with  the 
Foundation. 

In  the  first  phase  of  its  program,  the 
ANPA  Foundation  released  “News¬ 
papers  Meet  the  Challenge,”  a  hand¬ 
book  designed  to  assist  newspapers  in 
starting  literacy  projects.  It  has  also 
published  a  “Showcase  of  Newspa- 


resolved  a  problem  with  a  local  gro¬ 
cery  chain  by  designing  an  in-store 
magazine-style  rack  which  included 
an  identification  banner  for  the  store 
and  a  bulletin  board  for  coupon  dis¬ 
plays.  As  a  result,  the  paper  has  been 
able  to  sell  inside  all  the  grocery 
stores  as  well  as  retain  their  coin- 
operated  racks  outside. 

A  “Mystery  Shopper”  contest  run 
in  conjunction  with  local  retail  outlets 
has  also  proved  successful  in  many 
markets,  including  San  Jose,  Little 
Rock,  and  Oklahoma  City. 

The  contest  is  promoted  as  a 
“traffic-builder”  for  stores,  as  news¬ 
paper  employees  posing  as  “mystery 
shoppers”  award  cash  prizes  and 
other  incentives  to  store  clerks  selling 
the  newspaper  to  customers  at  the 
cashier. 

Single  copy  service  is  no  less 
important  than  with  home  delivery, 
and  training  and  motivating  dealers  is 
a  vital  step  in  an  effective  sales  pro¬ 
gram. 

To  combat  empty  newsracks  in 
stores,  the  Cleveland  Plain  Dealer 
distributed  a  flyer  to  remind  store 
vendors  that  the  paper  is  an  important 
part  of  the  reader's  purchase.  Mer¬ 
chants  were  also  reminded  that  they 
cannot  lose  any  money  because  the 
paper  guaranteed  credits  on  returns. 

For  years  the  Minneapolis  Star  and 
Tribune  has  distributed  a  semi¬ 
monthly  newsletter  called  “Dealer 
Express”  to  900  single  copy  vendors, 
according  to  promotion  director  Sha¬ 
ron  Rask.  The  newsletter  features 
articles,  contests,  sales  aid  and  prod¬ 
uct  information,  “an  extremely  suc¬ 
cessful  means  of  communication  and 
motivation.” 


per  Literacy  Projects,”  which  high¬ 
lights  individual  newspaper  efforts, 
has  offered  a  Literacy  Creators 
Workshop  for  newspaper  executives, 
and  has  begun  cooperative  efforts 
with  other  newspaper  organizations. 

Washington  Times 
puts  sales  calls 
on  diskettes 

The  Washington  (D.C.)  Times  has 
developed  a  computerized  sales  pre¬ 
sentation  on  a  diskette  that  outlines 
demographics  and  statistical  data  on 
the  Washington  area  and  is  mailed  to 
major  local  and  national  advertising 
agencies  around  the  country. 

According  to  the  newspaper,  a  tele¬ 
phone  survey  of  agencies  receiving 
the  diskette  showed  that  some  70% 
have  the  necessary  IBM  compatible 
computer  equipment. 


Newspapers  are  following  custom¬ 
ers  almost  anywhere,  airports,  sta¬ 
diums,  malls,  restaurants,  hotels, 
transit  stations,  community  centers 
and  a  myriad  of  other  locations. 

Every  sale  counts.  As  Jay  Harris  of 
the  Philadelphia  Daily  News  notes, 
occasional  readers  are  the  real  target 
of  opportunity  for  newspapers. 

“Increasing  their  frequency  of 
reading  by  as  little  as  one  or  two  days 
per  week  would  halt  or  even  reverse 
the  trend  of  declining  newspaper 
readership,”  he  observed. 

A  vital  key  to  increase  single  copy 
sales  —  no  matter  where  it  happens 
to  take  place  —  is  promotion. 

Tom  Holbein,  president  of  Belden 
Associates  in  Dallas,  suggests  five 
areas  of  promotion  directed  at  single 
copy  buyers: 

•  The  convenience  associated  with 
buying  single  copies; 

•  Specific  content  in  today’s 
paper  —  or  tomorrow’s; 

•  Timely  content  —  whatever 
might  strike  a  responsive  chord  with 
readers; 

•  The  variety  of  content  in  the  daily 
or  Sunday  product; 

•  And  promotions  encouraging 
people  to  indulge  themselves  in  the 
reading  habit  again. 

It  is  more  than  just  a  marketing 
battle  for  loose  change,  of  course. 
Ultimately  it  is  a  battle  for  readership, 
circulation,  advertising  and,  in  some 
cases,  survival. 

Perhaps  Philadelphia’s  Harris  said 
it  best:  “To  shun  efforts  to  maximize 
single  copy  sales  would  be  short¬ 
sighted  in  the  extreme,  and  a  triumph 
of  wishes  and  narrow  interests  over 
reality.” 


Calif,  papers  set  up 
ad  network  for  auto 
dealer  associations 

The  Sacramento  Bee,  the  Stockton 
Record  and  the  Modesto  Bee,  three 
Northern  California  newspapers, 
have  begun  to  test  a  group  sales  pack¬ 
age  designed  exclusively  for  ROP 
automotive  dealer  association  adver¬ 
tisers. 

“Automotive  ADI  20”  offers 
advertisers  the  circulation  coverage 
of  all  three  newspapers  and  bills  on  a 
single  invoice  at  group  rate  savings. 

Rep  firms  Cresmer  Woodward 
O’Mara  &  Ormsbee  and  Gannett 
National  Newspaper  Sales  are  han¬ 
dling  the  group,  and  orders  can  also 
be  placed  with  a  single  insertion  order 
to  the  Sacramento  Bee  with  separate 
printing  material  to  each  participating 
newspaper. 
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UPl’s  quiet  hero 

Combat-wounded  photographer  returns  to  work  minus  use  of  one  arm 


Iran-contra  watchers  came  to  rec¬ 
ognize  on  their  home  television 
screens  a  photographer  with  a  limp 
and  useless  right  arm.  Like  the  princi¬ 
pal  players  in  that  unfolding  drama, 
United  Press  International’s 
Leighton  Mark  is  no  stranger  to  war. 

“1  almost  came  back  in  a  body 
bag,”  Mark  asserted  as  he  recalled 
the  spring  day  three  years  ago  in 
Beirut  when  a  bearded  Druze  militia¬ 
man  sprayed  him  with  a  burst  of  auto¬ 
matic  rifle  fire.  The  shots  left  him 
lying  in  a  pool  of  his  own  blood,  with 
multiple  wounds. 

“I  remember  seeing  the  AK-47  go 
up,  ducking  —  too  slowly  — 
screaming  my  head  off  in  terror  and 
bouncing  off  the  wall,”  he  has  recol¬ 
lected. 

Mark  was  part  of  the  bank  of  Capi¬ 
tol  Hill  photographers  who  crouched 
between  the  witness  table  and  the 
congressional  committee,  photo¬ 
graphing  both  interrogators  and  wit¬ 
nesses  such  as  Lt.  Col.  Oliver  North, 
Rear  Admiral  John  Poindexter,  Sec¬ 
retary  of  State  George  Shultz. 

Mark  explained  his  method  briefly 
to  Senator  Daniel  Inouye,  who  in  turn 
offered  to  teach  the  photographer  to 
shoot  pool  with  one  arm. 

Despite  nine  hours  of  surgery  and  a 
year  of  recuperation,  Mark’s  right 
arm  is  still  paralyzed.  He  can  photo¬ 
graph  only  with  his  left.  He  holds  the 
camera  in  the  palm  of  his  left  hand  and 
releases  the  shutter  with  his  little  fin¬ 
ger. 

“I  can  pretty  much  do  the  same 
things  I  did  before,”  he  observed.  “1 
just  do  them  a  little  differently  than 
other  photographers.” 

It  now  takes  him  more  time  to 
switch  from  a  horizontal  to  a  vertical 
view  and  he  requires  more  working 
space  than  before. 

“I  can’t  use  one  camera  while 
holding  another,”  he  explained, 
“but,  compared  to  the  alternatives,  I 
don’t  have  too  much  to  complain 
about.” 

Mark  credits  modifications  on  his 
equipment  by  Jorge  Mora,  a  former 
camera  repairman  at  National  Geo¬ 
graphic,  for  helping  make  his  come- 


(United  Press  International  provided 
E&P  with  this  article.) 


DPI  photographer  Leighton  Mark  is 
seen  at  work  in  Lebanon  in  1984. 
Shortly  after  this  photo  was  taken, 
Mark  was  sprayed  with  automatic  rifle 
fire  by  a  Druze  militiaman  and  lost  the 
use  of  his  right  arm. 

UPl  photo 


Using  only  his  left  arm,  Mark  is  seen 
at  work  covering  the  Iran-contra  hear¬ 
ings. 

UPl  photo 

back  possible.  A  motor  drive 
advances  his  film,  and  he  uses  special 
telephoto  lenses  with  added  shutter 
releases  that  connect  to  the  motor. 

“1  knew  what  I  wanted,”  asserted 
the  35-year-old  from  Topeka,  Kan.,  a 
photographer  for  17  years  whose 
bases  have  included  Brussels  and 


Johannesburg.  “I  just  didn’t  know  if  it 
was  possible.  Jorge  made  it  possi¬ 
ble.” 

“I  suppose  it  is  a  bit  unusual,” 
Mark  said  of  his  remarkable  come¬ 
back.  “You  don’t  see  too  many  one- 
armed  photographers.”  Then,  with 
typical  modesty,  he  added,  “But  it’s 
no  big  deal.” 

Remembering  the  dark  days  in 
Beirut,  Mark  commented,  “There 
were  nights  I’d  go  home  and  know  I 
wasn’t  going  to  wake  up  the  next 
morning.” 

On  the  day  he  was  wounded,  Mark 
awakened  in  his  apartment  to 
automatic  weapons’  fire.  He  picked 
up  his  cameras,  peered  cautiously  out 
a  window,  and  stepped  out  on  his 
balcony  into  a  firefight. 

That  is  when  he  was  shot.  “If  I 
don’t  get  out  of  here,”  he  remembers 
thinking,  “I’m  dead.” 

So  he  ran.  A  maid  who  saw  him 
screamed  and  fainted.  A  friend,  the 
apartment  building  manager,  tried  to 
stop  the  bleeding  and  pleaded  with  the 
Druze  to  take  the  wounded  photogra¬ 
pher  to  a  hospital. 

“Forget  it,  he’s  dead,”  a  Druze 
said.  “Throw  him  away,”  but  the 
militiamen  finally  took  him  to  a  hospi¬ 
tal.  After  four  days,  he  was  trans¬ 
ferred  by  a  U.S.  Marine  helicopter  to 
a  ship,  then  to  Cyprus,  Athens,  West 
Germany,  Andrews  Air  Force  Base 
outside  Washington  and,  finally,  to 
the  Oschner  Clinic  in  New  Orleans. 

Nerves  from  both  legs  were  trans¬ 
planted  into  his  right  shoulder  to 
replace  those  destroyed  by  an 
exploding  dum-dum  bullet. 

Despite  what  happened  to  him, 
Mark  sometimes  misses  the  excite¬ 
ment  of  the  bad  old  days. 

“After  all,  I  went  from  being  a  for¬ 
eign  correspondent,  a  war  correspon¬ 
dent  and  all  the  excitement  that 
entails,  to  sitting  on  my  tail  covering 
official  Washington  and  I’m  still  try¬ 
ing  to  learn  to  live  with  that.” 

In  1985,  Mark  volunteered  to  return 
to  South  Africa  to  cover  the  escalat¬ 
ing  violence  there.  UPl  accepted  his 
offer  but  he  was  denied  entrance  by 
South  African  authorities. 

“As  much  as  I  grumble  at  times,” 
Mark  said,  “I  really  can’t  complain.  I 
(Continued  on  page  42) 
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Introducing  Kodak  T-Max  technology,  you  can  now 
professional  film,  the  new  produce  photographs  with 
premium  black-and-white  film  improved  grain,  sharpness, 
with  image  quality  and  speed,  brilliance,  and  tonal  gradation. 

And  enjoy  new  exposure 
T-Max  100  professional  and  development  latitude, 
film  (El  100)  has  finer  grain 

than  Kodak  Panatomic-X  film,  Ask  your  photo  dealer  for 

while  T-Max  400  professional  T-Max  professional  film  (in 
film  (El  400)  offers  finer  grain  35  mm,  120,  and  sheet  sizes), 
than  Kodak  Plus-X  pan  film.  Or  write  for  details  to 

EastnKin  Kodak  Company, 
Thanks  to  Kodak's  state-of-  Dept  412L-247, 343  State 
the-art  tabular-grain  emulsion  Street,  Rochester,  NY  14650. 
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LEGAL  -  - 

Breach-of-contract  suit  follows 
Florida  daily’s  demise 


By  Janet  Roehrs 

A  former  president-general  man¬ 
ager  of  the  defunct  Sarasota  (Fla.) 
Independent  is  suing  newspaper 
launcher  Philip  J.  Carlton  for  breach 
of  contract  in  not  forking  over  a  com¬ 
mission  for  sale  of  newspaper  assets. 

A  suit  filed  by  Arnold  McDonald  in 
Sarasota  Circuit  Court  maintains 
Carlton  agreed  orally  to  pay  him  a 
commission  based  upon  a  percentage 
of  the  sales  price  for  liquidating  cer¬ 
tain  assets. 

The  suit  claims  McDonald  arranged 
for  the  sale  of  a  Goss  press  for 
$635,650,  and  certain  other  equip¬ 
ment  for  $74,350.  This  would  be 
worth  “a  reasonable  commission"  of 
5%  for  the  press  and  10%  for  the  other 
equipment,  or  $39,217.50,  the  suit 
maintains.  The  defendant  refuses  to 
pay  the  plaintiff  a  commission,  the 
suit  charges. 

McDonald  told  E&P  that  during  the 
last  week  of  March,  Carlton  offered 
him  a  cut  if  he  would  sell  the  used 
presses  the  paper  had  purchased  from 
ONE  Corporation  of  Atlanta. 
McDonald  said  he  called  the  Atlanta 
newspaper  equipment  dealers  and  set 
up  a  Sarasota  meeting  with  vice  presi¬ 
dent  Van  Morgan  on  April  1.  At  the 
meeting,  the  Atlanta  company  agreed 
to  buy  back  the  equipment  at  the 


original  selling  price  except  for  some 
$240,000  that  was  still  owing  from  the 
Independent,  McDonald  asserted. 

Morgan  confirmed  that  he  came  to 
Sarasota  and  his  company  bought 
“everything  in  the  pressroom”  as 
well  as  camera,  platemaking,  and 
mailroom  equipment.  He  declined  to 
discuss  amounts  paid  on  the  basis  of 
customer  confidentiality. 

ONE  Corporation  got  permission 
from  Carlton  to  store  the  equipment 
at  the  newspaper  plant,  according  to  a 
consent  paper  filed  in  Sarasota  Cir¬ 
cuit  Court  April  3,  the  day  after  the 
Independent  ceased  publication. 
Morgan  says  the  equipment  has  now 
been  removed  and  is  being  stored  at 
warehouses  in  Atlanta  and  Sac¬ 
ramento,  Calif. 

McDonald,  who  continued  with  the 
newspaper  for  three  weeks  after  it 
quit  publishing,  said  he  was  contacted 
by  newsprint  and  other  creditors  and 
other  suits  may  be  forthcoming.  One 
creditor  was  an  Orlando  supplier. 

Carlton  had  also  asked  him  to  orga¬ 
nize  a  group  of  employees  and  others 
to  purchase  the  six-day-a-week  paper 
that  competed  with  the  New  York 
T/we^-owned  Sarasota  Herald-Tri- 
hiine,  McDonald  reported.  He  said  he 
believed  that  if  the  paper  could  have 
held  out  for  another  three  months  a 


change  of  ownership  might  have  been 
possible. 

“I  think  it  would  have  been  able  to 
break  even  in  another  three  months,” 
McDonald  observed.  “I  was  planning 
to  bring  in  some  advertising  people 
and  make  some  changes.” 

McDonald  came  to  the  Indepen¬ 
dent  as  vice  president  of  operations  in 
November  and  became  the  third 
president  in  February.  Former 
publisher  of  the  Terre  Haute  (Ind.) 
Trihune-Star  for  three  years,  he  was 
also  vice  president  of  the  Cleveland 
(Ohio)  Press  for  two-and-a-half  years. 
He  was  production  manager  of  the 
Pittsburgh  (Pa.)  Press  for  five  years 
and  director  of  operations  for  Land¬ 
mark  Communications  in  Norfolk, 
Va.,  for  10  years.  He  came  to  Florida 
in  May  of  1985. 

Neither  Carlton  nor  his  attorney 
Hugh  Ferrell  could  be  reached  for 
comment  about  McDonald’s  suit. 

In  other  litigation,  a  suit  brought 
against  Carlton  for  doing  business  as 
the  Sarasota  Independent  by  Don 
David  Price,  whose  news/photo  ser¬ 
vice  operates  under  that  name,  has 
been  dismissed  by  Judge  Gallen.  The 
newspaper  was  incorporated  as  the 
Suncoast  Independent  Inc.,  and  had 
“Suncoast”  back  in  its'  name  for  the 
final  issue. 


Two  court  victories  for  Seattle  newspapers 


Seattle’s  two  daily  newspapers 
have  emerged  victorious  in  separate 
court  cases. 

A  Washington  state  judge  has  dis¬ 
missed  a  libel  suit  against  a  newspa¬ 
per  columnist  who  wrote  about  a  fic¬ 
tional  assessor  named  “Hurley  Her¬ 
pes.” 

The  piece  by  Emmett  Watson 
appeared  in  the  Seattle  Post-Intel- 
ligencer  during  the  1983  re-election 
campaign  of  King  County  assessor 
Harley  Hoppe,  who  sued  Watson  and 
the  P-I.  He  charged  that  the  defen¬ 
dants  acted  with  malice,  invaded  the 
privacy  of  him  and  his  wife,  and 
engaged  in  “blatantly  outrageous 
conduct  beyond  all  reasonable 
bounds  of  decency.” 

But  King  County  Superior  Court 
Judge  Gerard  M.  Shellan  saw  it  dif¬ 


ferently.  He  said  the  ordinary  reader 
would  regard  the  column  as  a  mix  of 
fact  and  fiction  and  that  public  offi¬ 
cials  are  normally  subject  to  unkind 
remarks  that  can  even  be  “harsh,  bit¬ 
ter  or  pejorative.” 

The  judge  further  ruled  that  no 
malice  was  proven  and  there  was  no 
evidence  that  Watson,  who  now 
writes  his  column  for  the  Seattle 
Times,  intended  to  convey  false  fac¬ 
tual  information. 

David  Utevsky,  the  P-l’s  attorney, 
described  the  piece  as  “merely  a 
satirical  spoof.” 

Utevsky  said  he  thought  the  deci¬ 
sion  vindicated  First  Amendment 
rights.  “It’s  important  that 
people  .  .  .  feel  free  to  comment  on 
public  officials,  including  through 
humor  and  satire.” 


In  a  U.S.  District  Court  case.  Judge 
Barbara  Rothstein  decided  Times  and 
P-I  reporters  did  not  have  to  show 
their  notes  of  stories  of  a  bank  failure. 

The  stories  involved  the  collapse  of 
the  Penn  Square  Bank  in  Oklahoma 
City,  which  was  financially  involved 
with  Seattle  First  National  Bank  (Sea- 
first). 

The  demand  for  the  reporters’ 
notes  came  during  a  civil  suit  between 
the  Seattle  bank  and  its  insuror,  the 
National  Union  Fire  Insurance  Co.  of 
Pittsburgh,  which  sought  to  avoid  lia¬ 
bility  for  Seafirst’s  losses  resulting 
from  Penn  Square’s  collapse. 

At  issue  was  whether  Seafirst  had 
given  National  Union  an  accurate  pic¬ 
ture  of  its  condition  when  the  bank 
applied  for  additional  coverage.  Sea- 
(Continued  on  page  42) 
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NEWSPEOPLE  IN  THE  NEWS 


Ernie  Vitucci  has  been  named  to 
the  new  position  of  general  manager. 
Orange  County,  for  the  Los  Angeles 
Times. 

Vitucci,  who  previously  served  as 
administrative  assistant  to  the  direc¬ 
tor  of  display  advertising,  will  coordi¬ 
nate  overall  planning,  marketing  and 
operational  matters  for  the  newspa¬ 
per  in  Orange  County. 

After  joining  the  Times  in  1973,  he 
worked  as  a  retail  advertising  account 
executive  for  the  Orange  County  edi¬ 
tion  and  subsequently  for  the  South 
Bay  suburban  section.  He  moved  to 
the  downtown  Los  Angeles  office  in 
1976. 

*  *  * 

Edmund  B.  Lambeth,  formerly 
director  of  the  University  of  Ken¬ 
tucky  School  of  Journalism,  has 
rejoined  the  faculty  of  the  University 
of  Missouri  School  of  Journalism  as 
associate  dean  for  graduate  studies, 
research  and  faculty  development. 
He  is  president-elect  of  the  Associa¬ 
tion  of  Schools  of  Journalism  and 
Mass  Communication. 

*  *  * 

Four  correspondents  and  a  news 
editor  have  new  Associated  Press 
appointments.  They  are: 

Mitchell  S.  Weiss  to  correspon¬ 
dent  in  Toledo.  With  AP  since  1986, 
he  previoulsy  was  a  reporter  for  the 
Greenville  (S.C.)  News  and  the  West¬ 
chester  Rockland  (N.Y.)  Journal- 
News. 

Steve  Robrahn,  to  correspondent 
in  Pikesville,  Ky.  He  joined  AP  in 
Topeka  in  1983  and  then  worked  for 
two  years  in  the  Kansas  City  bureau 
before  returning  to  Topeka. 

Debra  Riechman,  to  correspon¬ 
dent  in  Hagerstown,  Md.  She  began 
her  career  at  the  Lafayette  (Ind.) 
Journal  and  Courier  and  then  joined 
AP  in  Kansas  City  in  1984. 


Nicholas  Geranios,  to  correspon¬ 
dent  in  Yakima.  He  joined  AP  in 
Helena  in  1982,  transferred  to  Chi¬ 
cago  two  years  later  and  has  covered 
Illinois  state  government  and  politics 
in  the  Springfield  bureau  since  last 
fall. 

William  Kronholm,  to  news  edi¬ 
tor  for  Montana,  based  in  Helena. 
With  the  news  cooperative  since 
1973,  he  most  recently  worked  in 
Washington  where  his  assignments 
included  energy  and  natural 
resources  coverage. 

*  *  * 

G.  Kent  Krell,  editorial  page  edi¬ 
tor  of  the  Columbia  (S.C.)  Record, 
was  named  deputy  editorial  page  edi¬ 
tor  of  The  State,  (Columbia,  following 
the  retirement  of  associate  editor 
Charles  Wickenberg  Jr. 

Krell  joined  editorial  page  editor 
William  E.  Rone  Jr.  and  associate 
editor  Robert  A.  Pierce,  who  also 
was  designated  a  deputy  editorial 
page  editor.  Krell  writes  editorials 
and  handles  syndicated  columns  and 
Pierce  writes  editorials  and  edits  let¬ 
ters  to  the  editor. 

Katherine  W.  King,  associate  edi¬ 
tor  of  the  Record,  replaced  Krell  as 
editorial  page  editor,  and  W.  Clark 
Surratt,  governmental  affairs  editor 
of  The  State,  became  associate  editor 
of  the  Record. 

*  *  * 

James  Morrison,  most  recently  a 
foreign  desk  reporter  for  the 
Washington  Times,  and  Marc  Ler- 
NER,  previously  national  editor  and 
business  editor,  have  been  appointed 
foreign  correspondents. 

Morrison  will  be  based  in  London, 
covering  the  United  Kingdom  and 
Western  Europe.  He  succeeds  Peter 
Almond,  who  returns  from  a  four- 
year  assignment  in  London. 

Lerner  will  cover  Southeast  Asia 


from  a  Manila  base,  succeeding  Tom 
Breen,  who  had  a  two-year  stint  in 
Manila.  Both  Almond  and  Breen  will 
cover  key  domestic  assignments  for 
the  newspaper. 

Prior  to  joining  the  Times  in  1983, 
Morrison  covered  northern  Virginia 
for  more  than  12  years  for  various 
papers,  including  the  Alexandria 
Gazette  and  the  Washington  Star. 

Lerner,  who  also  joined  the  Times 
in  1983,  worked  for  the  Associated 
Press,  the  Denver  Post,  and  three 
other  dailies. 

*  *  * 

Jose  Berrios  was  appointed  direc¬ 
tor  of  personnel  and  equal  employ¬ 
ment  opportunity  programs  for  Gan¬ 
nett  Co.,  Inc. 

Berrios,  based  at  Gannett  corpo¬ 
rate  headquarters,  will  also  be 
involved  in  personnel  counseling, 
recruitment  and  training  and  heads 
the  company’s  college  relations  and 
EEO  activities. 

Berrios  was  with  Time  Inc.  as 
director  of  affirmative  action  and  pre¬ 
viously  worked  at  the  U.S.  Depart¬ 
ments  of  Justice  and  Transportation. 

*  *  * 

The  National  Press  Foundation, 
Washington,  D.C.,  has  four  new 
directors. 

The  appointees  announced  by 
chairman  Robert  E.  Farrell,  are: 
Sheila  Tate,  former  press  secretary 
to  first  lady  Nancy  Reagan  in  1981- 
85  and  now  deputy  chairman  of  Hill 
and  Knowlton;  Allan  W.  Cromley, 
senior  Washington  correspondent  for 
the  Daily  Oklahoman,  Oklahoma 
City;  Edward  M,  Fouhy,  manager  of 
election  coverage,  NBC  News;  and 
Roger  Mudd,  special  correspondent 
and  essayist,  the  MacNeil/Lehrer 
NewsHour. 

*  *  * 

Lisa  Reitzel,  design  editor,  was 
promoted  to  news  editor  for  the 
Copley  Los  Angeles  Newspapers. 
She  joined  Copley  in  1978  as  a 
reporter  in  Roselle,  Ill.,  and  was  with 
the  Elgin  Daily  Courier-News  before 
moving  to  the  Santa  Monica  Outlook 
as  news  editor. 

*  *  * 

George  Gabehart  is  the  newly 
named  editor  and  general  manager  of 
the  Springfield  (Ky .)  Sun,  a  weekly  in 
the  Landmark  Community  Newspa¬ 
pers  group. 

Gabehart  has  been  news  editor  of 
the  Mt.  Washington  (Ky.)  Star  and 
the  Shepherdsville  Pioneer  News  the 
past  three  years. 
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Ronald  Williams  has  joined  the 
Chicago  Tribune  as  employment/ 
EEO  manager  and  will  oversee  the 
recruitment  and  screening  of  Job  can¬ 
didates  and  work  with  managers  to 
determine  staffing  needs.  Addition¬ 
ally,  he  will  administer  the  company’s 
equal  employment  opportunity  pol¬ 
icy. 

Williams  has  14  years  of  experience 
in  personnel  and  management  posi¬ 
tions  including  six  with  General 
Foods  Corp.,  most  recently  as  per¬ 
sonnel  manager  for  the  information 
management  division  in  White  Plains, 
N.Y.;  and  Nalcol  Chemical  Co.  and 
First  Federal  Savings  of  Chicago. 

*  *  * 

New  editors  joining  the  San  Fran¬ 
cisco  Examiner  are  Greg  Brock  as 
Sunday  editor,  Paul  Wilner  as  fea¬ 
tures  editor,  and  Frederic  Golden  as 
business  editor. 

Brock  left  the  Washington  Post 
where  he  was  assistant  managing  edi¬ 
tor/graphics.  Earlier  in  his  career. 
Brock  held  several  posts  at  the  Char¬ 
lotte  Observer,  including  news  editor 
and  assistant  features  editor  and 
worked  at  the  Jackson  (Miss.)  Cla¬ 
rion  Ledger  and  the  Palm  Beach  Post. 

Wilner  moved  from  Los  Angeles, 
where  he  was  West  Coast  correspon¬ 
dent  for  TViRadio  Age.  Before  that, 
he  was  managing  editor  of  The  Holly¬ 
wood  Reporter  and  also  had  spent  five 
years  at  the  Los  Angeles  Herald 
Examiner. 

Golden  exited  Discover  magazine 
which  was  recently  sold  by  Time  Inc. 
He  spent  the  last  15  years  with  the 
corporation  and  was  the  magazine’s 
science  editor.  His  previous  affilia¬ 
tions  included  The  Weekly  Bond 
Buyer,  a  Wall  Street  publication,  and 
the  Associated  Press  and  the  Newark 
Evening  News. 

Golden  succeeds  acting  business 
editor  Bruce  Koon,  who  is  now  the 
Examiner’s  deputy  business  editor. 


Cynthia  Linton  is  the  newly 
named  executive  editor  of  Pulitzer- 
Lerner  Community  Newspapers  and 
directs  the  editorial  department  of  the 
chain’s  48  community  papers  in  Chi¬ 
cago  and  suburbs. 

Linton  started  with  the  Lerner 
family  chain  as  a  reporter  in  1972  and 
became  managing  editor  of  the  north 
suburban  Life  groups.  In  1981,  as 
senior  editor,  she  was  in  charge  of  the 
far  North  Side  city  papers  and  held 
some  corporate  responsibilities  at 
Lerner  headquarters.  The  family 
chain  was  bought  by  The  Pulitzer 
Publishing  Company  in  1985. 

Taking  Linton’s  place  as  managing 
editor  of  the  far  North  Side  city 
papers  is  Joel  Schatz,  previously 
news  editor  of  those  papers.  Staff 
writer  Barbara  Young  replaces 
Schatz  as  news  editor. 


Martin  Schram,  associate  editor 
of  the  Chicago  Sun-Times,  joined  the 
Rocky  Mountain  News  in  Denver  on 
Aug.  10  as  an  assistant  managing  edi¬ 
tor  with  authority  over  the  Sunday 
paper. 

Schram,  a  veteran  reporter,  began 
his  career  at  the  Miami  News  in  1964. 
The  next  year  he  joined  New.sday, 
Long  Island  and  in  1967  was  assigned 
to  the  Washington  bureau  and  later 
became  chief  of  bureau. 

In  1979,  he  joined  the  national  staff 
of  the  Washington  Post  and  covered 
the  presidency  and  national  affairs. 

*  *  * 

Thomas  Coakley,  most  recently 
assistant  to  the  publisher  and  market¬ 
ing  director  of  the  Sun  City  (Ariz.) 
News-Sun,  is  now  general  manager  of 
the  Rockingham  County  Newspa¬ 
pers,  Exeter,  N.H.  He  succeeded 

John  Kinney,  who  left  to  become 

general  manager  of  the  Cape  Cod 
Times,  Hyannis. 

*  *  * 

David  M.  Levine  is  the  newly 
named  editor  of  the  Union  City  (N.J.) 
Dispatch,  moving  from  the  Elizabeth 
Daily  Journal,  a  sister  newspaper, 
where  he  was  also  editor. 

After  starting  his  career  at  the  Pas¬ 
saic  Herald-News,  Levine  subse¬ 
quently  was  night  managing  editor  of 
the  Trenton  Times,  financial  editor  of 
the  Washington  Times  and  editorial 
writer  and  columnist  for  the  late  Phil¬ 
adelphia  Bulletin. 
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NEWSPEOPLE  IN  THE  NEWS 


James  G.  Parke  III,  former  con¬ 
troller  of  the  Dallas  Times  Herald, 
was  appointed  vice  president  for 
finance  at  Westward  Communica¬ 
tions  in  Dallas. 

Parke's  apjiointment  was 
announced  by  Westward's  co-found¬ 
ers.  chairman  Kenneth  P.  Johnson 
and  president  Wnj,  D.  Jarrett,  both 
former  Times  Herald  editors.  West¬ 
ward,  founded  last  year,  owns  10 
daily  and  weekly  newspapers  in  Col¬ 
orado  and  Texas. 

*  *  * 

Diane  Mirvts,  chief  librarian  for 
the  Syracuse  (N.Y.)  Herald-Journal, 
the  Herald  American  and  the  Post- 
Standard  since  1983,  has  been  pro¬ 
moted  to  information  services  man¬ 
ager  with  responsibility  for  all  news¬ 
room  and  library  computer  opera¬ 
tions. 

*  *  * 

Fort  Wayne  Newspapers'  circula¬ 
tion  division  has  consolidated  the 
basic  circulation  functions  under  the 
direction  of  three  managers. 

Ken  Cogswell,  former  state  cir¬ 
culation  manager,  is  now  circulation 
manager/home  delivery  for  the  total 
circulation  area. 

Lisa  Haynes,  previously  circula¬ 
tion  sales  and  marketing  manager,  is 
now  circulation  operations  manager; 
and  David  Dadisman,  formerly  metro 
circulation  manager,  is  circulation 
marketing  manager.  Dadisman  also 
has  responsibility  for  the  Newspaper 
in  Education  Program. 


John  B.  Bremner,  66,  professor  of 
journalism  who  was  an  author  and 
nationally  known  authority  on  news¬ 
paper  writing  and  editing,  died  July  30 
of  cancer  at  his  home  in  Ponce  Inlet, 
Fla. 

A  native  of  Brisbane,  Australia, 
Bremner  earned  a  theology  degree 
from  the  University  for  the  Propaga¬ 
tion  of  the  Faith  in  Rome  in  1941  and 
was  ordained  a  Roman  Catholic  priest 
in  1943.  He  remained  a  priest  until 
1967. 

He  had  worked  in  Australia  in  print 
and  radiojournalism  before  moving  to 
the  United  States  in  1950.  After 
receiving  a  master's  degree  in  jour¬ 
nalism  from  Columbia  University,  he 
became  an  editor  and  columnist  for 
Catholic  newspapers  in  St.  Augustine 
and  Los  Angeles. 

He  subsequently  taught  at  San 
Diego  University  and  the  University 
of  Iowa,  where  he  received  a  docto¬ 
rate  in  mass  communications  in  1965. 


Bruce  Spotleson  is  the  new 
publisher  of  the  Alton  (111.)  Tele¬ 
graph,  having  moved  from  general 
manager  and  chief  executive  officer 
of  the  Lewiston  (Idaho)  Morninti  Tri¬ 
bune. 

Spotleson  started  his  editorial 
career  at  the  Tribune  in  1974  in  the 
editorial  department  and  in  1980  spent 
a  year  in  the  advertising  department. 
He  subsequently  joined  Cox  Enter¬ 
prises  and  in  1983  became  editor  and 
publisher  of  the  company's  Chandler 
Arizonan. 

In  June  1985,  Spotelson  returned  to 
Lewiston  to  become  general  manager 
of  the  Morning  Tribune. 

*  *  * 

Jerry  Martin,  formerly  produc¬ 
tion  manager  of  the  Sprinfifield  (Mo.) 
News-Leader,  was  promoted  to  pro¬ 
duction  director.  He  succeeds  Ken 
O.SREDKER,  who  retired  after  37  years 
with  Springfield  Newspapers. 

*  *  * 

Dick  Williams  has  moved  his 
Atlanta  Journal  column  from  the  edi¬ 
torial  pages  to  the  features  section  of 
the  Atlanta  Journal  and  Constitution. 
His  new  people  and  places  column 
runs  on  the  features  section  front 
Tuesday  and  Thursday  and  on  the 
local  news  section  front  in  Saturday's 
combined  editions. 

A  Journal  editorial  writer  for  six 
years,  Williams  started  his  career  at 
the  Kansas  City  Times  and  spent  a 
decade  in  television,  including  a  stint 


Bremner  moved  to  the  University  of 
Kansas  as  an  associate  professor  in 
1969  and  was  named  director  of  grad¬ 
uate  studies  at  the  university’s  Wil¬ 
liam  Allen  White  School  of  Journal¬ 
ism  in  1971.  He  became  a  full  profes¬ 
sor  the  next  year  and  retired  from 
teaching  in  December  1985. 

He  was  a  consultant  to  the  Gannett 
Foundation  and  taught  journalism 
seminars  throughout  the  country. 

The  Dr.  John  B.  Bremner  Memorial 
Fund  has  been  established,  adminis¬ 
tered  by  the  KU  Endowment  Associ¬ 
ation.  Gifts  may  be  sent  in  care  of  the 
Dean’s  Office,  School  of  Journalism, 
University  of  Kansas,  Lawrence, 
Kan.  66045. 

*  *  * 

Margaret  Kutz,  7 1 ,  former  editor 
and  publisher  of  the  weekly  Oakland 
News,  Pittsburgh,  died  July  29  after 
open  heart  surgery.  A  former  reporter 
for  the  News,  Kutz  bought  the  paper 
in  1959  and  was  editor  and  publisher 
until  she  sold  it  in  1984. 


as  news  director  of  WXIA-tv  in 
Atlanta.  He  is  married  to  Rebecca 
Cha.se,  an  ABC  news  corresondent  in 
Atlanta. 

*  *  * 

Robert  G.  Picard  joins  Emerson 
College  in  Boston  this  September  as 
an  associate  professor  and  graduate 
coordinator  of  the  communication 
industries  management  program. 

Picard,  a  specialist  in  media  eco¬ 
nomics  and  management,  is  editor  of 
the  Journal  of  Media  Economics.  He 
holds  a  Ph.D.  from  the  University  of 
Missouri  School  of  Journalism  and  his 
newspaper  experience  includes  the 
Ontario  (Calif.)  Daily  Report,  the 
Riverside  (Calif.)  Community  News, 
and  the  Baton  Roufze  Morning'  Advo¬ 
cate. 

*  *  * 

Brad  Bollinger  was  appointed 
assistant  business  editor  of  the  Santa 
Rosa  (Calif.)  Press  Democrat.  He 
joined  the  staff  as  a  copy  editor  in 
March  1984  and  most  recently  has 
been  in  charge  of  makeup  and  editing 
of  the  business  section. 

Also,  Kent  Porter  was  hired  as 
staff  photographer,  moving  from  the 
Midland  (Texas)  Reporter-Telegram. 

*  *  * 

Becky  Moertl,  a  reporter  and 
photographer  for  the  Douglas  County 
Post  Gazette,  Elkhorn,  Neb., 
recently  was  named  Village  Life  edi¬ 
tor  of  the  Fall  brook  (Calif.)  Enter¬ 
prise,  a  weekly. 


Donald  Quinn,  60,  a  former  Asso¬ 
ciated  Press  reporter  in  Dallas  and 
executive  director  of  the  Colorado- 
Wyoming  Restaurant  Association, 
died  recently. 

*  *  * 

Robert  M.  Seal.s,  66,  retired  Chi¬ 
cago  Tribune  copy  editor,  died  July 
30  in  Coral  Reef  Hospital,  Miami. 

He  worked  in  the  Tribune’s  edito¬ 
rial  department  for  30  years  and 
moved  to  Tavernier  in  the  Florida 
Keys  after  his  retirment  in  1980  as 
assistant  night  editor. 

Seals  began  as  a  copyboy  for  the 
Nashville  Tennessean  and  was  pro¬ 
moted  to  reporter  in  1940.  During 
1945-46,  he  was  assistant  city  editor 
and  news  editor  of  the  Knoxville 
Times.  He  moved  to  Chicago  as  a 
reporter  for  Billboard  in  1947  and 
joined  the  Chicago  Herald- American 
that  same  year  as  copy  editor,  went  to 
the  Chicago  Sun-Times  in  1948,  and 
then  joined  the  Tribune  copy  desk. 


OBITUARIES 
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ADVERTISING - - - 

Fort  Worth  paper  puts  special  rate  plan  into  action 


By  Debra  Gersh 

The  Fort  Worth  (Tex.)  Star-Tele¬ 
gram  has  signed  an  advertising  con¬ 
tract  with  the  Campbell  Sales  Com¬ 
pany  under  the  highly  touted  pack¬ 
aged  goods  rate  plan. 

“I  believe  if  this  is  not  the  first 
[nationally],  it’s  among  the  first  few,” 
said  Doug  Stephenson,  regional  vice 
president  for  Sawyer  Ferguson 
Walker,  the  newspaper's  sales  rep 
firm.  “This  is  the  first  [sale  under  the 
rate  plan]  that  I'm  personally  aware 
of,  and  I  believe  it  is  the  first  for 
Sawyer  Ferguson  Walker.” 

The  packaged  goods  rate  plan,  first 
introduced  last  December,  aims  at 
reducing  the  differential  between 
national  and  retail  advertising  rates 
for  packaged  goods  advertisers. 
Although  the  plan  is  national  in  scope 
and  is  being  coordinated  by  the  News¬ 
paper  Advertising  Sales  Association, 
individual  papers  have  set  their  own 
rates  and  are  being  sold  by  their  own 
rep  firms. 

In  addition,  Stephenson  said  both 
the  Dallas  Times  Herald  and  Dallas 
Morning  News  have  signed  similar 
contracts  with  the  same  regional 


office  of  the  Campbell  Soup  Co. 

“Campbell’s  had  gone  to  a  situa¬ 
tion  where  it  was  making  money 
available  to  regional  managers,”  Ste¬ 
phenson  explained.  “We  were  mak¬ 
ing  calls  to  Blake  Anderson  [brand 
sales  manager  of  the  Campbell  Sales 
Co.  in  Fort  Worth/Dalias[,  and  we 
saw  the  need  and  how  it  could  fit. 

“The  contract  at  the  Star-Telegram 
fits  within  the  parameters  of  the  pack¬ 
aged  goods  rate  plan,”  he  continued, 
explaining  that  the  company  agreed  to 
a  minimum  of  13  ads  at  a  minimum 
size  of  a  quarter-page  with  no  coupon. 

The  first  ad  ran  Sunday,  Aug.  2,  as 
a  half-page  in  full  color.  Stephenson 
estimated  that  the  contract  will  yield  a 
net  minimum  of  approximately 
$19,300  for  the  Star-Telegram,  and 
with  color  bought  at  the  regular  rate  it 
could  produce  more,  although  not  all 
the  ads  will  be  in  color. 

“Our  hope  with  Campbell  is  that  at 
a  certain  point  it  will  roll  out  into  other 
parts  of  Texas,”  Stephenson  com¬ 
mented.  “The  rate  exists,  but  it  has  to 
be  sold.  The  Star-Telegram  was  very 
instrumental  in  this  happening.” 

He  noted  that  SFW  salesman  Sam 
Crook  and  David  J.  D’Aquila from  the 


newspaper  had  been  working  with 
Campbell’s  when  the  company 
announced  its  regionalized  marketing 
plan  before  the  packaged  goods  rate 
was  available. 

Augusta  paper  sets 
classified  records 

The  classified  advertising  depart¬ 
ment  of  the  Augusta  (Ga.)  Chronicle 
and  the  Augusta  Herald  set  a  double 
record  in  June  for  revenue  and 
budget. 

Matt  Reynolds,  classified  advertis¬ 
ing  manager,  said  the  department 
exceeded  budget  for  the  50th  consec¬ 
utive  month,  and,  on  June  28.  classi¬ 
fied  exceeded  20  pages  for  the  first 
time  in  the  papers’  history. 

CFJ  gets  grant 

The  United  States  Information 
Agency’s  Office  of  Private  Sector 
Programs  has  awarded  the  Center  for 
Foreign  Journalists  in  Reston,  Va.,  a 
contract  to  conduct  a  professional 
skills  workshop  in  Hawaii  for  10 
Pacific  Island  journalists.  The  USIA 
grant  award  is  for  $48,000. 


CKEL 


Since  its  adoption  in  1 974  as  a  fuel  saver,  Americans  have  had  a  love/hate 
relationship  with  the  federal  55  mph  speed  limit.  Polls  show  a  huge  majority  favors 
keeping  it.  But  you  have  only  to  drive  the  interstates  to  see  how  widely  violated  it  is. 
And  there  is  political  pressure  to  repeal  it. 

For  an  objective  look  at  the  pros  and  cons  of  the  federal  speed  limit,  ask  for  our 
Insurance  Backgrounder  called  “The  55  mph  Speed  Limit:  Is  It  Worth  Saving?” 

Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61710 
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Personnel  execs  want  to  hire  newsroom  employees 

Contend  that  many  editors  hire  based  on  the  ‘buddy  system’ 
and  this  iimits  the  number  of  minority  journaiists  hired 


By  Mark  Fitzgerald 

It  is  a  truism  that  many  editors 
don’t  trust  their  personnel  depart¬ 
ments  to  hire  newsroom  employees. 

But  the  continuing  low  numbers  of 
minority  journalists  may  be  forcing  a 
change  in  that  attitude. 

That  was  the  bad  news/good  news 
theme  that  emerged  from  discussions 
at  the  recent  annual  conference  of  the 
Newspaper  Personnel  Relations 
Association  in  Chicago. 

There  were  indications  that  the 
minority  recruitment  issue  may 
bridge  the  rift  between  the  newsroom 
and  personnel  department. 


W.  Curtis  Riddle,  assistant  to  the 
publisher  at  the  Cincinnati  Enquirer, 
told  the  group,  for  example,  that  he 
would  like  to  see  the  personnel 
department  take  a  “larger  role”  in 
minority  newsroom  recruitment. 

“Simply  put,  I  don’t  have  confi¬ 
dence  that  editors  will  work  quickly 
to  develop  a  diverse  newsroom,” 
Riddle  said. 

“Why?  Because  too  often,  news¬ 
room  hires  still  happen  through  the 
‘buddy  system.’  That  means  minori¬ 
ties  and  women  are  left  without  a 
‘buddy,’  ”  he  said. 

By  contrast.  Riddle  argued,  per¬ 
sonnel  departments  “come  in  contact 
with  large  numbers  of  diverse  peo¬ 
ple.” 

Riddle  conceded  that  the  relations 
between  the  newsroom  and  personnel 
department  remains  “fragile”  and  he 
said  that  “people  in  the  newsroom 
think  I’m  crazy  to  suggest”  that  per¬ 
sonnel  become  more  involved  in  hir¬ 
ing  journalists. 

Nevertheless,  he  said,  “Like  at  no 
other  time  are  we  editors  beginning  to 
see  things  in  a  different  light,  in  terms 
of  getting  help  from  other  depart¬ 
ments  in  producing,  circulating  and 
writing  the  newspaper.” 

Personnel  employees  also  have  a 


great  opportunity  in  recruiting  out¬ 
side  the  industry,  said  Vivyen  J.  Ray, 
personnel  manager  of  Gannett  Co.’s 
New  York  City  office. 

Ray  told  NPRA  conference  attend¬ 
ees  that  they  should  not  only  be 
recruiting  at  the  college  level,  but  also 
from  high  schools  —  even  grammar 
schools. 

She  called  the  process  “growing 
your  own.” 

“Start  a  school  newspaper  with  all 
the  departments  represented,”  Ray 
said.  “Too  often  [minority  students] 
don’t  think  in  terms  of  all  the  jobs 
there  are  on  newspapers.  They  know 


about  reporters  and  photographers 
but  they  may  not  know  about  circula¬ 
tion  and  running  the  presses  and  the 
business  side.” 

Newspapers  should  keep  in  contact 
with  these  students  as  they  grow,  Ray 
said. 


Fellowships  offered 

The  Council  for  the  Advancement 
of  Science  Writing  is  offering  five 
traveling  fellowships  of  up  to  $1,000 
each  to  bring  journalists  to  its  25th 
annual  New  Horizons  in  Science 
press  briefing  at  Carnegie-Mellon 
University  in  Pittsburgh. 

There  is  no  official  application 
form.  Candidates  should  send  a  brief 
letter  of  interest  to  CASW,  along  with 
a  letter  of  nomination  from  an  editor, 
producer  or  other  representative  of 
the  news  organization.  Applications 
should  also  include  the  journalist’s 
resume,  not  more  than  three  clips  or 
broadcast  transcripts  on  any  topic, 
and  a  telephone  number.  The  dead¬ 
line  for  application  is  Sept.  30.  Those 
interested  can  write  to:  Ms.  Barbara 
J.  Culliton,  News  Editor,  Science, 
1333  H  Street  N.W.,  Washington, 
D.C.  20005. 


And  personnel  departments  may 
simply  understand  the  problem  of 
recruiting  different  kinds  of  employ¬ 
ees,  said  Christine  M.  Seitz,  person¬ 
nel  director  of  Fort  Wayne  Newspa¬ 
pers. 

“It’s  my  philosophy  that  manage¬ 
ment  does  not  really  understand  what 
affirmative  action  is,”  she  said. 
“Management  keeps  on  about  ‘com¬ 
petitive  selection,’  [but  doesn’t 
understand]  you  may  have  to  hire  on 
potential  rather  than  front-line  experi¬ 
ence.” 

Albuquerque  Trib’s 
first  seminar  for 
Native  Americans 

The  Albuquerque  (N.M.)  Tribune 
recently  hosted  its  first  mass  media 
seminar  for  Native  American  stu¬ 
dents,  jointly  sponsored  by  Native 
American  Communications  and 
Career  Development  Ltd.,  a  private, 
non-profit  organization. 

The  Albuquerque  area  has  a  high 
percentage  of  Native  Americans,  as 
do  many  cities  in  the  Southwest.  The 
Tribune  said  it  chose  to  focus  on  this 
group  for  its  pilot  project  because 
Native  Americans  comprise  the  low¬ 
est  number  of  minorities  among  news¬ 
room  personnel  across  the  country. 

Canadian  Press  to 
ban  smoking  in 
offices  on  Jan.  1 

The  Canadian  Press  will  ban  smok¬ 
ing  in  all  its  offices  across  the  country, 
effective  Jan.  1. 

“There  is  no  doubt  that  this  action, 
although  causing  inconvenience  for 
some  employees,  represents  the 
wishes  of  by  far  the  majority  of  staff 
and  is  in  line  with  what  is  becoming 
the  norm  in  many  offices,”  said  CP 
president  Keith  Kincaid  in  a  memo  to 
the  some  550  editorial  and  other 
employees  of  CP  and  its  affiliates. 

Kincaid,  a  former  smoker,  said  the 
company  is  delaying  introduction  of 
the  ban  until  next  year  to  give  smok¬ 
ers  time  to  adjust. 


“Simply  put,  I  don’t  have  confidence  that  editors 
will  work  quickly  to  develop  a  diverse  newsroom,” 
Riddle  said. 
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Cowles  contributes 
almost  $1.5  million 

Cowles  Media  Company,  its  oper¬ 
ating  units  including  the  Minneapolis 
Star  and  Tribune,  and  the  Cowles 
Media  Foundation  made  contribu¬ 
tions  of  $1 ,3 12,378  to  over  260  organi¬ 
zations  during  the  fiscal  year  ended 
March  28. 

Of  the  total  contributions,  approxi¬ 
mately  $487,000,  or  37%,  went  to  edu¬ 
cation;  $456,800,  or  35%,  to  social 
and  civic  organizations;  $246,200,  or 
19%,  to  arts  and  cultural  organiza¬ 
tions;  and  $122,400,  or  9%,  to  media 
and  media  education.  Of  the  total, 
payments  of  $622,000  went  to  the 
annual  operating  budgets  of  a  wide 
range  of  organizations,  largely  in  the 
Twin  Cities. 

Kellogg  grant  funds 
4  journalism  fellows 

A  $90,000  grant  from  the  W.K. 
Kellogg  Foundation  of  Battle  Creek 
will  enable  four  professional  journal¬ 
ists  to  study  at  the  University  of 
Michigan  during  the  next  academic 
year  as  Michigan  Journalism  Fellows. 

This  is  the  third  year  the  Kellogg 
Foundation  has  provided  a  grant  for 
the  program,  which  offers  youngjour- 
nalists  in  the  middle  of  their  careers  a 
chance  to  pursue  independent  studies 
at  the  university.  The  program  pro¬ 
vides  a  monthly  stipend  and  tuition. 

Support  for  the  Michigan  Journal¬ 
ism  Fellows  also  comes  from  the  U-M 
endowment  funds  and  contributions 
from  news  organizations  including 
Knight-Ridder,  the  New  York  Times, 
the  Washington  Post,  Times-Mirror, 
Cox  Enterprises,  Gannett  and  others. 

Journalists  chosen 
to  help  raise  funds 
for  UNC  endowment 

Journalists  Charles  Kuralt,  Tom 
Wicker  and  Ed  Yoder,  Pulitzer  Prize¬ 
winning  cartoonist  Jeff  MacNelly  and 
New  York  investment  banker 
Richard  H.  Jenrette  are  among  the  15 
members  of  a  committee  chosen  to 
oversee  the  fund-raising  campaign  to 
endow  the  Walter  Spearman  profes¬ 
sorship  in  the  School  of  Journalism  at 
the  University  of  North  Carolina  at 
Chapel  Hill. 

Committee  co-chairmen  are  J. 
Kenneth  Clark,  vice  president  of  cor¬ 
porate  communications  for  Duke 
Power  Co.  of  Charlotte,  and  Rolfe 
Neill,  chairman  and  publisher  of  the 


Charlotte  Observer. 

Other  committee  members  are: 
William  C.  Friday,  president  of  the 
Kenan  Fund  and  former  president  of 
the  UNC  system;  William  M. 
Cochrane,  senior  adviser  to  the  U.S. 
Senate  Committee  on  Rules  and 
Administration  in  Washington;  Joe 
Doster,  publisher  of  the  Winston- 
Salem  Journal;  Walter  Phillips,  editor 
of  the  Carteret  County  News-Times; 
Joyce  Fitzpatrick,  vice  president  of 
Washington-based  Peabody  Fitzpat¬ 
rick  Communications;  Joan  Hill, 
director  of  public  relations  for  the 
University  of  Southern  California 
School  of  Business  Administration; 


Dr.  Richard  R.  Cole,  dean  of  the 
School  of  Journalism  at  UNC;  and 
Barbara  Habel,  UNC  development 
officer. 

36  seminars  to  be 
hosted  by  API 

New  Executive  Development  Pro¬ 
grams  will  be  among  the  36  seminars 
offered  by  the  American  Press  Insti¬ 
tute  in  1988.  In  addition  to  the  36 
seminars,  six  API  Regional  Work¬ 
shops  for  reporters  and  copy  editors 
will  be  held  in  1988,  with  dates  and 
sites  to  be  announced  in  January. 


SWXgSWjSjffl®  The  Janus  Awards  program  for  Real  Estate  Reporting  in  the  Print  Media, 
now  in  its  second  year,  recognizes  significant  achievement  in  the  field  of 
real  estate  journalism.  The  Mortgage  Bankers  Association  of  America 
(MBA)  has  also  sponsored  the  Janus  Awards  competition  for  economic 
and  financial  news  broadcasting  for  the  past  sixteen  years.  MB.A, 
headquartered  in  Washington,  D.C,  is  a  national  real  estate  finance  trade  association 
representing  more  than  2,800  member  mortgage  companies,  savings  and  loan  associations, 
commercial  banks,  savings  banks,  life  insurance  companies,  and  others  in  the  mortgage  leading 
field.  Mortgage  companies  are  the  second  largest  group  of  mortgage  lenders,  originating  nearly  a 
third  of  residential  mortgages  nationwide. 


♦WINNER  FOR  REAL  ESTATE  NEWS:  Houston  Chronicle,  for  “On  Real 
Estate,”  by  James  T.  Drummond.  “WINNER  FOR  REAL  ESTATE  FEATURE: 
Wall  Street  Journal,  for  “The  Empire  Builders,”  by  John  Huey  and  George 
Anders.  “WINNER  FOR  REAL  ESTATE  COLUMN:  Democrat  and  Chroni¬ 
cle,  for  “House  Calls,”  by  Edith  Lank.  “WINNER  FOR  DISTINGUISHED 
WRITING  IN  REAL  ESTATE:  Lew  Sichelman,  Nationally  Syndicated 
Columnist. 


John  Huey 
Wall  Street  Journal 


James  Drummond 
Houston  Chronicle 


;  George  Anders 
Wall  Street  Journal 


Edith  Lank 

Democrat  and  Chronicle 


Lew  Sichelman 

Nationally  Syndicated  Columnist 


MBA  SALUTES  THE 
WINNERS  OF  ITS 
1987  JANUS  AWARDS 
FOR  OUTSTANDING  REAL 
ESTATE  REPORTING  IN 
THE  PRINT  MEDIA 
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TECHNICAL  BRIEFS 


Abitibi  borrows 
$100  million 

Abitibi-Price  Inc.  has  announced 
an  agreement  with  Credit  Suisse  First 
Boston  Ltd.  for  debenture  financing 
that  will  bring  the  newsprint  company 
$100  million,  before  fees  and 
expenses. 

The  borrowing,  which  will  be  used 
to  reduce  short-term  debt  and  to 
increase  working  capital,  will  take  the 
form  of  a  seven-year,  floating  rate, 
syndicated  term  loan. 

Anniston  Star 
library  goes 
electronic 

Abandoning  its  old  paper  library 
system,  the  Anniston  (Ala.)  Star  has 
converted  to  a  full-text  electronic 
morgue  system,  according  to  William 
Chapman,  a  newspaper  consultant 
who  advised  the  paper  to  purchase 
the  personal  computer  system  with 
138  megabytes  of  hard  disk  storage. 

The  personal  computer  is  con¬ 
nected  to  the  front-end  system  so  that 
it  can  receive  data  for  storage.  The 
electronic  library  will  store  anything 
that  the  newspaper  produces  in  its 
front-end. 

Consumption  of 
newsprint  to  rise 

The  Food  and  Agriculture  Organi¬ 
zation  of  the  United  Nations  projects 
world  consumption  of  newsprint  in 
1995  at  39.3  to  39.7  million  tons,  an 
increase  of  about  35%  over  the  world¬ 
wide  total  of  29.2  million  tons  in  1984. 

The  highest  growth  rates  are  pro¬ 
jected  for  developing  market  econo¬ 
mies,  where  increasing  income, 
population  and  literacy  will  boost 
demand  for  newsprint. 

The  FAO  sees  a  plentiful  supply  of 


fiber  resources  in  North  America,  the 
Soviet  Union,  South  America,  South¬ 
east  Asia,  and  parts  of  Africa.  In  some 
forest-poor  countries,  such  as 
France,  Spain,  Australia  and  New 
Zealand,  plantation  programs  are 
substantially  increasing  potential 
fiber  resources,  according  to  the  FAO 
report. 

Four  companies 
agree  to  share 
data  with  Scitex 

Scitex  has  announced  that  four 
graphic  arts  industry  vendors  — 
Autologic  Inc.,  Compatible  System 
Engineering,  Penta  Inc.  and  Xeno- 
tron  Inc.  —  have  joined  its  Hand¬ 
shake  program  of  data  exchange. 

Handshake  makes  available 
Scitex’s  proprietary  data  formats  of 
page  makeup  and  design  layout  sys¬ 
tems  and  allows  data  file  transfer  to  or 
from  other  vendors’  systems  for  con¬ 
tinuous  tone,  line  work,  page  layout, 
bitmaps  and  text. 


Atkins  joins 
Maxwell  Corp. 

Richard  Atkins,  soon  after  leaving 
the  Associated  Press,  has  joined  Max¬ 
well  Communication  Corp.  as  execu¬ 
tive  vice  president  in  charge  of  U.S. 
telecommunications . 

Atkins,  a  43-year-old  British  citizen 
and  former  AP  director  of  communi¬ 
cations  and  technology,  will  work 
with  Maxwell’s  U.S.  companies, 
AD/SAT  Inc.  and  Independent  Net¬ 
work  Systems  Inc.  AD/SAT  trans¬ 
mits  newspaper  ads  via  satellite  and 
INS  delivers  news,  photos  and 
graphics. 

Maxwell  Communication  is  the 
North  American  arm  of  British 
publisher  Robert  Maxwell’s  British 
Printing  and  Communications  Corp. 


Muller-Martini 

installation 

Muller-Martini  has  announced  the 
installation  of  the  first  on-line  Print- 
Roll  inserting  system  in  the  United 
States  —  at  the  50,()00-circulation  St. 
Joseph  (Mo.)  News-Press  and 
Gazette. 

The  system  includes  the  Model  308 
biliner  inserting  machine  with  Print- 
Roll  buffer,  Daverio  conveyor  and 
counter  stacker  with  progamming 
capability.  The  new  system  is  being 
used  for  direct  inserting,  pre-insert- 
ing,  and  refeeding  of  inserted  pack¬ 
ages. 

Great  Lakes 
plans  modernization 

Great  Lakes  Forest  Products  has 
announced  plans  to  install  a  $2 15-mil- 
lion  (Canadian)  newsprint  machine  at 
its  Thunder  Bay  operations  in  north¬ 
western  Ontario. 

The  new  unit,  with  an  annual 
capacity  of  240»000  metric  tons,  will 
replace  two  old  newsprint  machines. 

The  modernization  will  result  in  a 
gain  of  60,000  metric  tons  of  annual 
capacity.  The  project  is  expected  to 
begin  in  1988  with  the  machine  oper¬ 
ating  by  early  1991,  according  to 
Charles  J.  Carter,  chairman  and  chief 
executive  officer. 

3M  consolidates 

3M  has  consolidated  its  printing 
products  and  graphic  preparation  sys¬ 
tems  divisions  into  one:  the  Printing 
and  Publishing  Systems  Division. 

The  consolidation  was  designed  to 
improve  efficiency  and  customer  rela¬ 
tions.  Dealers  and  sales  representa¬ 
tives  will  be  handling  the  full  line  of 
graphic  arts  products. 

Because  of  3M’s  belief  that  the 
graphic  arts  industry  will  use  more 
electronics,  it  will  continue  research 
in  electronic  prepress  systems. 


California  daily  to  construct  $1 2.5-production  plant 


The  Escondido  (Calif.)  Times- 
Advocate  has  announced  it  will  begin 
construction  of  a  $  12.5-million  state- 
of-the-art  production  center  late  this 
year. 

The  new  facility  will  be  adjacent  to 
the  present  T-A  building  in  downtown 
Escondido. 

Among  plans  for  the  building  is  the 
purchase  of  a  five-unit  Goss  Head¬ 


liner  offset  press,  which  can  produce 
60,000  newspaper  copies  an  hour  — 
twice  the  speed  of  the  existing  press. 

The  25,000-square-foot  center  also 
will  include  an  expanded  distribution 
department  for  inserting  preprinted 
advertising  and  special  sections,  and 
a  large  newsprint  storage  area. 

“This  project  underscores  our  faith 


in  the  future  of  North  San  Diego 
County  and  our  commitment  to 
become  a  bigger  and  better  newspa¬ 
per  for  our  readers  and  advertisers,’’ 
said  president  and  publisher  John  M. 
Armstrong. 

The  Times-Advocate,  which  is 
owned  by  Tribune  Co.  of  Chicago, 
has  a  daily  circulation  exceeding 
40,000  and  42,000  on  Sunday. 
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Compugraphic 
reports  hike 
in  net  income 

Compugraphic  Corp.  has  reported 
second-quarter  net  income  of  $2.6 
million,  or  310  a  share,  up  from  a  loss 
of  $1.8  million,  or  220  a  share,  from  a 
year  earlier. 

The  results  for  the  period  ended 
July  4  were  based  on  revenues  of 
$91.6  million,  up  from  $83  million  a 
year  earlier. 

Second-quarter  results  pushed  six- 
month  revenues  to  $180  million,  up 
from  $170  million  for  the  first  half  of 
last  year.  Net  income  for  the  first  half 
of  this  year  was  reported  at  $4.8  mil¬ 
lion,  or  580  a  share,  compared  with  a 
net  loss  of  $619,000,  or  70  a  share,  a 
year  earlier. 

Rockwell  expands 
manufacturing 
facilities  in  Iowa 

The  Graphic  Systems  Division  of 
Rockwell  International  has  pur¬ 
chased  property  that  will  more  than 
double  the  size  of  its  manufacturing 
facilities  in  Cedar  Rapids,  Iowa. 

The  new  332,000-square-foot  man¬ 
ufacturing  and  warehouse  building 
will  be  used  to  assemble,  paint,  store 
and  ship  all  products  made  at  the  site. 

The  Graphic  Systems  Division 
manufactures  Goss  web  offset  and 
flexographic  presses  and  markets 
sheet-fed  presses  and  bindery  equip¬ 
ment. 

Newsprint  prices 
ready  to  rise 

Industry  analysts  are  predicting 
that  newsprint  prices  for  U.  S.  cus¬ 
tomers  in  the  West  will  increase  $30 
per  ton  to  $600,  with  one  of  two  5% 
discounts  being  reduced  to  3%.  In  the 
East,  prices  are  expected  to  increase 
$40  per  ton,  to  $610,  with  current 
discount  policies  maintained.  The 
July  1  newsprint  price  was  set  at  a 
time  when  newsprint  supplies  are 
extremely  tight,  with  Canadian  mills 
working  at  99%  of  capacity. 

There  were  predictions  newsprint 
prices  could  rise  again  before  the  end 
of  1987  and  could  reach  $700  per  ton 
by  the  middle  of  next  year. 

Tight  newsprint  supplies  are  antic¬ 
ipated  at  least  through  the  next  12  to 


18  months  and  possibly  through  the 
early  1990s,  according  to  Pulp  and 
Paper  magazine. 

Tight  newsprint  supplies  may 
loosen  up  slightly  over  the  summer  as 
publishers  work  off  inventories,  but 
that  loosening  could  be  offset  by  mill 
downtime  for  maintenance  and 
improvements. 


VDT  regulation 
bill  is  vetoed 

What  would  have  been  the  first  law 
in  the  nation  to  regulate  computer 
terminals  in  the  private  sector  has 
been  vetoed. 

Michael  LoGrande,  acting  Suffolk 
County,  N.Y.,  executive,  cited  lack 
of  “medically  conclusive  evidence” 
to  show  a  need  for  the  bill,  which  was 
approved  by  the  county  legislature. 

LoGrande  said  he  would  support  an 
alternate  bill  applying  the  regulations 
to  about  1,000  county  employees. 
Following  a  proposal  by  local  busi¬ 
nesses,  he  set  up  a  committee  to  study 
the  question  of  VDT  regulation. 

The  rejected  county  law  affected 
larger  companies  with  20  or  more  ter¬ 
minals  and  workers  spending  at  least 
26  hours  a  week  on  VDTs.  It  man¬ 
dated  annual  employer-paid  eye 
exams,  breaks  from  continuous  VDT 
work,  and  specific  workstations 
designs. 

LoGrande  expressed  a  belief  that 
the  proposed  law  was  unconstitu¬ 
tional  because  the  regulations  would 
apply  only  to  businesses  with  20  or 
more  computer  terminals. 


Triple-I  signs 
with  foreign  rep 

Information  International  Inc.  has 
arranged  for  Proenen  and  Partner 
Gmbh  of  Hamburg,  West  Germany, 
to  represent  triple-I  in  West  Ger¬ 
many,  Austria  and  Switzerland’s  Ger¬ 
man-speaking  areas. 

Proenen  and  Partner  will  market 
TECS/2  by  Morris,  triple-I’s  personal 
computer-based  editorial  and  classi¬ 
fied  front-end  system,  as  well  as  its 
display  ad  makeup  system  and  pagi¬ 
nation  components. 

Alfred  L.  Fenaughty,  triple-I  presi¬ 
dent  and  chief  executive  officer,  said 
Proenen’s  familiarity  with  the  com¬ 
pany’s  hardware  and  software  prod¬ 
ucts  and  its  support  and  service  poli¬ 
cies  were  significant  factors  in  choos¬ 
ing  the  firm. 


Baltimore  Sun 
adds  two  Goss 
color  presses 

The  Baltimore  Sun  has  ordered  two 
Goss  Colorliner  presses  to  supple¬ 
ment  its  four  existing  presses. 

Sun  vice  president  Louis  Franco- 
neri  said  the  order  was  a  “reaffirma¬ 
tion”  of  the  company’s  belief  that 
color  will  “be  a  dominant  force  in  the 
newspaper  industry.” 

Reasons  for  selecting  the  new 
presses  include  the  ability  to  print 
maximum  color  without  sacrificing 
page  capacity  and  the  ability  to 
increase  color  as  the  demand 


Abitibi  first- half 
earnings  up 

Abitibi-Price  Inc.  has  reported 
earnings  of  $58  million,  or  780  a  com¬ 
mon  share,  for  the  six  months  ending 
June  30,  compared  with  $50  million, 
or  690  a  share,  a  year  earlier. 

Earnings  for  the  second  quarter 
were  $36  million  or  490  a  common 
share,  versus  $29  million,  or  390  per 
share,  last  year. 

Sales  for  the  first  six  months  of  1987 
were  $1.5  billion,  compared  with  $1.3 
billion  in  1986,  while  second-quarter 
sales  were  $756  million,  versus  $702 
million  in  the  prior  year. 

Canadian  newsprint 
capacity  up  in  May 

The  Canadian  newsprint  industry 
operated  at  97%  of  capacity  in  May, 
compared  with  94%  for  the  same 
month  a  year  earlier,  the  Canadian 
Pulp  and  Paper  Association  says. 

The  average  operating  rate  for  the 
five  months  through  May  rose  to  98% 
from  92%  for  the  same  period  in  1986. 
Newsprint  production  in  May  totaled 
816,000  tons,  up  4.3%  from  the  same 
month  in  1986,  while  shipments  to  all 
markets  were  815,000  tons,  an 
increase  of  5.9%. 

U.S.  newsprint  consumption 
reached  1,066,000  tons  in  May,  the 
highest  monthly  total  yet  in  1987  and 
3%  higher  than  in  May  1986.  For  the 
January-May  period,  U.S.  consump¬ 
tion  was  2.3%  ahead  of  its  1986  pace. 

Newsprint  stocks  held  by  U.S.  con¬ 
sumers  at  the  end  of  May  were  2.6% 
lower  than  in  1986.  They  were  equiv¬ 
alent  to  42  days’  supply,  unchanged 
from  a  year  ago. 
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Ontwsiin^skte . . 


MULTI-AD  SERVICES  INC.  of  Peoria,  Ill.,  has  intro¬ 
duced  a  syndicated  electronic  art  service  called 
INHOUSE  Graphic  Services.  It  consists  of:  INHOUSE 
Art  Department,  read-only  compact  disks  containing  line 
art;  INHOUSE  Layout  Department,  software  for  page 
and  ad  layouts;  INHOUSE  Communications  Link,  for 
special  art  needs;  and  a  monthly  newsletter.  Subscribers 
receive  software  updates  for  the  Apple  Mcintosh  Plus- 
based  product. 

*  *  * 

PORTAGE  of  Akron,  Ohio,  has  improved  its  Rotex 
Models  25  and  40  silver  recovery  systems  for  photo  pro¬ 
cessing.  The  power  supply  for  each  Model  25  and  40 
module  is  a  separate  unit  enclosed  in  a  plastic  and  stainless 
steel  cabinet  and  has  been  redesigned  with  an  improved 
drive  arm. 

*  *  * 

CROSFIELD  ELECTRONICS  INC.  of  Glen  Rock,  N .  J . , 
has  introduced  additions  to  its  Studio  electronic  page 
makeup  system  and  a  scanner-based  electronic  page  com¬ 
position  scanner  called  Sirius. 

New  fixed-disk  technology  with  flexible  on-line  image 
storage  and  common  operating  systems  are  two  additions 
to  the  Studio. 

Sirius,  designed  for  color  scanning  and  electronic  page 
layout,  involves  no  image  manipulation  or  creative  design 
features.  Capabilities  include  rotation,  sizing,  grid  genera¬ 
tion  and  picture  cropping.  It  also  can  tint  or  fill  color 
images  with  the  help  of  a  color  monitor. 

*  *  * 

ALTERTEXT  of  Boston,  Mass.,  has  introduced  two 
products  for  its  Document  Conversion  System.  The 
ADCS  II  and  the  ADCS  III  provide  disk  conversion  to 
companies  with  limited  budgets  or  conversion  require¬ 
ments.  The  conversion  packages  eliminate  the  need  for 
communication  interfaces  on  many  typesetting  systems. 
Altertext  also  offers  customized  translations  which  con¬ 
vert  word  processing  commands  to  their  typographical 
equivalent. 

MULLER-MARTINI  CORP.  of  Hauppauge,  N.Y.,  has 
introduced  the  Panda  perfect  binder  and  Model  308  Biliner 
inserting  machine. 

The  Panda  is  designed  for  short  to  medium  runs  and  for 
smaller  operations  to  produce  adhesive  bound  books, 
magazines,  catalogs  and  annual  reports.  Biliner,  with  inte¬ 
grated  compensating  stacker,  can  be  used  on-line  with  the 
PrintRoll  Buffer  system  or  with  an  automatic  conveyor 
infeed  and  overflow  delivery.  Off-line  machines  can  be 
equipped  with  two  main  jacket  feeders,  which  enable 
personnel  to  keep  up  with  manual  loading  of  bulky  main 
sections,  the  company  said. 

*  *  * 

CANON  U.S.A.  INC.  of  Lake  Success,  N.Y.,  has  intro¬ 
duced  its  NP-1 12  plain-paper  copier.  It  offers  1 1  copies  per 
minute  in  black,  brown  or  blue  and  can  reduce,  enlarge, 
darken  or  lighten  copies.  An  optional  sorting  system 
equips  the  copier  to  handle  collation. 

*  *  * 

NUARC  COMPANY  INC.  of  Chicago,  Ill.,  has  intro¬ 
duced  its  New  Systems  631  APR  flip-top  exposure  units, 
featuring  a  multi-spectrum  lamp  that  produces  three 


power  levels:  6,000, 3,000,  and  1 ,000  watts.  This  lamp  pro¬ 
vides  a  wider  latitude  for  exposing  plates,  proofing  materi¬ 
als  and  roomlight  films. 

*  *  * 

The  Packaging  Systems  Division  of  EMC  CORP.  of 
Green  Bay,  Wis.,  and  MAGNACRAFT  of  Milwaukee, 
Wis.,  have  introduced  Lit  Wrap,  a  polyethylene  wrapping 
machine  for  publication  printers  that  is  compatible  with 
material  handling  and  palletizing  equipment.  The  compa¬ 
nies  said  it  can  feed,  wrap  and  address  publications  in  one 
process  at  speeds  to  300  books  per  minute. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
has  announced  four  upgrade  packages  for  PDP-11  and 
MicroPDP-1 1  computers.  Available  for  PDP-1 1/23  PLUS, 
MicroPDP-1 1/23,  MicroPDP-1 1/73,  and  MicroPDP-1 1/83 
systems,  the  packages  provide  software  compatibility, 
better  packaging  and  peripheral  selection  and  system  per¬ 
formance,  DEC  said.  They  cost  from  $10,200  to  SI  1,750 
and  are  available  currently. 

Also  announced  was  a  package  allowing  the  Micro  VAX 
1  system  to  move  to  MicroVAX  II  capability  while  retain¬ 
ing  the  same  software  and  hardware  enclosures.  Packages 
cost  from  $13,400  to  $22,400. 

*  *  * 

CHECKFREE  SYSTEMS  INC.  of  Columbus,  Ohio,  has 
expanded  its  direct  pay  service  to  newspapers.  It  utilizes 
the  Federal  Reserve's  electronic  fund  transfer  system  and 
credit  card  networks  such  as  Discover,  VISA,  Master- 
Card  and  American  Express/Optima  to  allow  consumers 
to  have  recurring  monthly  bills  paid  for  them. 

Using  automatic  direct  billings,  subscription  services 
have  increased  customer  retention  by  10%  to  50%  over 
monthly  manual  billings,  Checkfree  said. 

*  *  * 

COMPUGRAPHIC  CORP.  of  Wilmington,  Mas  .,  has 
announced  a  number  of  new  products,  including:  a  color 
workstation.  Intrepid  III,  designed  for  large  newspapers. 
Each  workstation  has  640K  of  internal  memory  and  a  20- 
megabyte  hard  disk.  Software  enhancements  include  an 
electronic  mail  and  message  facility,  a  thesaurus,  a  spell¬ 
ing  corrector  and  a  user  interface  for  networking. 

The  CG  9700  imagesetter  can  set  text  and  images  on 
page  widths  up  to  108  picas.  It  merges  type  with  line  art 
and  halftones  in  position  and  sets  type  in  sizes  ranging 
from  four  to  999  points  in  half-point  increments.  A  direct- 
to-plate  capability  and  a  plain-paper  printer,  the  I8-page- 
per-minute  CG  400-PS,  are  available  with  it. 

Dawn,  a  display  ad  workstation  based  on  generic  hard¬ 
ware,  creates  display  ads  and  forms  by  using  menu-driven 
software  and  draw  packages.  Instant  draw  capabilities 
include  circles,  boxes,  polygons,  elliptical  shapes,  rules, 
drop  shadows  and  a  variety  of  fill  patterns.  A  19-inch 
screen  shows  type  in  actual  size,  from  six  to  72  points. 

*  *  * 

SONY  CORP.  OF  AMERICA  of  New  York,  N.Y.,  has 
expanded  its  still-image  management  system  for  newspa¬ 
per  publishing  by  introducing  a  still-image  camera 
recorder,  a  compact  and  portable  recorder/player  and  a 
transmitter.  The  system  provides  an  electronic  means  to 
capture,  store,  print  and  distribute  still  pictures  with  time 
and  money  savings  over  conventional  silver-based  pho¬ 
tography. 
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Chapman  agrees  with  Neuharth 

Says  he  will  recommend  that  the  Detroit  Free  Press  close  if  a 
joint  operating  arrangement  with  the  Detroit  News  is  not  approved 


By  Mark  Fitzgerald 

If  the  Detroit  Free  Press  is  not 
granted  a  joint  operating  agreement, 
Knight-Ridder  Inc.  will  shut  down  the 
156-year-old  paper,  chairman  Alvah 
H.  Chapman  says. 

‘in  the  unlikely  event  this  [JOA 
application]  is  not  approved  and  we 
are  faced  with  the  prospect  of  con¬ 
tinued  independent  operation  of  this 
newspaper,  it  would  be  my  recom¬ 
mendation  to  the  board  of  directors 
that  they  take  steps  to  close  down  the 
Free  Press  and  dispose  of  its  assets,” 
Chapman  testified  Aug.  12  at  the  fed¬ 
eral  hearing  on  the  JOA. 

Chapman  said  the  Free  Press, 
which  was  profitable  nearly  every 
year  until  1979,  had  no  hope  of  sur¬ 
viving  a  continued  battle  with  Gan¬ 
nett  Co.’s  Detroit  News. 

Speaking  softly,  slowly  and  some¬ 
times  sadly  in  a  long  final  answer 
under  cross-examination  by  a  U.S. 
Justice  Department  antitrust  division 
attorney.  Chapman  portrayed  a  paper 
that  had  fallen  hopelessly  behind  the 
News. 

“As  we  assess  the  prospects  of  the 
Detroit  Free  Press,  we're  looking  at 
an  operation  that  in  1979  lost  $1.7 
million  and  in  1986  lost  $17  million. 
We’re  looking  at  an  operation  in 
which  we  have  put  in  $176  million 
since  1977  and  not  taken  anything  out. 

“The  Free  Press  has  $160  million  in 
revenue.  The  Detroit  News  has  $210 
million  in  revenue,  and  we  have  to  do 
all  that  the  Detroit  News  does  in  this 
market  on  a  much,  much  smaller 
revenue  base,”  Chapman  continued. 

“The  Free  Press  has  an  $88-million 
payroll.  The  Detroit  News  has  a  $  102- 
million  payroll.  And  we  have  to  do 
everything  with  an  $88-million  payroll 
that  they  do  with  a  $  102-million  pay¬ 
roll,”  he  observed. 

Despite  much  higher  circulation 
costs  —  because  of  the  Free  Press 
advantage  in  the  so-called  “outstate 
Michigan”  sales  —  the  Free  Press 
has  been  unable  to  raise  its  prices. 
Some  31  months  after  increasing  the 
Sunday  paper  cover  price  to  a  dollar, 
Sunday  circulation  has  still  not  recov¬ 
ered,  Chapman  reported. 

The  Free  Press  has  relatively  low 
labor  costs.  Chapman  testified. 


Though  Detroit  is  the  nation’s  fifth- 
largest  market  —  and  a  strong  union 
town  —  Free  Press  printers  earn  less 
than  their  counterparts  in  16  other 
markets  and  pressmen  less  than  in  15, 
he  said. 

“Our  people  are  very  efficient  at 
this  point.  The  prospect  of  our  reduc¬ 
ing  labor  costs  sufficient  to  move 
ourselves  into  the  black”  is  not  realis¬ 
tic,  Chapman  asserted. 

The  Knight-Ridder  chairman 
emphasized,  however,  that  he  has  a 
“strong  belief  the  JOA  will  be 
approved.” 

Chapman’s  argument  that  the  Free 
Press  has  failed  came  after  a  morning 
of  testimony  in  which  he  contended 
that  Knight-Ridder  would  not  be  an 
unequal  partner  with  Gannett  if  the 
100-year  JOA  is  approved  by  the  U.S. 
attorney  general. 

Under  terms  of  the  pact,  Gannett 
will  have  three  of  the  five  seats  on  the 
board  of  directors.  The  Detroit  News 
Agency’s  first  chief  executive  is  a 
Gannett  employee,  William  J.  Keat¬ 
ing  J r.  For  the  first  five  years,  Gannett 
will  take  slightly  more  profit  from  the 
arrangement;  after  five  years,  profit 
will  be  split  equally. 


Alvah  Chapman 
Knight-Ridder  chairman 


However,  Chapman  said  Knight- 
Ridder  would  be  “protected” 
because  a  supermajority  of  the  board 
would  be  required  to  take  actions  in 
“six  or  eight  major  areas  of  gover¬ 
nance.” 

Among  them,  he  said,  are  capital 
projects  in  excess  of  1%  of  revenue; 
profit  payout  arrangements;  sale  of 
major  assets;  changes  in  accounting 
procedures,  and  selection  of  “major” 
vendors. 

Though  Keating  is  a  Gannett 
employee,  most  recently  the  chain’s 
general  counsel,  Knight-Ridder  is 
“very  pleased”  with  his  selection  as 
agency  head.  Chapman  said.  Keating 
will  make  advertising  and  circulation 
pricing  decisions.  Chapman  said. 

Administrative  law  Judge  Morton 
Needelman  appeared  skeptical  about 
Chapman’s  assertion  that  Keating 
would  be  an  “independent”  execu¬ 
tive.  Needelman  recalled  that  Gan¬ 
nett  chairman  Allen  H.  Neuharth, 
who  testified  immediately  before 
Chapman,  had  been  adamant  about 
Gannett’s  need  for  “control  of  gover¬ 
nance”  of  the  JOA. 

What,  then,  does  Gannett  gain  from 
Keating’s  appointment?  Needelman 
asked  Chapman. 

“I  think  they  gained  a  sense  of  com¬ 
fort,”  Chapman  added. 

“Well,  looking  at  the  record  in  this 
case  it  seems  to  me  that  Mr.  Neuharth 
has  been  assured  an  awful  lot  of  com¬ 
fort,”  Needelman  said. 

Donrey  gives  gift 
for  Reynolds  Center 

Fred  W.  Smith,  president  and  CEO 
of  the  Donrey  Media  Group,  recently 
presented  a  $300,000  contribution  to 
the  University  of  the  Ozarks,  from 
which  Donrey  has  recruited  several  of 
its  staffers. 

The  contribution  from  the  Donald 
W.  Reynolds  Foundation  will  be  used 
to  establish  the  Donald  W.  Reynolds 
Communications  Center,  which  will 
be  housed  in  the  lower  level  of  the 
Walton  Fine  Arts  Center  at  the  uni¬ 
versity’s  campus  in  Clarksville,  Ark¬ 
ansas.  Reynolds  is  chairman  of  the 
board,  chief  executive  officer  and 
founder  of  Donrey. 
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Cartoonist  draws  a  bead  on  D.C.  scene 

Mark  Alan  Stamaty  mixes  heavy  research  and  a  light  touch  in  his 
weekly  ‘Washingtoon’  comic,  which  runs  in  about  20  papers 


By  David  Astor 

Jimmy  Carter’s  presidency  was 
about  to  come  to  an  end  in  January 
1981  when  cartoonist  Mark  Alan 
Stamaty  received  an  unexpected  call 
from  the  editorial  page  editor  of  the 
Washington  Post. 

Meg  Greenfield  had  followed  Stam- 
aty’s  innovative  “MacDoodle 
Street”  comic  in  New  York  City’s 
Village  Voice,  and  wanted  to  know  if 
he  would  consider  creating  a  D.C  ver¬ 
sion  of  that  strip. 

Stamaty  was  intrigued  with  the  idea 
and  willing  to  give  it  a  try.  But  the 
cartoonist,  who  had  rarely  visited 
Washington  and  knew  relatively  little 
about  national  politics,  said  he  would 
first  need  to  learn  more  about  his 
intended  subject  matter. 

Some  cartoonists  might  have  done 
their  learning  by  reading  a  couple  of 
newspapers  and  hanging  around 
Washington  for  a  few  days.  But  for 
Stamaty,  total  immersion  was 
required. 

Stamaty  began  traveling  to  D.C. 
three  or  four  days  a  week  as  the  Rea¬ 
gan  administration  took  over.  He  pep¬ 
pered  Washington  Post  reporters  with 
scores  of  questions,  sat  in  the  White 
House  press  room,  watched  “zil¬ 
lions”  of  major  and  minor  congres¬ 
sional  hearings,  attended  political 
fund-raising  events  and  all  kinds  of 
conventions  (including  meetings  of 
knee  specialists  and  the  Daughters  of 
the  American  Revolution),  and  hung 
around  hotel  lobbies.  He  observed  all 
kinds  of  people,  and  then  observed 
them  some  more. 

Eight  months  passed,  and  Stamaty 
still  didn’t  feel  he  was  ready.  “I  would 
have  preferred  five  years  to  prepare,” 
said  the  cartoonist.  “1  would  have 
liked  to  work  as  a  Capitol  Hill 
aide  ....  I  always  feel  there’s  so 
much  more  I  need  to  know  ....  But 
you  have  to  gestate  fast  in  this  busi¬ 
ness.” 

So  “Washingtoon”  began  appear¬ 
ing  on  the  Post’s  Monday  op-ed  page, 
and  in  the  Voice,  during  November  of 
1981. 

Once  the  weekly  comic  started, 
Stamaty  didn’t  visit  D.C.  quite  as 
often.  But  he  still  makes  periodic  trips 


there  —  for  arms  conventions,  reli¬ 
gious  conventions,  toxic  waste  meet¬ 
ings,  how-to-run-a-political-cam- 
paign  seminars,  and  more  —  and  also 
travels  elsewhere  to  soak  in  political 
material.  Recently,  for  instance,  the 
cartoonist  went  to  Iowa  to  see  what 


things  were  like  in  the  early  stages  of 
the  1988  presidential  campaign.  And 
Stamaty  watches  numerous  televi¬ 
sion  programs  and  reads  a  prodigious 
amount  of  material  —  as  his  crowded 
Voice  cubicle  confirms. 

Publications  perused  by  the  Green¬ 
wich  Village  resident  include  the 
Post,  American  Demographics , 
Christian  Science  Monitor,  The 
Economist,  Financial  Times  of  Lon¬ 
don,  The  Nation,  The  New  Republic, 
Newsweek,  New  York  Times,  Time, 
USA  Today,  U.S.  News  &  World 
Report,  Wall  Street  Journal,  fund¬ 
raising  and  defense  magazines,  and 
more.  Stamaty  also  watches  C-Span, 
Crossfire ,  MacNeil/Lehrer,  The 
McLaughlin  Group,  Nightline,  This 
Week  with  David  Brinkley,  network 
evening  news  shows,  and  other  pro¬ 
grams. 

But  despite  all  the  research  that 
buttresses  “Washingtoon,”  the 
comic  has  never  been  accused  of 
being  dry  or  boring. 

One  prime  reason  for  the  interest¬ 
ing  nature  of  “Washingtoon”  is  its 
loony  language  and  wordplay.  Among 
the  inventions  of  Stamaty’s  fertile 
mind  are  the  “Mood  Missile,”  which 
can  be  triggered  by  the  results  of  a 
public  opinion  poll;  “Sugar  Nukes,” 
the  “candy-coated  cereal  in  the  shape 
of  your  favorite  nuclear  weapons”; 
the  “Deficit  Denial  Amendment,” 
which  would  “legally  deny  the  very 
existence”  of  the  federal  deficit;  new 
“Contra  Cola,”  a  sweeter  “com¬ 
munism  quencher”  containing  “only 
1%  Somocistas  with  added  freedom 
fighters”;  and  the  535-headed  “Con- 
gressaurus.” 

Another  reason  for  the  liveliness  of 
“Washingtoon”  is  the  way  Stamaty 
draws  certain  things  in  a  very  literal 
sense.  For  instance,  the  cover  of  his 
More  Washingtoons  collection  (Pren¬ 
tice  Hall  Press,  1986)  shows  a  U.S.- 
shaped  dog  eagerly  lapping  up 
“chunks  of  tasty  rhetoric”  President 
Reagan  is  dispensing  from  a  bag  of 
“voter  chow.”  Reagan’s  head  is 
encased  in  a  tv. 

Stamaty  last  year  also  showed  Pat 
Buchanan  sitting  on  the  President’s 

(Continued  on  page  36) 
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"...  I  try,  through  my  satire,  to  expose  the 
corruption,  hypocrisy,  brutality  and 
absurdity  of  the  world  we  live  in.  I  suppose. 


in  a  way,  I  approach  my  job  as  a  kind  of 
therapy  for  myself  and  the  reader.  If  you 
can  look  at  things  and  laugh  a  little,  it  will 
keep  you  from  going  insane . . ." 


Bruce  Beattie  regularly  exposes  the  domestic  issues 
of  the  day  for  the  Daytona  Beach  News-Journal. 
And  his  humorous  political  perspectives  have  kept 
editorial-page  readers  informed -and  chuckling- 
since  1980. 

His  work  has  been  recognized  by  the  Fischetti  Edi¬ 
torial  Cartoon  committee.  And  it  has  been  exhibited 
at  the  Florida  Museum  of  History. 

His  cartoons,  plus  those  of  our  other  10  cartoon¬ 
ists- Paul  Rigby,  Steve  Kelley,  Clay  Bennett,  Scott 
Willis,  Mike  Luckovich,  J.D.  Crowe,  Pat  Crowley,  Cary 


Markstein,  Ken  Alexander  and  Bob  Englehart-have 
appeared  in  People  magazine,  the  New  York  Times, 
Time  and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw  your 
own  conclusions,  call  toll-free  800-445-4555*  for  a  free 
sample  of  our  Editorial  Cartoon  package,  available 
camera-ready  daily,  weekly  or  monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


COPLEY 


P.O.  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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hair  with  a  steering  wheel,  turning  the 
roller-skating  Reagan  so  far  to  the 
right  that  he  broke  through  the  time 
barrier  to  the  McCarthy  era. 

The  humorous  impact  of  such 
illustrations  is  accentuated  by  Stam- 
aty's  almost  childlike  cartooning 
style.  Stamaty  —  who  has  a  tine  arts 
degree  from  New  York  City’s  Cooper 
Union  —  can  draw  quite  realistically 
when  he  wants  to,  but  feels  that  the 
sketchy  look  of  “Washingtoon" 
makes  his  often-surreal  comic  more 
“expressive”  and  less  “slick.” 

There  is  also  a  creative  tension  in 
“Washingtoon”  that  stems  from  the 
fact  that  Stamaty  is  commenting  on 
D.C.  without  living  there  (“1  haven't 
had  anybody  offer  to  make  me  Secre¬ 
tary  of  State”)  and  that  he's  an  artistic 
person  doing  a  comic  about  a  very 
pragmatic  city. 

“My  sensibility  and  the  subject 
matter  are  foreign  to  one  another,” 
said  Stamaty  with  a  smile.  “I'm  not  a 
political  person  and  never  will  be. 
Writing  and  art  interests  me  a  lot  more 
than  politics  ....  1  would  rather 
write  Death  of  a  Salesman  than  be  a 
political  player.” 

But  the  cartoonist  emphasized  that 
he  is  “fascinated”  with  politics  in  the 
sense  that  it  gives  him  a  great  oppor¬ 
tunity  to  study  human  nature. 

“1  love  watching  people,”  stated 
Stamaty.  “When  I  go  to  conventions 
I'm  like  a  little  boy  at  a  circus.  For 
some  reason  I’ve  always  liked  [to 
observe]  huge,  complex  masses  of 
people.” 

“Washingtoon”  pokes  fun  at  many 
of  the  D.C.  types  Stamaty  watches, 
but  that  doesn't  mean  Stamaty  feels 
negatively  about  everyone.  He 
admires  Ralph  Nader,  for  instance,  as 
well  as  a  number  of  mainstream  politi¬ 
cians  who  are  good  at  what  they  do 
and  have  integrity. 

A  recurring  “Washingtoon”  char¬ 
acter  who  is  not  very  admirable  is 
Congressman  Bob  Forehead,  head  of 
the  “JFK  Look-Alike  Caucus”  and 
staunch  defender  of  the  worst  ex¬ 
cesses  of  Big  Business. 

A  typical  Forehead  scene  a  few 
weeks  back  showed  the  Congressman 
arguing  for  his  Dumping  Rights  Act. 
“Now  I  know  some  sissy  pressure 
groups  give  a  bad  name  to  pollution, 
talking,  for  example,  about  dangers  to 
drinking  water,”  said  Forehead. 
“What  they  purposely  don't  mention 
is  that  prosperous  people  don’t  need 
drinking  water.  They  can  afford  to 
live  on  soda  and  beer  and  brush  their 
teeth  with  champagne  .... 
Pollution  means  jobs!” 


Vou  M^DE  mm  seem 
L ikE  SUCH  A  wiMP.  you 
-TALkED  SOTOUSH 
Xmut-theh«tag| 
cwsfi.T  JUST 

you’o  NEVER.  LfiTSU 
A  thing  kMPEN 


There's  colon  cancer  and  then  there's  cologne  cancer. 


But  Stamaty  —  who  is  interested  in 
the  environment  more  than  any  other 
issue  —  does  not  portray  Forehead  as 
totally  evil.  The  Congressman  has  his 
insecurities,  and  sometimes  gets 
totally  exhausted  from  campaigning 
and  defending  the  “tycoon  sector 
from  oppression  by  the  underpriv¬ 
ileged.” 

Spotlighting  the  often-ridiculous 
Forehead  is  one  way  for  Stamaty  to 
make  points  about  things  he  believes 
in.  In  that  sense,  “Washingtoon”  is 
as  much  a  political  cartoon  as  a 
comic.  But  Stamaty  is  always  con¬ 
scious  that  his  strip  is  also  designed  to 
entertain. 

“I  try  to  have  a  humane  message 

2Ml«,  question HkD I  ONE  ByoNE,  AOmiNiSTRATioi^ 

1  haunted  AMERICA:)  OFFIClAL'b  TESTIFieO  BEFORC 


I  DON’T  ste 
HOW  He 
1  COULDN'T  1 

HAve 

LknownJ 


but  not  take  myself  too  seriously,” 
declared  Stamaty.  “['Washingtoon'] 
is  just  a  cartoon.  My  effect  on  the 
world  might  have  more  to  do  with 
whether  I  give  money  to  a  beggar  on 
the  street  or  how  I  help  my  own  com¬ 
munity.” 

One  thing  about  the  political  car¬ 
tooning  field  that  Stamaty  finds  both 
“amusing”  and  “disturbing”  is  this: 
the  worse  things  get,  the  more  there  is 
to  satirize. 

“You’re  sitting  there  hoping  some¬ 
thing  will  go.wrong  so  you  can  make  a 
living,”  he  observed.  “There’s  some¬ 
thing  basically  wrong  with  that, 
although  I  guess  that’s  what  surgeons 
do,  too.  Ideally  there  would  be  a 
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Miller  mode  things  less  filling  for  Reagan's  brain. 
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world  where  you  don’t  need  political 
cartoonists.” 

But  Stamaty  is  very  happy  doing 
“Washingtoon,”  and  plans  to  con¬ 
tinue  it  for  the  foreseeable  future.  But 
he  has  other  ambitions,  too  —  includ¬ 
ing  novel-writing,  painting,  movies, 
and  the  theater. 

One  area  Stamaty  is  not  that 
involved  in  is  self-promotion.  He 
doesn’t  try  to  sell  “Washingtoon”  to 
other  newspapers,  but  enough  word 
has  gotten  around  for  about  20  papers 
to  contact  Stamaty  about  running  the 
comic.  “Washingtoon”  clients  now 
include  the  Philadelphia  Inquirer, 
San  Francisco  Examiner,  Pittsfield 
(Mass.)  Berkshire  Eagle,  Lufkin 
(Tex.)  Daily  News,  and  Seattle 
Weekly.  And  the  cartoonist  recently 
made  a  deal  with  the  Austin  Ameri- 
can-Statesman. 

When  he’s  not  doing  “Washing¬ 
toon,”  Stamaty  enjoys  singing  in  a 
band  and  impersonating  Elvis  Pres¬ 
ley,  walking  (which  gives  him  the 
chance  to  observe  people),  swim¬ 
ming,  and  playing  softball.  The  car¬ 
toonist  was  also  an  intense  fan  of  the 
old  Brooklyn  Dodgers. 

Stamaty  was  born  in  Brooklyn,  but 
his  cartoonist  parents  soon  moved  to 
Elberon,  N.J.  He  returned  to  New 
York  City  in  1965  to  attend  Cooper 
Union,  and  went  on  to  do  free-lance 
illustrations  and  five  children’s 
books. 

The  now-40-year-old  Stamaty  did 
“MacDoodle  Street,”  which  had  a 
N.Y.C.  milieu,  for  the  Voice  in  1978 
and  1979.  Then  he  worked  on  “Carrr- 
ttoooonnn,”  a  very  experimental  and 
personal  comic,  for  about  a  year. 

Stamaty  —  whose  favorite  car¬ 
toonists  include  Jules  Feiffer,  Ronald 
Searle,  Saul  Steinberg,  and  Ger¬ 
many’s  George  Grosz  —  said  he 
enjoys  working  for  the  Voice  because 
it  allows  him  the  freedom  to  do  the 
kind  of  comics  he  wants.  He  noted, 
for  instance,  that  Voice  publisher 
David  Schneiderman  was  very  sup¬ 
portive  of  his  decision  to  start 
“Washingtoon.” 

Guns  are  discussed 

The  handgun  issue  has  recently 
caused  some  controversy  for  Ann 
Landers. 

In  her  July  23  column,  Landers  ran 
a  letter  and  anti-handgun  literature 
sent  by  a  reader  who  is  a  member  of 
the  Handgun  Control  organization. 

Soon  after,  several  newspapers 
published  a  letter  written  by  Joe 
Friend  of  the  Citizens  Committee  for 
the  Right  to  Keep  and  Bear  Arms 
accusing  Landers  of  conflict  of  inter¬ 
est  in  “secretly  using  her  column  to 
promote  the  financial  and  political 
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'Luann,'  the  teen-oriented  comic  distributed  by  North  America  Syndicate,  will 
focus  on  drug  abuse  for  five  weeks  starting  September  28.  Cartoonist  Greg  Evans, 
an  ex-teacher  and  the  father  of  two  school-age  children,  said  he  felt  'I  had  to  do 
my  part  to  help  fight  the  drug  abuse  battle.'  The  series  stars  Luann's  best  friend 
Bernice,  who  is  flattered  when  handsome  high  school  senior  Derek  asks  to  stow  his 
gym  bag  in  her  locker.  Bernice  later  finds  out  that  Derek  is  an  addict  using  her 
locker  to  store  drugs,  and  she  tries  to  persuade  him  to  stop  his  habit.  The  strips  will 
be  collected  in  a  pamphlet  —  with  a  forward  by  Nancy  Reagan  —  available  to 
newspapers,  organizations,  and  individuals.  The  American  Council  for  Drug 
Education  and  other  groups  have  praised  the  series.  'Luann'  (see  E&P,  July  12, 
1986)  runs  in  papers  such  as  the  Baltimore  Sun,  Chicago  Sun-Times,  Dallas 
Morning  News,  Los  Angeles  Times,  New  York  Post,  and  Seattle  Times. 


interests  of  her  own  organization.”  ture  in  the  U.S.  is  being  offered  by 
Creators  Syndicate  senior  editor  Copley  News  Service. 

Michael  Welzenbach,  in  responding  The  supplement  —  produced  by  the 

to  this  letter,  stated:  “While  she  has  San  Diego  Union  —  includes  illustra- 
publicly  taken  a  stand  against  hand-  tions  and  stories  on  such  subjects  as 
guns  for  some  25  years,  and  is  entitled  art,  interior  design,  literature,  music, 
to  her  opinion,  Ann  Landers  does  not  and  television, 
sit  on  the  board  of  directors  for  Hand-  Copley  is  also  distributing  a  special 
gun  Control  .  .  .  .”  Union  and  supple¬ 

ment  on  traveling  to  Mexico. 

Parker  leaves  AM&P 

George  L.  Parker  has  left  Andrews,  A  MeW  pair  Of  DUCkS 
McMeel  &  Parker  —  the  book  pub-  -,  ■  .  v.- 

lishing  and  merchandising  affiliate  of  and  Nina  characters 

Universal  Press  Syndicate  —  “to  from  (Jasoline  Alley  have  been 
pursue  other  business  and  personal 

interests  ''  Okla.,  ili^nt  of  the  Loyal  Order  of 

The  company,  which  has  published  Ducks,  a  group  of  World 

Gary  Larson’s  “Far  Side”  collec-  h  «  ju 

tions  and  a  number  of  other  best  sell-  f’V 

ers,  will  now  be  known  by  its  former  Frank  'J*,  ^  ^  taken 

name  of  Andrews  and  McMeel.  Dick  Moores,  is  no\v  done  by 

Jim  Scancarelli  of  Tribune  Media  Ser- 
vices 

Latin  culture  in  U.S. 

A  special  supplement  on  Latin  cul-  I  She’ll  receive  award 

Self-syndicated  “Looking  Great” 
columnist  Gloria  Lintermans  has 
been  named  to  receive  the  first  Edith 
Head  Humanitarian  Award  for  her 
writings  about  fashion  and  beauty. 

Lintermans  is  based  at  12439  Mag¬ 
nolia  Blvd.,  Suite  218,  North  Holly¬ 
wood,  Calif.  91607. 


A  new  pair  of  Ducks 

The  Skeezix  and  Nina  characters 
from  “Gasoline  Alley”  have  been 
named  life  members  of  the  Tulsa, 
Okla.,  “flight”  of  the  Loyal  Order  of 
Ruptured  Ducks,  a  group  of  World 
War  II  veterans. 

“Gasoline  Alley,”  created  by 
Frank  King  in  1919  and  later  taken 
over  by  Dick  Moores,  is  now  done  by 
Jim  Scancarelli  of  Tribune  Media  Ser- 


'Of  All  Places'  columnist  Horace  Sutton 
of  North  America  Syndicate  is  shown 
receiving  the  first  Marcia  Vickery 
Award  for  travel  journalism  from  Car- 
role  Guntley  of  the  Jamaica  Tourist 
Board.  (Picture  by  Bill  Cancellare  of 
News  Events  Photo  Service.) 


McGehee  of  UP  dies 

Universal  Press  Syndicate  sales 
manager  William  T.  McGehee  died 
this  spring.  He  covered  the  South¬ 
eastern  territory  for  Universal,  and 
had  been  in  the  newspaper  business 
for  over  20  years. 
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Scrutiny 


{Continued  from  page  15} 


with  Simmons,  although  Brenner  was 
unsure  of  the  details  of  the  conversa¬ 
tion. 

In  Ft.  Lauderdale,  where  research 
manager  James  E.  Smith  was  also  on 
vacation,  a  woman  there  said  the 
paper  did  question  some  of  the  find¬ 
ings,  but  that  Smith  would  be  the  per¬ 
son  to  speak  to  when  he  returned. 

Washington  Post  director  of 
research  Ron  Browne  commented 
that  some  people  may  be  losing  sight 
of  the  intent  of  the  studies  —  to  pro- 


Disc  jockey 

(Continued  from  page  13) 

home  some  day,”  Laquidara  told  his 
listeners.” 

The  next  day,  Ketter,  in  a  “Letter 
from  the  Editor”  column,  explained 
why  the  newspaper  prints  local 
addresses. 

"...  The  closer  a  paper  is  to  a 
community,  the  more  complete  the 
story,  including  where  people  in  the 
news  reside,  what  they  do  for  a  living, 
how  long  they’ve  been  local  residents 
and  other  pertinent  facts. 

"That  means  hometown  newspa¬ 
pers  such  as  the  Patriot  Ledger  print 
the  street  addresses  and  similar 
authenticating  details  about  news¬ 
makers  like  Charles  Laquidara  of 
Westwood,  the  disc  jockey  for  radio 
station  WBCN.  Our  readers  have 
come  to  expect  this  information  from 
us  and  we  have  a  responsibility  to 
provide  it.” 

The  editor  further  wrote,  “As  a 
hometown  newspaper  to  30  com¬ 
munities  south  of  Boston,  the  Patriot 
Ledger  considers  local  names,  ages, 
addresses  and  occupations  pertinent 
information  and  we  print  them  — 
unless  there’s  a  good  reason  not  to. 

“One  good  reason  not  to  is  the 
public  safety  of  a  person  could  be  at 
risk  if  we  identified  him  or  her  by 
specific  street  addresses.  That’s  why 
we  normally  don’t  print  the  specific 
addresses  of  local  policemen  who 
make  arrests,  judges  who  hand  out 
sentences,  or  crime  victims  who  fear 
for  their  safety  .... 

“But  we  do  print  the  names  and 
street  addresses  of  local  people  who 
file  newsworthy  lawsuits  —  such  as 
the  complaint  filed  June  23  by  deejay 
Laquidara  ...”  the  op-ed  piece 
read. 

“And  why  not?  If  a  non-celebrity 
filed  a  similar  lawsuit,  we  would  print 
the  address.  Is  Laquidara  entitled  to 


vide  national  advertisers  with  enough 
information  to  make  informed  judg¬ 
ments  about  reach  and  target  groups 
in  a  mix  of  markets  through  newspa¬ 
pers. 

“The  design  is  not  that  sensitive  to 
report  effectively  on  differences  that 
may  exist  in  demographics  or  reader- 
ship,”  he  said.  “We  wind  up  getting 
hung  up  on  our  information  as  if  it  was 
intended  to  stand  alone.” 

In  theory,  Browne  continued,  the 
markets  should  balance  out  nation¬ 
ally. 

“I  took  the  bath  this  year,  but  it’s 
inevitable  that  some  oxes  are  going  to 
be  gored.  The  odds  are,  it  should 
balance  out.” 


special  censorship  treatment  because 
he’s  a  celebrity?  Is  his  public  safety 
any  more  at  danger  than  other  resi¬ 
dents  of  Westwood? 

“Perhaps,  but  I  doubt  it,”  Ketter 
commented. 

The  editor  went  on  to  point  out 
specific  details  in  the  dispute,  includ¬ 
ing  that  the  Westwood  police  log 
“does  not  indicate  any  such  untoward 
activity  [at  the  DJ’s  home],  nor  do  the 
police  officers  on  duty  recall  receiv¬ 
ing  any  complaints  from  Laquidara  or 
his  neighbors  about  rowdiness.” 

But  Laquidara  said  “of  course”  he 
did  not  report  the  incident  to  the 
police  and  resented  that  the  Patriot 
Ledger  used  that  to  imply  that  he  was 
lying.  One  neighbor,  after  seeing  the 
DJ’s  address  in  the  newspaper,  even 
came  over  to  his  house  with  a  musical 
tape  he  wanted  Laquidara  to  listen  to. 

“I  hated  that  I  woke  up  in  the 
middle  of  the  night  with  people 
throwing  beer  cans  on  my  lawn,  so  I 
decided  to  give  them  [Patriot  Ledger 
news  executives]  a  taste  of  their  own 
medicine,”  Laquidara  said. 

Laquidara  further  argued  that  his 
current  home  address  was  not  relev¬ 
ant  to  the  story,  but  charged  that  the 
newspaper  printed  it  in  order  to  make 
the  story  more  localized. 

But  Talbot,  who  is  not  changing  his 
phone  number,  which,  like  those  of 
his  fellow  editors,  is  listed  in  the  tele¬ 
phone  book,  said  when  the  newspa¬ 
per  runs  its  follow-up  story  on  the  suit 
it  will  probably  include  the  address  of 
the  home  Laquidara  is  building  in 
Dover. 

“We  could  debate  that  issue  all 
day,”  he  commented.  “He 
[Laquidara]  did  include  his  address  in 
the  suit  and  he  didn’t  have  to.  As  an 
editor,  you  shouldn’t  be  intimidated 
by  these  kinds  of  tactics. 

“I  think  it  is  an  interesting  issue  to 
discuss,”  Talbot  said.  “I  wouldn’t 
mind  meeting  Charles  Laquidara  on  a 
friendly  basis  to  discuss  it.  It  was 
interesting,  but  it  was  also  bother- 


Noting  that  conducting  these  stud¬ 
ies  is  “one  major  logistical  chal¬ 
lenge,”  Browne  explained  that  the 
chances  for  problems  are  exacerbated 
by  the  number  of  markets  and  areas 
being  studied.  “They’re  not  doing 
one  study,  they’re  doing  50  or  51  or 
more,”  he  commented,  adding  that 
the  studies,  traditionally  done  every 
two  years,  have  been  showing 
improvement. 

“If  a  company  didn’t  have  some 
dissatisfied  markets,  I  would  raise  my 
eyebrows,”  Shultz  said.  “If  we  had 
10  or  15  [newspapers  complaining]  1 
would  be  worried,  but  we  have  fewer 
[complaints]  than  the  laws  of  chance 
might  have.” 


some  and  scary  at  times. 

“My  wife  was  very  angry.  She  felt 
he  abused  his  powers,  in  a  way.  I  feel 
that  way  too.  To  use  the  airwaves  to 
get  back  at  somebody  strikes  me  as 
abusive,”  he  noted.  “I  could  use  the 
columns  of  the  newspaper  to  my 
advantage  if  I  wanted  to,  but  if  I  did  I 
would  get  fired.” 

70%  of  adults  read 
a  daily  newspaper 

Nearly  70%  of  adults  in  the  markets 
studied  read  a  daily  newspaper, 
according  to  figures  from  Simmons 
1987  National  Study  of  Local  News¬ 
paper  Ratings  and  Scarborough’s 
1987  Newspaper  Audience  Ratings 
Study. 

Simmons  Major  Market  Research 
shows  that  67.1%  of  all  adults  in  the 
markets  it  studied  read  a  daily  news¬ 
paper,  while  72.%  read  a  Sunday 
paper.  The  numbers  are  nearly  even 
for  men  and  women  within  those 
markets,  as  men  show  69.4%  daily 
and  73.2%  Sunday,  while  64.9%  of 
women  read  a  daily  and  71 .5%  read  a 
Sunday  newspaper. 

While  Simmons’  daily  totals  show 
circulation  gains  between  1985  and 
1987  of  1.67%,  the  audience  has 
dropped  3.8%  and  the  readers  per 
copy  have  declined  by  5.3%. 

Sunday  totals,  however,  show 
gains  in  all  three  areas,  with  circula¬ 
tion  up  1.9%,  audience  up  4.5%  and 
readers  per  copy  up  by  2.3%. 

Scarborough’s  totals  in  the  ADIs 
(areas  of  dominant  influence)  it 
surveyed  show  that  68.1%  of  total 
adults  read  a  daily  newspaper  and 
73.7%  read  a  paper  on  Sundays.  Scar¬ 
borough’s  MSA  (metropolitan  statis¬ 
tical  area)  numbers  are  slightly 
higher,  showing  69.8%  of  total  adults 
in  the  MSAs  surveyed  reading  a  daily 
newspaper,  and  77.4%  reading  one  on 
Sunday. 
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IN  BRIEF 


Journalist  escapes 
from  captors 
in  West  Beirut 

American  journalist  Charles  Glass, 
who  was  abducted  in  West  Beirut  two 
months  ago,  escaped  from  his  captors 
while  they  were  asleep  and  sought 
safety  in  a  nearby  hotel  until  Syrian 
troops  took  him  to  safety. 

Glass  was  taken  to  Damascus 
and  turned  over  to  the  U.S.  Embassy. 
A  doctor  who  examined  him  before 
his  departure  for  Syria  said  Glass  was 
in  good  health. 

Glass  said  he  escaped  through  a 
window  of  a  10th  floor  room  where  he 
was  being  held. 

“My  captors  were  asleep.  I  slipped 
through  a  window  and  climbed  down 
the  staircase  to  freedom,”  a  police 
spokesman  quoted  Glass  as  saying. 

Glass,  a  free-lancer  and  former 
ABC  News  correspondent,  is  the  sec¬ 
ond  U.S.  journalist  to  escape  from 
L  ebanese  abductors.  Jeremy  Levin,  a 
Cable  News  Network  correspondent 
and  former  Beirut  bureau  chief,  was 
abducted  on  March  7,  1984,  and 
escaped  from  his  captors  1 1  months 
later. 

Two  British  journalists  and  a 
French  free-lance  photographer,  who 
had  been  kidnapped,  also  reported 
they  escaped  from  their  captors. 

There  is  still  no  word,  however,  on 
the  fate  of  Terry  Anderson,  the  Asso¬ 
ciated  Press  chief  Middle  East  corre¬ 
spondent  who  was  abducted  by  gun¬ 
men  in  March  1985.  There  have  been 
reports  that  Anderson’s  abductors, 
the  Islamic  Holy  War  which  has  close 
ties  to  Iran,  had  moved  him  to  Teh¬ 
ran,  but  these  reports  have  not  been 
confirmed. 

Newspaper  delivery 
plane  crashes 

For  the  second  time  in  10  months,  a 
light  plane  delivering  out-of-town 
newspapers  crashed  in  a  Chicago 
neighborhood. 

The  pilot  died  in  the  crash,  but  no 
residents  were  reported  hurt.  No 
homes  were  demolished  in  the  fiery 
explosion  of  the  twin-engine  Cessna, 
but  two  garages  were  leveled. 

Fire  Department  spokesman  Tom 
Sheppard  said  the  plane  was  loaded 
with  newspapers  printed  in  Chicago 
when  it  crashed  almost  immediately 
after  takeoff.  The  plane  was  bound  for 
Kansas  City. 

Sheppard  said  he  did  not  know 


which  newspapers  were  loaded  for 
delivery. 

Last  Sept.  28  another  light  plane 
crashed  at  11  p.m.  into  a  neighbor¬ 
hood  back  yard  and  plowed  into  the 
rear  of  a  house.  The  pilot  had  been 
delivering  copies  of  the  New  York 
Times  and  USA  Today  printed  in  Chi¬ 
cago. 

Sims  will  step 
down  as 
DoD  spokesman 

Robert  Sims,  who  as  assistant  sec¬ 
retary  of  defense  for  public  affairs  is 
the  Pentagon’s  top  spokesman,  has 
announced  he  will  step  down. 

Sims,  who  since  1985  has  helped 
calm  the  troubled  waters  separating 
the  press  and  Pentagon,  will  join  the 
National  Geographic  Society  Sept.  21 
as  vice  president  for  communica¬ 
tions. 

A  former  White  House  deputy 
press  spokesman  and  career  Navy 
public  affairs  officer,  Sims  is 
expected  to  be  replaced  by  Fred  Hoff¬ 
man,  former  Pentagon  reporter  for 
the  Associated  Press. 

CWO&O  announces 
exec  promotions 

Newspaper  representative  firm 
Cresmer  Woodward  O’Mara  &  Orms- 
bee  Inc.  has  announced  a  number  of 
executive  and  personnel  promotions. 

Gene  C.  Prall,  senior  vice  president 
and  New  York  manager,  has  assumed 
the  duties  of  assistant  regional  man¬ 
ager,  assisting  Charles  S.  McNally, 
executive  vice  president  and  Eastern 
regional  manager.  This  is  a  new  posi¬ 
tion  at  the  rep  firm,  and  Prall  will  help 
in  the  administration  of  the  five  East¬ 
ern  Region  offices:  New  York,  Bos¬ 
ton,  Philadelphia,  Atlanta  and  Miami. 

Replacing  Prall  as  New  York  man¬ 
ager  is  Albie  Del  Favero,  vice  presi¬ 
dent  and  former  manager  of  CWO& 
0-Boston.  Steve  Townsley,  formerly 
a  member  of  the  New  York  sales  staff, 
has  replaced  Del  Favero  as  manager 
of  CWO&O-Boston. 

In  addition,  Howard  Moses,  previ¬ 
ously  a  member  of  the  company’s 
Atlanta  sales  staff,  has  assumed  the 
title  of  manager,  CWO&O-Miami. 

The  newspaper  representative  firm 
also  has  added  two  new  members  to 
its  New  York  sales  staff:  A1  Kalish, 
formerly  director  of  corporate  adver¬ 
tising  services  for  Grandment,  who 


will  be  responsible  for  the  tobacco 
and  liquor  classifications;  and  Kathy 
Harvey,  formerly  a  sales  assistant  in 
the  New  York  office,  who  was  pro¬ 
moted  to  salesperson  with  responsi¬ 
bility  for  various  categories,  including 
health  and  beauty  aids,  travel  and 
other  classifications. 

Advertising  Council 
elects  officers 

Edward  N.  Ney,  chairman  of 
PaineWebber/Young  &  Rubicam 
Ventures  and  vice  chairman  of 
PaineWebber  Incorporated,  was 
recently  elected  chairman  of  the 
Advertising  Council  at  the  1987 
annual  board  of  directors  meeting  in 
New  York. 

Ney  was  appointed  a  director  of  the 
Ad  Council  by  the  American  Associa¬ 
tion  of  Advertising  Agencies  in  1973 
and  again  in  1979  and  became  a  vice 
chairman  in  1985. 

Re-elected  as  vice  chairmen  of  the 
council  were:  George  Tyrrell,  vice 
president/advertising  corporate  staff, 
Johnson  &  Johnson,  representing 
advertisers;  Vance  L.  Stickell,  execu¬ 
tive  vice  president/marketing,  the  Los 
Angeles  Times,  representing  media; 
and  Stuart  B.  Upson,  chairman  and 
chief  executive  officer  of  Saatchi  & 
Saatchi  DFS  Advertising  Inc.,  and 
co-chairman  and  co-ceo  of  Saatchi  & 
Saatchi  Advertising  Worldwide,  rep¬ 
resenting  ad  agencies.  Sanford 
Buchsbaum,  president  and  ceo  of  Ste¬ 
vens  &  Buchsbaum  and  past  chair¬ 
man  of  the  Advertising  Council  was 
named  honorary  chairman. 

DeWitt  F.  Helm  Jr.,  president  of 
the  Association  of  National  Advertis¬ 
ers  was  re-elected  as  treasurer;  and 
Leonard  S.  Matthews,  president  of 
the  American  Association  of  Adver¬ 
tising  Agencies,  was  re-elected  as 
secretary. 

Orlando  Sentinel  to 
sell  tickets  at  malls 

The  three  shopping  mall  service 
centers  of  the  Orlando  (Fla.)  Sentinel 
have  become  Select- A-Seat  represen¬ 
tatives,  offering  computerized  sales 
of  tickets  to  entertainment  events. 
The  kiosks  also  take  subscriptions 
and  place  classified  advertisements, 
sell  books  and  specialty  items,  maps 
and  single  copies  of  the  newspaper, 
handle  orders  for  picture  reprints  and 
provide  various  types  of  information. 
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Press  pool 

(Continued  from  page  II) 


The  plan  would  require  on-the- 
scene  journalists  to  be  on  call  for  a 
pool  on  a  three-week  rotating  basis. 

Whether  or  not  secrecy  rules 
apply  would  depend  on  the  nature  of 
the  coverage  being  arranged,  Taylor 
explained. 

“Coverage  of  a  complete  transit 
presupposes  being  there  before  it 
begins.”  he  said.  “The  pool  going 
would  be  obliged  not  to  say  anything 
about  when  it  starts.” 

For  coverage  of  escorts  already  in 
operation,  such  secrecy  might  not  be 
necessary,  he  added. 

Taylor  pointed  out  that  there  are 
reasons  why  regional  journalists  may 
want  to  be  on  board  the  naval  escorts 
for  only  part  of  a  transit  instead  of  the 
entire  voyage. 

“The  news  may  be  some  place 
else,”  he  said.  “Most  journalists 
would  not  be  happy  about  being  on 
board  a  destroyer  in  the  northern  gulf 
if  the  action  is  in  the  south.” 

For  that  reason,  he  continued,  the 
proposal  for  regular  briefings  aboard 
the  flagship,  where  the  “principle 
communications  are,”  is  being  given 
strong  consideration. 

One  of  the  logistical  problems  that 
still  must  be  worked  out  is  having  the 
right  kind  of  helicopters  available, 
Taylor  said.  He  remarked  that  most 
“tactical  helicopters”  on  board  the 
ships  can  accommodate  only  one  or 
two  passengers  besides  the  crew  and 
are  too  small  for  ferrying  the  approxi¬ 
mately  six  people  that  usually  make 
up  a  press  pool. 

The  crash  a  couple  of  weeks  ago  of 
a  helicopter  used  to  ferry  people  to 
and  from  the  command  ship  did  not 
help  “the  logistics  of  getting  out  and 
back,”  Taylor  remarked.  The  Penta¬ 
gon  is  working  on  getting  to  the  area  a 
new  helicopter  that  has  the  seating 
capacity  for  a  press  pool. 

However,  Taylor  denied  that  jour¬ 
nalists’  time  on  board  the  naval 
escorts  is  limited  because  of  opposi¬ 
tion  from  the  ships’  commanders  to 
their  presence. 

Space  considerations  aboard  the 
U.S.  vessels,  which  do  not  have  guest 
quarters,  in  addition  to  the  “logistics 
of  getting  out  and  back”  are  among 
the  factors  working  to  limit  the 
amount  of  time  journalists  could 
spend  on  board  an  escort  vessel  dur¬ 
ing  an  operation,  he  said.  “It  is  not 
convenient  to  have  a  group  of  report¬ 
ers  aboard  ship  at  any  time.” 

The  Defense  Dept,  is  also  organiz¬ 
ing  regular  pool  coverage  in  hopes  it 


will  “lessen  the  need”  for  the  news 
media  to  rely  on  rented  airplanes, 
helicopters  and  ships  for  coverage  of 
the  fleet. 

“It’s  a  matter  of  concern,”  Taylor 
stated,  remarking  that  on  several 
occasions  the  chief  Pentagon  spokes¬ 
man  Robert  Sims  has  issued  warnings 
on  the  need  for  civilian  aircraft  and 
vessels  to  keep  their  distance  from  the 
naval  escorts.  Aircraft  must  keep  a 
couple  of  thousand  feet  away,  while 
boats  are  expected  to  stay  several 
miles  from  the  ships,  he  said. 

There  have  been  instances  when 
naval  vessels  have  fired  flares  to  warn 
off  media  aircraft  that  were  consid¬ 
ered  to  be  coming  too  close,  he  added. 

“No  one  has  yet  loaded  up  those 
aircraft  with  dynamite  rather  than 
reporters,”  he  said,  “but  we  can’t 
dismiss  the  possibility.” 

However,  since  the  Persian  Gulf  is 
international  waters,  the  news  media 
are  free  to  do  what  they  feel  is  neces¬ 
sary  to  get  coverage. 

The  British  Independent  Television 
News  network,  for  example,  leased 
two  175-foot  ships,  to  ply  the  waters 
of  the  gulf.  Speedboats,  at  pre¬ 
arranged  rendezvous,  pick  up  the 
news  casettes  and  take  them  to  Bah¬ 
rain  for  satellite  transmission  to  Lon¬ 
don. 

Foreign  editor  Jim  Akhurst  said 
ITN  correspondent  Jim  Sadler  and  his 
three-person  video  crew  were  on 
board  one  of  the  ships  when  they 
sighted  the  arrival  of  the  U.S.S.  Gua¬ 
dalcanal  and  its  mine-sweeping  heli¬ 
copters  and  broke  the  story  via  ship- 
to-shore  radio. 

The  ship’s  crew  is  “keeping  a  scru¬ 
pulous  lookout”  for  mines,  Akhurst 
said,  but  there  is  no  special  mine¬ 
detecting  equipment  such  as  sonar 
aboard.  “As  far  as  I  know,  they 
haven’t  seen  any.” 

Sadler’s  ship  was  once  warned  off 
by  a  U  .S.  vessel  after  approaching  too 
close,  Akhurst  said,  but  on  the  whole 
“there  has  not  been  any  sort  of 
unpleasantness  with  the  U.S.  Navy. 
The  only  difficulties  are  the  ones  you 
would  expect.” 

Richard  Wald,  senior  vice  presi¬ 
dent  of  ABC  News,  noted  that  when 
the  network  correspondents  use  heli¬ 
copters,  they  “talk  to  everybody  by 
radio  before  they  approach.  We  don’t 
do  anything  daring.” 

Wald  said  ABC  relied  so  frequently 
on  helicopters  because  there  pres¬ 
ently  are  no  pool  reporting  operations 
on  board  the  vessels. 

“If  we  were  able  to  be  on  the  ships, 
to  take  our  people  on  and  take  them 
off,  then  we  would  do  it  that  way,”  he 
said. 

An  ABC  film  crew  in  a  helicopter 
got  an  interesting  close-up  shot  of 


crew  members  of  a  Soviet  ship  in  the 
Persian  Gulf  playing  volleyball  on 
deck.  The  footage  was  shown  on  the 
ABC  network  news  telecast  on  Sun¬ 
day  night  (Aug.  16). 

The  Associated  Press,  United 
Press  International  and  Reuters,  the 
three  major  wire  services  for  the  U.S. 
media,  have  all  beefed  up  their  corre¬ 
spondent  corps  in  the  region  and 
deployed  them  in  most  of  the  Arab 
countries  lining  the  southern  coast  of 
the  Persian  Gulf. 

“We  try  to  get  where  the  stories  are 
and  talk  to  people,”  said  Kim  Willen- 
son,  UPI  managing  editor  for  interna¬ 
tional  news.  “It’s  traditional  leg- 
work.” 

AP  and  Reuters  also  have  several 
photographers  stationed  in  the 
region.  (UPI,  since  selling  its  interna¬ 
tional  photo  division  to  Reuters  a  few 
years  ago,  relies  on  them  for  photos 
from  overseas.) 

But  while  correspondents  can  rely 
on  “legwork”  to  get  their  stories  and 
do  not  need  to  make  regular  forays  by 
helicopter  over  the  gulf,  the  photogra¬ 
phers  have  been  going  up  frequently. 

Brian  Williams,  assistant  news  edi¬ 
tor  for  Reuters  in  New  York, 
remarked  that  his  news  service  has  a 
helicopter  always  on  standby  for  its 
photographers. 

AP  photo  chief  Hal  Buell  said  that 
his  people  also  used  helicopters  “reg¬ 
ularly.” 

One  reason  the  photographers  rely 
on  helicopters  instead  of  boats,  noted 
Buell,  is  that  they’re  “a  little  skittish” 
about  going  out  on  the  water  because 
of  the  danger  fro'm  mines. 

Cataloging  of  Ga. 
papers  continues 
with  help  of  grant 

The  National  Endowment  for  the 
Humanities  has  given  the  University 
of  Georgia  libraries  a  $417,441  grant 
to  catalog  and  microfilm  newspapers 
in  Georgia.  The  new  grant  continues 
work  conducted  at  the  university  last 
year  under  an  NEH  planning  grant. 

The  United  States  Newspaper  Pro¬ 
gram  grant  is  for  a  three-year  period 
and  includes  $50,000  in  matching 
funds. 

Joint  venture 

Agfa-Gevaert  AG,  a  subsidiary  of 
Bayer  AG,  West  Germany,  has 
agreed  to  form  a  joint  venture  with 
Philips  N.V.  of  the  Netherlands  and 
Du  Pont  Co.  of  the  United  States  for 
the  manufacture  and  marketing  of 
magnetic  audio-,  video-,  and  data- 
tape,  beginning  Jan.  1,  1988. 
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“What  I 
do,  I  do  to 
enjoy  life 
and 

promote  my 
business.” 


Malcolm  Forbes; 

UPI  LIFE-SIZE 


With  unabashed  intensity,  millionaire  publisher  Malcolm  Forbes  pursues 
the  Declaration  of  Independence’s  “unalienable  rights  of  Life,  Liberty 
and  the  pursuit  of  Happiness.” 


The  magazine  bearing  the  family  name  carries  the  slogan  “Capitalist 
Tool.”  He  dares  to  delight  in  making  stacks  of  money,  a  sizable  chunk 
of  which  he  recently  gave  to  AIDS  research.  But  Forbes,  at  68,  is  not  all 
work.  His  interest  has  given  motorcycling  and  hot-air  ballooning  the 
cachet  of  reputable  leisure  sports,  and  he  is  an  expert  on  19th-century  art 
and  artifacts.  He  also  lays  claim  to  a  late-blooming  reputation  as  a  playboy 
and  ultimate  party-giver. 


UPI  Senior  Editor  Frederick  M.  Winship  vividly  captures  the  many  sides 
of  Malcolm  Forbes  in  a  recent  series  of  interviews  done  at  Forbes’  New 
York  office  and  at  one  of  his  several  homes. 


Winship’s  UPI  Life-Size  profile-interview  (LIFE-SIZE  FORBES),  accom¬ 
panied  by  black-and-white  and  color  photos,  moved  Tuesday,  August  4, 
and  is  for  release  Sunday,  August  16. 


80  Years  of  Independent  News  Reporting 


Shop  talk 

(Continued  from  page  52) 

ish  the  flesh  and  blood  of  newswrit¬ 
ing. 

Now  to  the  most  important  point 
about  the  Canadian  study: 

The  observer  was  Peter  Calamai  of 
Southam  News  Agency,  who  was  a 
visiting  lecturer  at  the  University  of 
Regina,  Saskatchewan,  when  he  did 
the  study.  He  has  picked  the  worst 
possible  place  in  which  to  look  for 
errors: 

•  The  trial  took  place  in  a  crowded 
courtroom  where  reporters  were  at 
least  30  feet  away  from  mumbling 
lawyers. 

•  In  the  long  hours  of  copying  down 
legal-ese,  there  is  no  opportunity  to 
get  to  the  typewriter  while  the  first 
hour  of  notes  are  fresh  in  the  mind. 
Minor  errors  are  inevitable.  The  news 
story  is  not,  after  all,  a  transcript  of  a 
trial  but  it  is,  at  best,  a  reasonably 
accurate  version  overall  of  what  hap¬ 
pened. 

You  just  cannot  conclude,  the  way 
the  headlines  cited  did,  that  journal¬ 
ists  “often”  misquote  or  are  “appall¬ 
ingly  inaccurate.” 

1.  You  cannot  say  that  reporting  in 
general  is  bad.  For  example,  inter¬ 
viewing,  by  far  the  main  source  of 
quotes,  produces  much  more  accu¬ 
rate  quotes  than  does  courtroom 
reporting. 

2.  You  cannot  generalize  about  all 
types  of  stories.  The  error  rate  that  is 
high  for  the  hardest  kind  of  on-dead- 
line  spot  news  would  obviously  be 
lower  for  features  and  in-depth  pieces 
worked  up  over  weeks  and  months. 

Readers  should  be  reminded  that 
accuracy  in  a  long  story  can  appear  to 
be  compromised  when  stories  are 
trimmed  to  fit  a  smaller  space,  or 
when  a  story  is  organized  in  a  way 
that  fails  to  please  the  subject. 

Each  August,  when  school  begins, 
I  test  the  new  reporting  class.  1  ask  for 
a  show  of  hands  of  those  who  have 
been  covered  in  the  newspaper.  Then 
I  ask  for  hands  if  what  was  written, 
including  quotes,  was  fully  accurate. 

Never  has  anyone  conceded  full 
accuracy  but,  with  discussion,  it  often 
turns  out  that  the  inaccuracy  had 
more  to  do  with  values  than  with 
facts. 

Complaints  are  often  that  the 
reporter  did  not  print  enough,  or  did 
not  put  the  desired  “spin”  on  the 
story.  Inaccuracy  is  in  the  eye  of  the 
subject. 

It  is  certainly  less  than  accurate  to 
say  that  one  study  of  a  Canadian  mur¬ 
der  trial  proves  anything  about  the 
accuracy  rating  of  all  journalists. 


Detroit  News’ 

Giles  writes  book 

Robert  H.  Giles,  executive  editor 
of  the  Detroit  News,  has  written  a 
book  that  seeks  to  help  students  and 
journalists  learn  effective  ways  to 
manage  newspapers. 

The  book,  “Newsroom  Manage¬ 
ment,”  offers  a  textbook  approach 
that  explains  the  theories  behind  good 
management  and  suggests  strategies 
for  employing  those  theories. 

Stars  and  Stripes 

(Continued  from  page  17) 

time.  But,  well,  we  made  it  through 
the  draw-down  of  Vietnam  [when 
their  readership  went  from  500,000  to 
40,000  in  a  matter  of  months].” 

Stripes  not  only  survived  Vietnam, 
but  also  Reagan’s  recent  military 
budget  cuts.  So  his  gut  feeling  is  that 
it’d  take  “a  lot  of  bad  news”  to  dunk 
Stripes  at  this  late  date. 

Seattle 

(Continued  from  page  22) 

first  submitted  news  clips  to  the  insur¬ 
ance  firm  “in  lieu  of  setting  forth 
details  in  the  application  itself,” 
according  to  the  suit. 

The  reporters’  notes  were  of  inter¬ 
views  with  Seafirst  officials  regarding 
the  Oklahoma  bank  failure  and  Sea- 
first’s  subsequent  troubles. 

In  response  to  National  Union’s 
request  for  the  notes.  Judge  Rothstein 
ruled  that  the  insurance  company  had 
failed  to  meet  the  standard  set  by  the 
Washington  Supreme  Court  on  a 
reporter’s  right  to  withhold  confiden¬ 
tial  information. 

Besides,  Rothstein  continued,  the 
notes  were  not  that  important  to 
National  Union’s  case. 

The  judge  wrote:  “The  court  sees 
no  need  to  inquire  into  the  reporters’ 
underlying  notes  or  sources.  Either 
the  articles  did  accurately  reflect 
what  Seafirst  told  the  reporters,  in 
which  case  there  is  no  reason  to  look 
further  than  the  articles;  or  they  did 
not,  in  which  case  Seafirst  should  not 
have  represented  to  National  Union 
that  they  contained  accurate  summa¬ 
ries  of  Seafirst’s  situation  at  the  time. 

“In  both  cases,  the  focus  is  and 
should  be  on  the  contents  of  the  arti¬ 
cles  themselves,  the  information  that 
Seafirst  actually  provided  to  the 
National  Union,  and  not  the  informa¬ 
tion  which  Seafirst  representatives 
may  have  provided  to  the  press.” 

—  M.L.  Stein 


UPl  photog 

(Continued  from  page  20) 

can’t  think  of  any  place  in  the  world 
that  would  be  better  than  Capitol  Hill 
to  relearn  how  to  be  a  photographer 
and,  with  my  arm  growing  back.  I’m 
going  to  have  to  do  it  all  over  again.” 

While  his  arm  has  shown  “consid¬ 
erable  progress”  since  the  1984 
surgery,  Mark  said  he  will  never 
regain  full  use  of  it.  When  the  nerves 
have  completed  their  growth,  he  faces 
months  of  physical  therapy.  Then  he 
will  have  to  learn  how  to  use  his 
cameras  with  “one-and-a-half 
hands.” 

“Shooting  pictures  is  going  to  be  so 
easy,”  Mark  predicted.  Then,  more 
seriously,  he  added,  “Don’t  take  my 
optimism  wrong.  It’s  always  been 
‘when  my  hand  comes  back,’  not 
‘if.’” 

Boston  Globe/ABC 
to  host  two  debates 

The  Boston  Globe  and  ABC  News 
will  sponsor  and  present  two  pres¬ 
idential  debates  in  Boston  in  1987. 
The  Boston  Globe/ABC  News  Pres¬ 
idential  Debates  are  scheduled  for 
consecutive  nights  on  Monday  and 
Tuesday,  Dec.  7  for  Republican  can¬ 
didates,  and  Dec.  8  for  Democratic 
candidates. 

Both  debates  will  take  place  in  Bos¬ 
ton’s  Faneuil  Hall,  and  the  format, 
length  and  other  details  are  being 
worked  out  by  the  Globe  and  ABC. 

Paper  for  physically 
challenged  expands 

The  Voice  of  the  Physically  Chal¬ 
lenged,  a  two-year-old  monthly  news¬ 
paper  published  by  Long  Island 
(N.Y.)  Family  Publications,  is  reach¬ 
ing  out  nationally  with  individual 
publications  in  Boston,  Omaha, 
Washington,  D.C. ,  Tampa-St.  Peters¬ 
burg  and  Milwaukee,  with  future  edi¬ 
tions  scheduled  for  Dallas,  New 
Orleans,  Boca  Raton-Ft.  Lauderdale 
and  Minneapolis. 

In  each  city,  the  individual 
publisher  generates  local  advertising, 
news  and  information,  and  the  Long 
Island  Voice  provides  national  adver¬ 
tising  and  national  news. 

Bigger  biz  section 

The  Washington  Times  will  intro¬ 
duce  an  expanded,  reformatted  busi¬ 
ness  section  on  Sept.  10  called 
“Money.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


AUTOMOTIVE 


AR  TEST  COLUMN,  weekly  with  art, 
hat  tells  the  good  AND  the  bad.  905 
pray  Ave.,  Mays  Landing,  NJ  08330. 


COMPUTERS 


ERSONAL  COMPUTERS/BUSINESS- 
eekly,  starting  3rd  year  in  largest  busi- 
ess  weekly  chain.  Computer  Press 
ssociation  top  award;  Rolling  Stone 
nd  other  national  magazines.  News, 
practical  tips.  Minimum  jargon.  Nick 
Arnett,  San  Francisco  Business  Times, 
325  Fifth  St.,  SF,  CA  94107.  (415) 
777-9355. 


GENERAL 


BLACK  AND  DIFFERENT 
Provocative,  award-winning  commen¬ 
tary  from  a  former  Miami  Herald  and 
Wall  Street  Journal  reporter.  Lively  and 
refreshingly  consen/ative.  The  Lawrence 
Wade  Column,  13320  Cloverdale 
Place,  Germantown,  MD  20874.  (301) 
972-4764. 


HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  "Pie  in  the  Sky.”  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


WHAT  ARE  THE  ODS 


WANTED-  Any  newspaper  in  the  United 
States  that  ran  the  panel  “What  are  the 
odds”.  Dates  or  any  information  regard¬ 
ing  this  panel.  Larry  Joachim,  (213) 
271-1158. 


ANNOUNCEMENTS 


“SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((i&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
.Box  307,  Edmonton,  Alberta,  Canada 
|T5J  2J7  (403)  973-2361. _ 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

CAMERA  READY  DISPLAY  AD,  SEND¬ 
ING  OVER  QUIPP. 

PUBLISH  YOUR  OWN  TRAVEL  MAGA- 
ZINE...  in  Southeast’s  fastest  growing 
resort  area.  Grossing  in  excess  of 
$300,000  annually.  Fantastic  income 
opportunity  in  established  market.  Box 
2244,  Editor  &  Publisher. 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 
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NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 

22,  1987 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  sen/ice. 
Brokerage-Consu  Itation-Appraisa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


IF  YOU  read  the  Wall  Street  Journal, 
you’ll  know  that  the  population  of 
Southern  California  is  predicted  to 
double  by  2,000.  That  its  deserts  hold 
97  percent  of  the  key  minerals  for 
superconductors.  That  it’s  also  the  fron¬ 
tier  of  alternative  energy  development. 
Three  reasons,  but  not  the  only  ones, 
why  a  prospective  community-minded 
newspaper  owner  might  consider  these 
two  small  weekly  newspapers  plus 
printing/publishing  business.  Smog- 
free,  Palm  Springs  climate.  Agricultural 
city  of  4,500.  Twenty  years  same 
owners;  retirement  due.  1986  gross 
$175,000.  $150,000  includes  build¬ 
ing.  PO  Box  4532,  Main  Office,  Orange 
Stn.,  CA  92667. 


MONEY  MAKER  weekly.  Zone  3.  Ideal 
man/wife.  Sell,  trade  or  lease.  Less  than 
1/2  annual  gross.  Box  2226,  Editor  & 
Publisher. 

Newspaper  chain  serving  Mormons  in 
Arizona,  California,  Nevada.  3  bi¬ 
weeklies,  full  color,  8-year  excellent 
growth.  A  gross  $725,000,  offices  in 
Phoenix.  Call  Crismon  602  257-0220. 


MIDWEST  5-day  daily  with  shoppers. 
No  competition.  Press,  building, 
Macintosh  writers  and  printers.  County 
seat.  Good  retail  and  industry.  Manage¬ 
ment  and  staff  in  place.  $1.2  million 
gross.  Asking  2  times  gross.  Send  perti¬ 
nent  information  to  Box  2238,  Editor  & 
Publisher. 

HAWAII  SHOPPERS 
1.5  million  last  year  2  million  this  year. 
Excellent  growth,  profitable  1.5 
million.  3036  Diamond  Head  Rd., 
Honolulu,  Hawaii  96815. 


NEWSPAPERS  FOR  SALE 


OHIO:  Shopper,  web  plant,  gross 
$1,550,000,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000.  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail — half  adult  carrier, 
growing  market.  $820,000  total  price, 
$275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $60,(100,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier — 40  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $40,000,  solid 
market,  McIntosh  laser,  growth  poten¬ 
tial,  price  includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 

CRIBB  MEDIA  SERVICE.  INC. 

Box  1220,  Townsend,  MT  59644 


PUBLICATIONS 

(A)  N.  Shore  weekly  sales  at  $300M. 
150M  down. 

(B)  Wisconsin  weekly  and  shopper. 
Owner  salary  and  benefits  and  net  profit 
equal  $155M.  Priced  at  $625M  with 
1/3  down. 

(C)  S.  Dakota  shopping  guide.  Sales  at 
$400M  plus-80M  net-lOOM  down. 

(D)  County  seat  weekly  So.  MN  sales  at 
$1/4  Million.  $75M  down. 

Mpis/St.  Paul  newspaper  sales  just 
under  $700M.  $150M  down. 

(E)  Newspaper  promotion  gain.  Nation¬ 
al  in  scope.  Priced  at  $150,000. 

Other  publications  available. 

Lowell  Webster-agent 
Calhoun  Companies. 

7100  France  Ave.  S. 

Edina,  MN  55435 
(612)  920-8808. 


SMALL  CENTRAL  Texas  weekly,  asking 
$70K.  Owner  financing. 

WEST  TEXAS  county  seat  weekly,  no 
competition.  Asking  $85K.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


Well-established  weekly  on  an  historic 
island  on  Gulf  Coast  of  Florida.  Ask  for 
Mr.  Proctor  at  904  543-5198 


JIM  HALL’S  BEST  BUYS 
LOUISIANA  -  Uncontested  parish-seat 
weekly  with  3100  paid  circulation. 
$65,000  down  with  Contract  to  Purch¬ 
ase  will  gain  control.  Owner-financing 
possible.  Owner  retiring.  $350,000. 
GEORGIA  “  Nifty  package  of  two  paid 
weeklies  with  TMC  product  serves 
10,000  households.  $50,000  down 
and  owner-financing  possible. 
$225,000. 

LOUISIANA  -  Rebounding  twice- 
weekly  with  real  estate  and  plenty  of 
equipment.  5,000  paid  circulation. 
$125,000  down  will  be  good  start  on 
negotiating  purchase  of  promising 
opportunity.  $850,000. 

TENNESSEE  AND  ARKANSAS  -  Call 
for  a  confidential  briefing  on  these 
outstanding  weeklies  listed  for 
$650,000  and  $750,000  respectively. 
Jim  Hall  Media  Services 
PO  Sox  1088 

Troy.  AL  36081 
(205)  566-7198 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

HEAD  FOR  THE  MOUNTAINS 
If  your  dream  Is  to  own  a  small,  do-it- 
yourself  weekly  in  the  scenic  great 
American  Rockies  we  offer  3  publica¬ 
tions  in  areas  with  hunting,  fishing, 
hiking,  skiing  nearby.  This  is  the  part  of 
the  country  that  most  Americans  only 
dream  about.  You  can  live  there  and 
make  a  decent  living  too. 

REMOTE  Northern  Colorado  weekly, 
gross  $72,000  in  1986 
SOUTHERN  Colorado  weekly  gross 
$120,000  in  1986  with  boomdays 
ahead. 

NORTHERN  Montana  weekly  did 
$110,000  newspaper  gross  revenues- 
no  printing.  Near  Canadian  Border, 
Glacier  Park...  suprisingly  moderate 
climate. 

For  details  on  all  or  any  of  these  publi¬ 
cations  contact; 

James  C.  Sterling 
BOLITHO-STERLING 
NEWSPAPER  SERVICE 
PO  Box  492,  Bolivar,  MO  65613 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher, 

EX-PUBLISHERS  seek  to  acquire  low 
competition  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  U.S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154, 
Editor  &  Publisher. 


PUBLISHER  SEEKS  to  purchase  shop¬ 
per  in  Folorida,  $600,000  to  $2  million 
gross  with  growth  potential.  Write  in 
complete  confidence  to  Box  2243, 
Editor  &  Publisher,  Or  call  (602) 

782-1154. _ 

WIRE  SERVICE  EXEC 
Dedicated  to  quality  community  jour¬ 
nalism,  seeks  to  buy  small  daily.  Box 
2283,  Editor  &  Publisher. 

INDUSTRY 

SERVICES 


_ CONSULTANTS _ 

HAROLD  MAYNARD 
Consultant  404/981-7426 


RESULTS  driven  sales  training  prog¬ 
rams  designed  and  presented  by  news¬ 
paper  training  specialist.  Management 
Consulting  Services,  7  Woodlawn 
Green,  Suite  110,  Charlotte,  NC 
28217 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963, 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


NEW  YORK  MARKETING 
COMPANY  OFFERS: 
Personalized  staff  counseling 
Distribution  and  Sales 
Carrier  Training 

Short  and  Long  Term  Assistance 

For  immediate  service  call  (516) 
588-2735. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.”  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCLJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

Chemco  Marathon  Camera,  auto 

transport 

LogE  processor 

ONE  Corporation 

(404)458-9351  Telex  700563 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ PLATEMAKING _ 

NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
(DNE  Corporation 

(404)  458-9351  Telex  700563 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)  869-2844. 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)458-9351  Telex  700563 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

USED  TEXAS  INSTRUMENTS  MODEL 
810  PRINTERS,  as  is  but  working- 
$1(J0.00  each  plus  shipping.  Call  John 
Gibbons,  The  Associated  Press  (201) 
238-2130,  or  send  Purchase  Order  to 
16  Elkins  Road,  East  Brunswick,  NJ 
08816. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1 942  Telex  846239 


EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

COMPUGRAPHIC  TRENDSETTER  810 
High 

Range  with  seven  film  strips,  two  MDT 
350's,  all  in  good  condition.  Take  all  for 
$3,000.  The  Countywide  News.  405 
598-3793 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  8600-250  fonts.  CG  8600-40 
fonts.  Editwriter  2750’s  (7).  Editwriter 
2750  dual  disc  (1).  Advantage  1  (6).  CG 

IV  HR  fonts,  Compuquik.  Mergenthaler 
VIP  System.  Compuscan  Alpha  PDP8E. 
Many  other  items  at  bargain  prices. 
Curtis,  PO  Box  2387,  Arlington,  VA 
22202.  (703)  521-1089. 

COLOR  KING-  Good  operating  order.  5 
units  and  folder.  $73,000.  Price 
reduced  $1,000  a  week  until  sold.  Call 
Derek  Dunn-Rankin,  (813)  484-2611. 

FOR  SALE:  6  MDT  350’s,  600  each  3 
MDR  $700  each.  1  xitron  101  interface 
$600,  1  2961  $500,  1  Mohr  RC 
presses  $500  2  4961,  $500  each,  1 
Quadritek  1200  $4000.  (516) 
751-1550.  Grady. 

FOR  SALE  COPUGRAPHIC  UNISET¬ 
TER  ,  6  to  72  points,  very  good  condi¬ 
tion  with  7  film  strips  and  spare  reader. 
Copugraphic  4961  with  single  lens  and 
with  wide  stripper  and  take  up  reel.  2 
Harris  140  interfaces.  2  Copugraphic 
4961  for  use  as  parts.  Make  best  offer 
to  Charles  Sauls  General  Manager  or 
Randi  Jarrell,  Production  Manager,  The 
Richmond  County  Daily  Journal,  Rock¬ 
ingham,  NC  919  -997-3111 

ONE  SYSTEM  MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/64 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP3C)0  Printronix 
Prtr., 

Advantage  l/F,  8600  Driver,  2  1/2  yrs., 
$130,000; 

ONE  SYSTEM  TERMINALS:  PE  8’s  at 
$1000,  PE  12'  at  $2250,  PE  28's  at 
$2650  ea. 

BOB  WEBER  (216)  831-0480. 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock.  BOB  WEBER.  (216) 
831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Broke/s-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

PRESSES 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

3  UNIT  Daily  King,  2  printing 
press-1977-KJ  6  folder  with  double 
parallel,  3  cross  perforator  and  3  web 
perferator-3  web  Acumeter  TCM  paster- 
web  break  controls-King  model  15 

sheeter.  913  362-8888. _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


NEWS  KING  6  units,  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  September  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 


TWO  GOSS  METRO  7-UNIT  PRESSES 
S/N  3219  &  3220 

Each  consisting  of: 

7  -  Goss  Metro  units 
4  -  Goss  Metro  half  decks 
1  -  Single  3:2  folder,  23  9/16" 
cut-off  w/double  upper  formers 

7  -  Goss  digital  reels  (automatic) 

8  -  Westinghouse  75  HP  motors 
TWO  GOSS  MARK  II  PRESSES  S/N 
2367  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks 
(Press  2644  has  3  half  decks) 

1  -  (Jolor  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2 
folder  w/double  upper  formers 
23  9/16” 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers-  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  %”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 

IPEC INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


4  Harris  1420  terminals,  1  Harris  221 
video  layout  system,  2  Harris  model 
250  microstorers.  Make  us  an  offer  on 
any  of  the  above.  Contact  Mike  Cooper, 
The  Daily  News,  (507)  334-1853. 


Telex  206766 

EDITOR  &  PUBLISHER  for  August  22,  1987 
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EQUIPMENT  &  SUPPLIES 


Salary: 

Starting  date: 


HARRib 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urtranite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 


MAKE  YOUR  OLD  R.T.P’S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER.  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss- Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


AVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2;1  folder-22  3/4  cutoff 
Goss  Skip  Slitter  pcn^nr 

Goss  portable  ink  fountains  .  ^ 

Goss  single  width  balloons  .  '^3|°F 

Hoe  Skip  Slitters  seeking 

ciapitol  roll-handling  equipment,  new  &  adminislfa 
us^  employee  ci 

Goss  Urbanite  quarter  folder 
Hoe  balloons 

Paper  roll  dollies  n 

We  have  or  can  get  what  you  need  uuaiiricatioi 
for  your  pressroom  or  mailroom  tors  aegree 
We  do  machinery  moving  and  erecting  •’eiatea  ne 
We  buy  printing  equipment  personnel  e 

NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791  er  experienc 

This  IS  an 

WANTED  TO  BUY  ® 

at  a  compar 

URBANITE  3  color,  1  or  2  mono  units,  out  the  ind 
Wanted  immediately!  Call  (516)  lence,  teci 
484-3300.  professiona 

USED  6  POCKET  NEWSPAPER  INSER-  weTffePa 
TER.  CALL  (312)  349-6307.  benefits  par 

COMPUTER  TERMINALS  4oT(kT^^ 
HARRIS  1420  terminals,  with  cables  If  )/oo  are  ii 
$7,995  for  five  or  $1,895  each  the  coir 

HARRIS  double-sided  1.2mb  MicroStor  resume,  s; 
upgraded  model  1251  $3,395.  All 
perfect  condition,  running  on  our  floor.  2290,  Edit 
Norm  Hirsch  (312)  824-1111  Opportunity 

EDITOR  &  PUBLISHER  for  August  22,  1987 


HELP 

WANTED 


FACULTY  POSITION  IN 
PHOTOJOURNALISM-GRAPHICS 

Rank:  Assistant  Professor 

Responsibilities:  Teaching  photojour¬ 
nalism,  graphics  and  perhaps  another 
appropriate  area,  primarily  at  the  under¬ 
graduate  level.  This  will  be  our  second 
full-time  position  in  this  field.  The 
person  will  be  expected  to  publish, 
provide  service  to  the  profession  and 
advise  students. 

Qualifications:  Ph.D.  (or  near  comple¬ 
tion  with  emphasis  in  photojournalism 
or  graphics  preferred;  other  educational 
background  considered.  Appropriate 
professional  experience.  Demonstrated 
teaching  ability  or  strong  evidence  of 
excellent  potential. 


Competitive  nationally. 
July  1,  1988. 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland.  OR  97204. 


HELP  WANTED 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER  tor  leading 
health  care  multi-magazine  publisher 
based  in  Texas.  Our  rapidly  growing 
company  is  seeking  a  strong  idea  mana¬ 
ger,  very  organized  and  detailed 
oriented.  Extensive  experience  in  all 
aspects  of  heavy  marketing,  sales, 
editorial  and  business  management. 
Strong  compensation  and  growth.  Box 
2262,  Editor  &  Publisher. 


Applicants  should  send  complete 
letters,  resumes,  at  least  three  letters  of 
recommendation  and  other  supporting 
materials  to: 

Professor  Rich  Beckman 
Chair,  Photojournalism-Graphics 
Search  Committee 
School  of  Journalism 
Howell  Hall  021A 
University  of  North  Carolina 
Chapel  Hill.  NC  27514 

The  University  of  North  Carolina  at 
Chapel  Hill  is  an  equal-opportunity, 
affirmative-action  employer  and 
encourages  applications  from  all  quali¬ 
fied  persons. 

APPLICATION  DEADLINE:  October  15. 


ADMINISTRATIVE 


EDITOR  IN  CHIEF  for  high  growth 
national  publishing  company.  Chief 
editor  for  9  monthly  management  news 
letters  for  professionals.  Manage  staff 
of  7  writers/editors.  Requires  journal¬ 
ism  degree,  superior  writing  skills  and  5 
years  experience  as  a  copy  editor. 
Exceptional  salary  for  energetc  profes¬ 
sional  with  snappy  writing  style  and 
polished  editing  skills.  Send  resume, 
writing  samples,  a  copy  of  someones 
article  before  your  editing  and  copy 
after  your  editing,  cover  letter  and 
salary  expectations  to  Center  for  Mange- 
ment  Systems,  Box  208,  Sious  City,  lA 
51102. 


PERSONNEL  ADMINISTRATOR 
A  major  New  England  daily  newspaper 
is  seeking  an  experienced  personnel 
administrator  to  work  in  our  1,900 
employee  company  headquarters  facili¬ 
ty.  Responsibilities  will  include  employ¬ 
ment,  health  and  safety  and  employee 
relations. 

Qualifications  desired  include  a  bache¬ 
lors  degree  in  industrial  relations  or 
related  field,  2  to  3  years  general 
personnel  experience  and  skill  at  writ¬ 
ten  and  oral  communication.  Newspap¬ 
er  experience  would  be  a  plus. 

This  is  an  outstanding  opportunity  to 
join  a  team  of  personnel  professionals 
at  a  company  with  a  reputation  through¬ 
out  the  industry  for  its  editorial  excel¬ 
lence,  technological  innovation  and 
professional  approach  to  human  resour¬ 
ce  management. 

We  offer  an  outstanding  salary  and 
benefits  package  that  includes  a  tuition 
reimbursement,  dental  insurance  and  a 
401(K)  plan. 

If  you  are  interested  in  joining  a  leader 
in  the  communications  field,  send  a 
resume,  salary  history  and  a  letter 
outlining  your  qualifications  to  Box 
2290,  Editor  and  Publisher.  An  Equal 
Opportunity  Employer. 


//^^WtKxlwancl 
/  /  /  /  Oanmunicatois. 

Inc  .  P  O  Box  688.  Dubuque.  Iowa  52001 

TREASURER 

We  are  a  small,  progressive,  family-owned  publishing 
and  broadcasting  company  headquartered  in  a  desir¬ 
able  Iowa  city  on  the  Mississippi  River. 

We  need  a  chief  financial  officer  who  will  report  to  the 
president  in  a  role  responsible  for  financial  reporting 
and  control,  strategic  planning,  asset  protection/loss 
prevention,  tax  compliance  and  reporting,  budgeting, 
financial  and  operational  analysis,  capital  budgeting 
and  policy  compliance.  The  successful  candidate  will 
be  a  key  member  of  our  senior  management  team. 
You  must  have  strong  analytical  skills,  excellent  oral 
and  written  communication  skills,  comprehensive 
knowledge  of  management  and  internal  controls,  a 
degree  in  business  and  a  CPA  or  MBA.  If  you  have 
five  or  more  years  of  experience  in  a  Big  8  Firm,  or 
equivalent  publishing  industry  experience,  we  offer 
and  excellent  compensation  and  benefits  package. 
Qualified  applicants  should  submit  a  resume  in  confi¬ 
dence  to: 

Denis  P.  Albright 
Manager,  Human  Resources 
Woodward  (Communications,  Inc. 

PO  Box  688 
Dubuque,  lA  52001 . 

An  Equal  Opportunity  Employer  M/F 


ADMINISTRATIVE  DIRECTOR 
The  Sacramento  Bee,  a  7  day  California 
morning  paper  with  1900  employees  is 
seeking  an  administrative  director 
reporting  to  the  general  manager. 
Requires  solid  labor  relations  experi¬ 
ence  at  the  bargaining  table  including 
handling  grievances  and  NLRB 
problems  and  a  good  grasp  of  general 
newspaper  operations. 

This  position  offers  the  opportunity  for 
development  on  a  broad  general 
management  base.  Excellent  benefits  . 
Apply:  Personnel  Director 
THE  SACRAMENTO  BEE 
PO  Box  15779,  Saramento,  CA 
95825 

An  Equal  Opportunity  Employer 
/Vssistant  for  public  information.  A  crea¬ 
tive  position  involving  the  planning  of 
information  dissemination  and  public 
information  programs. Two  years  of 
publicity,  promotional  or  journalistic 
experience,  or  a  degree  in  journalism, 
public  affairs  or  other  related  field. 
Send  resume  and  at  least  3  letters  of 
reference  to:  Madison  Oneita  BCXIES, 
DR.  Paul  M  Seversky,  Deputy  Superin¬ 
tendent,  Spring  Rd.,  Verona, NY 

13478.  EOE _ 

PUBLISHER/GENERAL  MANAGER 
Veteran  daily  and  former  weekly 
publisher  seeks  further  opportunity  with 
solid  group  of  individual  dailies.  Proven 
record  in  every  department.  Daily 
publisher  now.  Box  2272,  Editor  & 
Publisher. 


OFFICE  OPERATIONS  MANAGER 
Cable  trade  publisher  seeks  enthusias¬ 
tic  individual  for  operations  manager 
position.  Capabilities  should  include 
experience  in  bookeeping,  word 
processing,  desk  top  publishing 
systems  operations,  personnel  manage¬ 
ment.  Salary  commensurate  with  exper¬ 
ience.  Resume,  and  salary  require¬ 
ments  to  Q.V.  Publishing,  Box  Q,  250 
E.  Hartsdale  Ave.,  Hartsdale,  NY 
10530. 


PUBLISHER 

Small  group  needs  publisher  for 
unopposed,  rapidly  growing 
Florida  Gulf  (Doast  weekly  serv¬ 
ing  prestige  community.  Need 
quality  person,  strong  on 
community  relations,  advertis¬ 
ing,  editorial  and  circulation.  Car, 
$35,000  salary  plus  bonus  to 
start.  Ten  percent  ownership 
option  to  right  person.  Send 
full  resume  to  Box 
2258,  Editor  &  Publisher. 


ADVERTISING 


Nat  l  Sales  Mgr  to  $75,000  + 
Due  to  recent  promotion,  this  posi¬ 
tion  is  available.  The  selected 
candidate  will  have  a  minimum  of 
ten  years  experience  and  should  be 
familiar  with  the  Midwest  market. 

Classified  Ad  Mgr  to  $60,000  + 
incentives 

Our  client,  a  large  metro  in  a 
competitive  eastern  market  is  seek¬ 
ing  a  manager  with  skills  in 
computerized  operations. 

Retail  Ad  Mgr  to  $55,000 

A  50.000  plus  daily  is  seeking  a 
“shirt  sleeve"  RAM  to  join  their  staff. 

Classified  Ad  Mgr  to  $40,000 
A  large  daily  is  seeking  a  classified 
ad  manager  with  strong  people 
skills.  Must  have  analytical  skill  as 
well  as  be  good  communicator. 
Staff  of  25...  yearly  revenues  of  $15 
million  plus. 

Co-Op  Sales  $40,000  -r 

company  car 
A  large  metro  seeks  an  experienced 
"category”  sales  person  to  join  their 
team.  The  ideal  person  must  be 
creative  and  be  willing  to  do  limited 
travel. 

Ad  Director  $40,000 

Medium  size  daily  and  part  of  a 
major  chain,  is  seeking  an  ad  direc¬ 
tor  who  excels  at  staff  development. 
Must  be  strategic  thinker. 

Retail  Sales  Mgr  to  $40,000 
A  40.000  plus  daily  and  part  of  a 
chain  in  a  highly  competitive  area  is 
seeking  a  retail  sales  manager  to 
handle  major  accounts  as  well  as 
supervise  a  small  staff. 

Ad  Sales  $35,000  -i-  + 

West  Coast  daily  seeks  a  co-op 
person  with  good  writing  skills  to 
join  their  $6  million  plus  co-op 
department 

Telemarketing  Mgr  to  $30,000 
A  large  metro  seeks  a  telemarketing 
specialist  to  develop  and  implement 
a  training  program  and  supervise  a 
staff.  Must  be  capable  of  dealing 
with  large  call  volume  and  be  profi¬ 
cient  at  supervising  diverse 
personalities. 

Retail  Ad  Mgr  to  $30,000  + 
A  daily  with  a  TMC  in  a  desirable 
southeast  location  is  seeking  a 
RAM  to  supervise  seven  outside 
sales  people. 

Retail  Sales  to  $25,000  +  + 
A  large  chain  with  daily  newspapers 
in  the  Southeast  and  Midwest  is 
seeking  proven  sales  people  to 
handle  nation-wide  expansion. 

All  positions  fee  paid 

Send  resume  to  or  call: 

Fred  J.  Dunkerley 

GORDON  WAHLS  EXECUTIVE 
SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  PA  19063 
(215)  565-0800  or 
(800)  523-7112 


HELP  WANTED 


ADVERTISING 


ADVERTISING  PERSONNEL 
Expanding  Arizona  daily  newspaper  has 
openings  for  various  positions  and 
levels  in  advertising  department. 
Located  halfway  between  Phoenix  and 
Tucson.  Combination  salary  and  gener¬ 
ous  bonus  plan.  Excellent  benefits. 
Send  resume,  present  compensation 
program,  references,  and  some  work 
samples  to  Advertising  Director,  Kara  K. 
Bugbee,  Casa  Grande  Dispatch,  PO  Box 
639,  Casa  Grande,  AZ  85222. 


ADVERTISING  MANAGER. The  Poto- 
skey  (Michican)  News-Review,  a  prog¬ 
ressive  resort  daily  newspaper,  needs  a 
dynamic  sales  manager  to  direct  and 
motivate  its  11  member  advertising 
team.  Individual  must  have  at  least  5 
years  sales  experience,  several  years  of 
sales  management  experience  and 
understanding  of  print  advertising 
medium.  Benefits  include  health, 
dental,  optical  and  life  insurance;  paid 
vacation  and  sick  days;  and  mileage 
allowance.  Send  resume  and  qualifica¬ 
tions  to;  Alina  Cotter,  Seidman  and 
Seidman,  99  Monroe,  Suite  800,  Grand 
Rapids,  Ml,  49503. 


ADVERTISING  DIRECTOR 
We're  looking  for  a  pro  to  fill  some  big 
shoes. 

If  you’re  a  capable  and  efficient  person 
ready  to  take  the  reins  of  a  19  person 
department;  if  you  have  the  manage¬ 
ment  and  leadership  skills  to  cultivate 
its  growth  in  a  market  positioned  for 
expansion;  if  you  are  interested  eventu¬ 
ally  in  developing  responsibilites  in 
other  areas  of  marketing  for  print  and 
electronic  media,  then  let’s  get 
acquainted  now. 

We’re  a  19,000  PM  daily  located  in  one 
of  the  Midwest’s  finest  university 
communities  tell  us  why  you  are  the 
new  leader  we’re  seeking.  Send  a  letter 
and  resume,  in  confidence,  to  Box 
2276,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  6  day, 
20,000  daily  with  TMC  product  in  Zone 
2.  Only  motivated  persons  with  people 
skills  need  apply.  Competitive  market 
with  many  weeklies.  Must  have  classi¬ 
fied  or  retail  management  experience. 
Outstanding  benefit  package.  Good 
salary  plus  MBO’s.  This  is  a  key  position 
with  excellent  growth  potential.  Send 
resume  and  salary  history  in  confidence 
to  Richard  J.  Anthony,  Publisher,  The 
Daily  Star,  PO  Box  250,  Oneonta,  NY 
13820. 


ADVERTISING  SALES  MANAGER- 
growing  Vermont  daily  needs  well  organ¬ 
ized,  highly  motivated  person  to  sell 
and  to  manage  3  person  department. 
Salary:  $35,000  range  depending  on 
qualifications.  Send  resume  to  Emerson 
Lynn,  281  N.  Main  St.,  St,  Albans 
Messenger.  St.  Albans,  VT  05478. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ISI 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 


HELP  WANTED 


ADVERTISING 


SALES  MANAGER 


Strong  suburban  half  million  circulation  Inimediate  opening  for  aggressive,  goal 


newspaper.  Zone  2,  seeking  exper¬ 
ienced  retail  advertising  sales  manager. 


oriented  sales  manager  to  lead  outside 
sales  teams.  If  you  are  a  good  leader 


25  person  staff.  Candidate  should  have  with  strong  sales  development,  organi- 
5  years  management  experience  plus  zation,  marketing,  finance  and  people 
substantial  time  as  advertising  sales  skills  this  is  the  position  for  you.  This  is 
person.  Must  be  a  leader,  motivator,  the  number  2  position  in  the  advertising 
team  player  who  has  the  ability  to  create  department  with  a  great  opportunity  for 
environment  where  all  will  strive  to  creativity  and  growth  for  the  right  indivi- 
reach  their  full  potential.  Excellent  dual.  Twin  Falls  offers  a  great  commun- 
position,  compensation  in  relation  to  ity  with  friendly  people,  good  schools, 
past  performance  and  future  value  to  pleasant  weather,  wide  open  spaces 
company.  Send  full  resume  and  cover  and  plenty  of  outdoor  recreation.  Salary 
letter,  detailing  why  you  should  be  part  and  bonus  in  the  $30’s  plus  a  good 
of  a  highly  competitive  team  of  winners,  benefit  package.  Send  letter  of  intro- 
Vi/rite  to  Box  2282,  Editor  &  Publisher,  duction  and  resume  to  Bill  Blake, 

_  Advertising  Director,  The  Times  News, 

RECRUITMENT  ADVERTISING  PO  Box  548,  Twin  Falls.  ID  83303. 

REPRESENATIVES-Experienced  (208)  733-0931. 

outside  and  telemarketing  sales  people  c..  pc  manacfr 

r ',S 

year  earning  potential.  Apply  in  writing  «||s*teams^^irvou^aTe*a  leaded 

NIaToI’oURNAL  ig  sal  j  da-alopalnt;  ,g.ni. 

“sirKS:  acif&lirss  fsr,-s 

_  the  number  2  position  in  the  advertising 

RETAIL  ADVERTISING  MANAGER 


needed  to  direct  20  person  daily  subur¬ 
ban  newspaper  staff.  Highly  competi¬ 
tive  market.  Must  be  hands-on  and 


creativity  and  growth  for  the  right  indivi¬ 
dual.  Twin  Falls  offers  a  great  commun¬ 
ity  with  friendly  people,  good  schools, 


involved.  Management  experience  a 

must!  Suburban  newspaper  experience  p^nyo  outdoor  reaea  on.  Sa^ 
a  plus.  Salary,  bonus  and  superior  fnd  bonus  in  the  $30  s  plus  a  g^ 
benefits.  Highly  desirable  Zone  6^loca- 

tion.  Send  risume  and  cover  letter  with  nc  nircrt^Thl 

salary  requirements  to:  PO  Box  2278  Sn  Ao  Ti?n’  m 


Editor  and  Publisher. 


PO  Box  548,  Twin  Falls,  ID  83303. 
(208)  733-0931. 


CINCINNATI  AREA  -  - 

Growing  group  of  suburban  weekly  ART/GRAPHICS 

newspapers  need  self-starting  sales  $40,000  plus  and  California,  too.  The 
representatives  who  seek  an  opportunity  p^esno  Bee  is  creating  a  new  graphics 
for  personal  growth.  Our  expanding  director  position  responsible  for  the 
market  provides  interesting  growth  situ-  overall  appearance  of  the  newspaper  a 
ations  and  income  advancement.  170,000  AM  daily  in  central  California. 
Commission  and  bonus  system,  car  jpo  director  will  supervise  the  photo 
allowance,  pension  plan,  hospitaliza-  and  art  departments  and  be  responsible 
tion  plan.  Part  of  larger  group  of  news-  for  the  coordination  of  photos,  illustra- 
papers  in  this  area.  Call  Dan  Lunne-  tion  and  text  in  every  section  of  the 
mann,  (606)  586-6123  or  send  resume  paper.  The  director  will  work  closely 
to  Recorder  Newspapers,  PO  Box  258,  with  all  department  heads  to  help  them 
Burlington,  KY  41005,  conceptualize  and  obtain  any  visuals 

, r, . . - T -  noeded  to  enhance  the  meaning  of  word 

EDITOR  &  PUBLISHER  is  seeking  an  content.  Candidates  should  have  know- 
advertising  representative  for  its  New  ledge,  experience  and  philosophies 
York  office.  Knowledge  of  and  respect  about  newspaper  graphics  along  with 
for  the  newspaper  industry  desired,  management  experience.  Send  a  cover 
Salary  and  commission  contingent  on  letter,  resume  and  tear  sheets  to 
background.  Interesting,  challenging  managing  editor,  Donald  R.  Slinkard, 
work  with  considerable  travel  required,  xhe  Fresno  Bee,  Fresno,  CA  93786. 
Write  to  D.L.  Parvin,  Advertising  Mana-  Equal  Opportunity  Employer 

ger.  Editor  &  Publisher,  11  West  19  - 

Street,  New  York,  NY  10011,  EXPERIENCED  editorial  cartoonist, 

freelance,  for  national  health  business 
publication.  Fee  negotiable.  Send 


work  with  considerable  travel  required. 

Write  to  D.L.  Parvin,  Advertising  Mana¬ 
ger,  Editor  &  Publisher,  11  West  19 
Street,  New  York,  NY  10011,  EXPERIENCED  editorial  cartoonist, 

_  freelance,  for  national  health  business 

EXPERIENCED  DEDICATION  publication.  Fee  negotiable.  Send 

Family  man,  48,  with  30  years  experi-  published  editorial  cartoOTS 

ence  as  editor,  publisher,  general  J® 

manager,  ad  director,  seeks  new  chal-  ’  Ejneryville,  CA 

lenge  with  daily  or  weekly.  Hamrick  94608.  No  phone  calls  please. _ 

(912)  756-2888  in  Zones  3  and  4  only.  ILLUSTRATOR 

Mid-south  tri-weekly  seeks  experienced  _ ,  , ,  *  u,  ..  .  . 

ad  manager  who  can  lead  by  example.  National  black  and  white  tabloid  iMk- 
Excellent  staff  in  place,  need  a  creative  talented  news  action  adventure 

manaaor  u/hr,  ran  coll  Farninoc  In  mirf  illustrator  available  for  freelance 


manager  who  can  sell.  Earnings  in  mid-  "'n7>"aioi  avdiiduie  lor  ireeiance 
$20’s  Send  resume  to  Publilher,  The  Excellent  rates  for  top 

Review  Appeal,  PO  Box  409,  Franklin,  and  samples  to: 


CENTRAL  PENNSYLVANIA  daily  news¬ 
paper  is  searching  for  an  aggressive 
advertising  manager.  An  ambitious 
achiever  will  have  the  opportunity  to 
excell  in  all  areas  of  sales  management 
and  marketing. 

The  successful  candidate  should  have  a 
minimum  of  5-7  years  in  newspaper 
sales  and  supervisory  experience, 
formal  education  helpful,  strong  inter¬ 
personal  skills,  and  excellent  writing 
skills. 

Interested  candidates  please  send  your 
cover  letter,  resume,  and  salary  require¬ 
ments  to  Don  Micozzi,  Publisher,  The 
Daily  Item,  Sunbury,  PA  17801. 


NORTHWEST  WASHIGTON  state  i  T  fi 

group,  daily-weekly,  looking  for  ad  _ Lamtana,  hL  Jj4b4 _ 

manager  and  ad  sales  person.  Write  Box  GRAPHICS  EDITOR  needed  at  growing 


Managing  Editor 
Weekly  World  News 
600  SE  Coast  Ave 
Lamtana,  FL  33464 


2256,  Editor  &  Publisher.  70,000  daily  in  Zone  5.  Great  pay, 

_  great  opprtunity  for  advancement  with 

REAL  ESTATE  ADVERTISING  nationwide  newspaper  group.  Macin- 
Top  notch  salesperson  needed  to  deve-  training,  leadership  skills  essen- 
lop  classified  real  estate  section  of  9®'- teaching  a  young, 
weekly  legal  publication.  Excellent  talented  staff .  Resume,  samples  to:  Box 

opportunity  for  senior  sales  as  well  as  2279,  Editor  and  Publisher. _ 

aggressive  newcomer.  Salary  plus 

commission  plus  benefits.  Send  resume  F&P  CLASSIFIED 

and  salary  requirements  today  to  New 

Jersey  Law  Journal,  Attention  Linda  194  91 

Mannahan,  238  Mulberry  St.,  Newark,  Wf  ^ 

NJ  07101. 

EDITOR  &  PUBLISHER  for  August  22,  1987 


E&P  CLASSIFIED 
(212)  675-4380 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Award-winning  AM  daily  in  15,000 
range  seeks  aggressive  person  to  help 
newspaper  grow.  Knowledge  needed  of 
postal  and  ABC  regulations,  plus  experi¬ 
ence  in  collections,  carrier  recruitment, 
PIA,  promotions  and  contests,  and 
training  of  district  supervisors.  Plenty  of 
opportunities  and  challenges.  Competi¬ 
tive  salary  and  fringes.  Ideal  for  no.  2 
person  desiring  to  run  own  department. 
Applicants  from  Zones  5,  6,  7  and  8 
preferred.  Send  resume  with  references 
and  salary  needs  to  Box  2247,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
Combination  of  paid  and  free  Manhat¬ 
tan  newspapers.  Must  be  skilled  in 
running  a  telemarketing  operation. 
Experienced  in  building  newsstand 
sales.  Preparation  of  promotional 
materials  and  circulation  strategy  key 
elements.  Salary  plus  interesting 
bonuses.  Mr.  Trent  Lyon, (212) 
989-4096. 


CIRCULATION  SALES  AND  PROMO¬ 
TION  MANAGER  with  strong  back¬ 
ground  in  sales  including  telemarketing 
wanted  for  major  group  of  community 
daily  newspapers.  Send  resume  includ¬ 
ing  earnings  history  to  American 
Publishing  Co.,  PO  Box  10,  West  Frank¬ 
fort,  IL  62896. 


CIRCULATION  DIRECTOR 
Growing  Zone  1  afternoon  daily  in 
18,000  range  needs  aggressive  person 
with  knowledge  of  postal  and  ABC 
regulations,  plus  experience  in  collec¬ 
tions,  carrier  recruitment,  PIA,  promo¬ 
tions  and  training  of  employees.  Many 
opportunities  and  challenges.  Excellent 
salary  and  fringes.  Outstanding  perfor¬ 
mance  could  lead  to  GM  or  publishers 
spot  in  our  newspaper  chain. 
Send  resume  with  references  and  salary 
requirements  to  Box  2263,  Editor  & 
Publisher. 


CITY  ZONE  MANAGER 
Highly  motivated,  positive  minded  indi¬ 
vidual  needed  for  25,800  combined 
circulation  newspaper  located  in 
Danville,  Virginia.  This  individual  must 
have  proven  track  record  with  good 
leadership  skills.  Will  be  responsible  for 
city  District  Managers  and  several  part- 
time  individuals.  This  position  offers 
competitive  salary,  bonus  and  periodi¬ 
cal  merit  raises.  Send  resume,  includ¬ 
ing  salary  history  to  Morris  Burnett, 
Circulation  Director,  700  Monument 
St.,  Danville,  VA  24541. 


CITY  ZONE  MANAGER 
Highly  motivated,  self-starter  needed 
for  intensely  competitive  area  in  Zone 
6.  Must  have  proven  track  record  with 
experience  in  home  delivery.  Supervis¬ 
ory  background  a  plus.  This  position 
offers  competitive  salary  and  MBO 
bonus.  Send  resume,  including  salary 
history  to  Box  2268. 

MAILROOM  MANAGER  ZONE  1 
Successful  applicant  should  be  know- 
ledgable  about  mailroom  technology, 
have  experience  managing  people  and 
should  be  system  oriented.  Please  send 
resume  and  salary  requirements  to  Box 
2277,  Editor  and  Publisher. 

SMALL  DAILY,  circulation  manager 
available.  Experience  with  4,000  daily, 
8,000  daily,  12,000  daily.  Gene  Sprin- 
ger.  Box  651,  Williston,  ND 
58802-0651.  Phone  (701)  572-3119. 
NORTHWEST  WASHINGTON  state 
group,  daily-weekly,  looking  for  circula¬ 
tion  manager.  Write  Box  2255,  Editor  & 
Publisher. 


E&P  CLASSIFIED 


(212)  675-4380 


HELP  WANTED 


_ EDITORIAL _ 

AGRI-BUSINESS  REPORTER-The 
Times  News,  a  22,000  7-day  morning 
daily  in  Southern  Idaho,  is  looking  for 
an  experienced  agriculture  and  busi¬ 
ness  reporter.  Applicants  should  be 
familiar  with  agriculture  economics, 
diversified  farming  and  ranching  as  well 
as  with  the  full  range  of  American 
businesses,  from  Main  Street  to  Wall 
Street.  (3ur  reporting  in  this  area  is 
among  the  best  in  the  region.  We’re 
looking  for  a  experienced  and  well 
educated  professional  to  continue  that 
tradition.  Send  resume,  references  and 
work  samples  to  Stephen  Hartgen, 
Managing  Editor,  The  Times  News,  PC) 
Box  547,  Twin  Falls.  ID  83301. 
FULL-COLOR,  AWARD-WINNING  Zone 
6  daily,  circulation  36,000,  seeks  up 
and  coming  page  designer,  editorial 
writer/copy  editor  and  entry-level  copy 
editor  for  news  desk.  Send  resumes, 
clips  and  layouts  tO:  Box  2269,  Editor  & 

Publisher. _ 

ASSISTANT  EDITOR 
Central  Texas  publisher  of  health  care 
magazines  seeks  aggressive,  energetic 
assistant  editors.  Strong  editing,  writing 
skills  necessary:  layout  skills  a  big  plus. 
Send  resume  to  Box  2264,  Editor  & 

Publisher. _ 

ASSISTANT  BUSINESS  EDITOR 
The  Nashville  Banner  seeks  a  dynamic 
journalist  with  business  writing,  editing 
and  supervisory  experience  to  assist  in 
leading  its  business  news  department. 
Send  resume,  clips  and  references  to 
Joe  Worley,  Executive  Editor,  Nashville 
Banner,  1100  Broadway,  Nashville,  TN 

37202. _ 

ASSISTANT  EDITOR  for  JOURNAL  OF 
BUSINESS,  an  aggressive  and  growing 
bi-weekly  in  Spokane,  Wash.,  focusing 
on  local  business.  You  will  be  a  writing 
editor,  spending  60%  of  your  time 
reporting  and  writing,  and  40%  editing 
and  working  with  reporters  and  free¬ 
lancers.  Business  news  experience,  top 
reporting  and  writing  skills  required. 
Potential  for  advancement.  We’re  also 
looking  for  an  ENERGETIC  REPORTER 
with  good  writing  skills  and  1-2  years’ 
experience.  Spokane,  the  largest  metro 
area  between  Seattle  and  Minneapolis 
is  nestled  among  dozens  of  fish-filled 
lakes  and  is  near  challenging  ski  slopes. 
There  simply  is  no  finer  quality  of  life  in 
America!  Clips,  resume,  salary  require¬ 
ments  to  Norman  Thorpe,  South  104 

Division,  Spokane.  WA  99202. _ 

ASSISTANT  METRO  EDITOR 
The  Wichita  Eagle-Beacon,  an  award¬ 
winning  Knight-Ridder  newspaper  with 
a  circulation  of  125,000  daily  and 
193,000  Sunday  is  seeking  an  exper¬ 
ienced  editor  to  assist  in  directing  our 
40-person  Metro  Department.  The 
department  produces  daily  coverage  of 
Wichita  and  the  state  of  Kansas.  The 
assistant  editor  will  be  skilled  at  crea¬ 
tive  story  approach,  content  organiza¬ 
tion  and  editing  and  direction  of  a 
talented,  experienced  staff.  The  Eagle- 
Beacon  will  hire  an  editor  who  is 
committed  to  maintaining  our  standard 
of  excellence  and  who  wants  to  grow 
with  in  our  newspaper.  Send  a  detailed 
resume  and  the  names  of  3  references 
to;  Trisha  Greene,  Metro  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita, 

KS  67?m _ 

REPORTERS  WANTED;  Looking  for 
aggressive,  self-starter  reporters  for 
fast-growing  Long  Island  weekly  chain. 
Experience  covering  local  hard  news 
preferred.  Excellent  entry  level  posi¬ 
tions  with  full  benefits.  Send  resume 
and  clips  to  Alfred  Doblin,  Chanry 
Communications.  425  Smith  Street, 

Farmingdale.  NY  11735. _ 

BUSINESS  WRITER 
Experienced  reporter  for  weekly  busi¬ 
ness  journal.  Send  resume,  clips  to 
Editor,  The  Business  Journal,  3737  N. 
7th  St.,  Suite  200,  Phoenix,  AZ 
85014. 


HELP  WANTED 


EDITORIAL 

- assistant  news  editor - 

The  Times-News,  a  22,000,  7-day 
morning  daily  in  southern  Idaho,  is 
looking  for  an  assistant  news  editor  for 
its  4  person  universal  desk.  Applicants 
should  be  experienced  in  all  phases  of 
desk  operations  including  headline  writ¬ 
ing,  page  layout,  and  design  and  copy 
editing.  Demonstrated  new  judgement 
is  a  must.  Computer  graphics  skills  a 
plus.  Send  the  material  including 
samples  of  page  design  to  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twins  Falls,  ID  88331. 

ASSISTANT  TO  THE  PUBLISHER-  We 
are  part  of  a  highly  respected  newspap¬ 
er  group  and  located  in  an  historic  and 
politically  active  medium-sized  market. 
Publisher  needs  assistant  with  demon¬ 
strated  leadership  qualities  who  is 
capable  of  sophisticated  quantitative 
analysis.  Position  will  manage  special 
projects,  have  oversight  responsibilities 
for  satellite  operations,  chair  several 
standing  committees,  participate  in 
labor  negotiations,  and  generally  repre¬ 
sent  the  publisher  as  directed.  Candi¬ 
date  should  have  a  minimum  of  7  years 
experience  of  newspaper  operations. 
Prefer  MBA  from  recognized  graduate 
school.  Salary  commensurate  with 
background.  Excellent  benefits. 
Outstanding  opportunity  to  learn  and 
demonstrate  capacity  for  general  mana- 
er  or  publisher  responsibility.  Box 
280,  Editor  and  Publisher. 


ASSISTANT  LIVING  SECTION  EDITOR 
for  mid-sized  daily  on  Southeastern 
coast.  Primary  responsibilities  are 
production  oriented  editing,  layout  and 
page  design  but  some  writing  is 
required.  Ideal  candidate  has  at  least  3 
years  experience  in  editing  and  layout 
preferably  in  features;  some  experience 
working  with  a  food  section,  a  flair  for 
creative  colorful  page  design  and  an 
ability  to  supervise  and  worir  well  with 
writers  and  copy  editors.  Send  resume, 
clips  and  design  samples  to  Mary 
Mayle,  Living  Section  Editor,  PO  Box 
1088,  Savannah,  GA  31402. 


ASSISTANT  CITY  EDITOR  needed  now 
by  small  mid  South  AM  7  day  daily  in 
University/Military  town.  Full  time 
newspaper  experience,  including 
proven  reporting,  editing  skills, 
required.  We’ll  get  you  people 
management  training.  Send  resume 
and  clips  to:  Suzanne  DeWitt,  City 
Editor,  The  Leaf  Chronicle,  Box  829, 
Clarksville,  TN  37041  or  phone  (615) 
552-1808. _ 

ASSOCIATE  EDITOR 
Education  Week,  the  Washington. 
D.C. -based  national  tabloid,  seeks 
energetic,  intellectually  able  news 
editor  with  interest  in  public  policy  and 
superior  editing  and  organizational 
skills.  In  collegial  atmosphere,  share 
responsibility  Tor  editorial  planning, 
management  of  reporters,  editing,  and 
organizational  skills.  In  collegial  atmo¬ 
sphere,  share  responsibility  for  editorial 
planning,  management  of  reporters, 
editing,  production  process.  Layout  and 
design  skills  highly  desirable.  Paper  is 
growing  and  offers  challenging  environ¬ 
ment  for  the  developing  news  manager. 
Send  resume,  clips,  and  salary  require¬ 
ment  tO:  Education  Week,  Box  E,  Suite 
775,  1255  23rd  St.  NW,  Washington, 

D.C. _ 

AWARD  WINNING,  mid-sized  daily 
seeks  a  business  reporter.  Must  have  2 
years  daily  newspaper  experience.  Send 
resume  and  three  samples  of  your  writ¬ 
ing  to:  Kathleen  M.  Condon,  Executive 
Editor,  The  Times  Record,  501  Broad¬ 
way,  Troy,  NY,  12181.  No  phone  calls 
please. 

Equal  Opportunity  Employer 

GAY  WEEKLY  has  an  immediate  open¬ 
ing  for  a  reporter.  Send  resume,  clips 
tO:  The  Washington  Blade,  724  9th  St, 
NW,  Washington.  DC  20001. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSOCIATE  EDITOR  for  well- 
established  West  Coast  weekly  insur¬ 
ance  trade  publication.  The  person 
selected  will  eventually  handle  the 
entire  editorial  side  as  managing  editor, 
including  layout,  writing,  editing.  Must 
be  a  selT  starter  with  a  working  know¬ 
ledge  of  the  property  and  casual^  insur¬ 
ance  industry.  Please  send  resume, 
clips,  salary  requirements  to:  Box 
2242,  Editor  &  Publisher. 


COPY  DESK  CHIEF-Soundings,  the 
national  boating  tabloid  newspaper,  is 
seeking  a  manager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  leadership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 


BUSINESS  REPORTER  for  daily  news¬ 
paper  in  community  where  oil  and  steel 
are  major  industries.  We’re  looking  for 
an  experienced  business  writer  who  can 
explain  the  local  economy  and  who 
understands  how  it’s  related  to  what’s 
going  on  around  the  world.  We  want 
someone  who  can  explaiii  economic 
issues  to  the  guy  at  the  bus  stop  as  well 
as  to  sophisticated  readers.  Send  clips 
and  resume  tO;  Wickliffe  R.  Powell, 
Managing  Editor,  The  Independent,  PO 
Box  311,  Ashland,  KY  41105-0311. 


BUSINESS  NEWS  EDITOR  for  Zone  5 
metro  AM  daily.  Immediate  opening. 
Minimum  of  5  years  daily  newspaper 
experience.  Business  background  help¬ 
ful.  Management  experience  preferred. 
Send  resumes  to  Box  2286,  Editor  & 
Publisher. 


CARBURATOR  MECHANIC 
Yes,  we  need  a  copy  editor  sharp 
enough  to  catch  and  fix  misspellings. 
But  that  editor  also  must  be  able  to 
design  an  inviting  news  page;  write 
crisp,  b'ight  headlines;  work  quickly 
under  tight  deadlines;  and  be  sensitive 
enough  to  know  when  to  edit  aggressive¬ 
ly  and  when  to  leave  copy  alone. 

The  Virginian  Pilot  and  the  Ledger  Star 
(145,000  AM,  80,000  PM,  230,000 
Sat-Sun)  serves  Hampton  Roads, 
including  Virginia  Beach  and  Norfolk. 
We  produce  award-winning  newspapers 
with  a  staff  that  is  deep  m  talent  and 
enthusiasm.  Our  standards  are  high, 
and  you’ll  be  put  to  the  test. 

But  if  you  measure  up  and  have  3-plus 
years  on  a  daily,  send  resume  and  tear- 
sheets  to  Nelson  Brown,  A.  M.  News 
Editor,  Virginian  Pilot  and  Ledger  Star, 
150  W.  Brambleton,  Norfolk,  VA 
23510. 


CITY  EDITOR  The  Centre  Daily  Times,  a 
23,000  circulation  daily  in  State 
College,  PA  is  looking  for  a  city  editor  to 
work  with  a  reporting  staff  of  11  and 
with  other  editors  to  share  a 
comprehensive,  balanced  local  report. 
We  are  looking  for  team  news  instincts, 
management  skills,  and  a  passionate 
interest  in  the  community.  Contact  Bob 
Ashley,  Executive  Editor,  Centre  Daily 
Times,  PO  Box  89,  State  College,  PA 
16804.  Equal  opportunity 

employer. _ 

GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  for  12,500  circulation 
afternoon  daily  in  Southern  Indiana. 
Send  clips,  resume  and  letter  describ¬ 
ing  the  type  of  newspaper  you  want  to 
write  for  tO:  John  Rumbach,  Managing 
Editor,  The  Herald,  PO  Box  31  ,  Jasper, 
IN  47546 


GOOD  INCOME  working  with  mail  from 
home.  Experience  unnecessary. 
Details.  Send  SASE  envelope.  Moha¬ 
mad  Sharf,  30-92  45  Street,  Astoria, 
NY  11103. 
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_ EDITORIAL _ 

COPYEDITORS  needed  for  daily  and 
Sunday  desks.  The  Capital  is  a  growing 
newspaper  in  a  beautiful  waterfront 
community  on  Chesapeake  Bay.  We  are 
looking  for  additional  staff  for  both  our 
daily  and  Sunday  desks.  Copyeditors 
here  are  encouraged  to  be  creative  and 
are  given  the  opportunity  to  work  with 
color  and  imaginative  page  design. 
Creative  headlines,  attractive  layouts 
and  tight  copyediting  are  a  plus.  If  you 
want  to  be  a  part  of  a  growing  organiza¬ 
tion  please  send  resume  and  several 
tearsheetstoTom  Marquardt,  Managing 
Editor,  PO  Box  911,  Annapolis,  MD 
21404. 


COPY  EDITOR 

Rapidly  expanding  national  business 
daily  seeks  copy  editor  with  at  least  2 
years  business  news  experience  for  day 
job  in  Los  Angeles.  Must  be  able  to 
produce  clean,  well-edited  copy  in  fast 
paced,  deadline-conscious  environ¬ 
ment.  Competitive  wages  and  benefits 
plus  opportunity  for  advancement. 
Send  resume  and  clips  to  West  Mann, 
Investors  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025. 

COPY  EDITOR/GRAPHICS 
TECHNICIAN 

Experience  in  newspaper  copy  editing, 
page  design  and  graphics  production. 
Must  possess  sharp  copy  editing  skills 
and  be  well  versed  in  contemporary 
design  and  layout  techniques.  Job  will 
involve  some  computer  graphics.  Send 
resume,  work  samples,  references  to 
Susie  Wells,  Employment  Manager, 
Telegraph  Herald,  A  Division  of  Wood¬ 
ward  Communications,  Inc.,  PO  Box 
688,  Dubuque,  lA  52001.  EOE. 


COPY  EDITOR  sought  for  fast-paced 
New  Jersey  daily.  Good  headline,  edit¬ 
ing  skills  are  essential.  Box  2295, 
Editor  &  Publisher. 


COPY  EDlTOR-rapidly  growing  daily 
newspaper  in  Northern  Rhode  Island 
seeks  full  time  copy  editor.  Circulation 
31,000.  Must  be  proficient  in  editing, 
headline  writing,  page  makeup/ 
composition.  Minimum  2  years  experi¬ 
ence  required.  Reporting  background 
preferred.  Send  resumes,  headline  and 
layout  samples  by  September  1  to  Frank 
E.  Howe,  Managing  Editor,  The  Woon- 
sacket  Call,  75  Main  Street,  Woonsack- 
et,  Rl  02895. 


ECONOMICS  REPORTER  who  can  show 
(not  tell)  readers  daily  why  a  beautiful 
Finger  Lakes  community  rusts.  Must 
grasp  how  politicians  can  muck  things 
up,  how  business  people  can  let  it 
happen,  how  to  compel  everyone  else  to 
read  about  it.  Entry  level  OK  only  for 
people  who  have  succeeded  in  some 
other  field.  Salary  negotiable.  The  Citi- 
zen,  25  Dill  St.,  Auburn,  NY  13021. 
EDITOR  for  10,000  circulation  PM 
daily.  Send  resume  to  Publisher, 
Manchester  Herald,  PO  Box  591, 

Manchester.  CT  06040. _ 

EDITOR  for  national  business  publica¬ 
tion  serving  the  secondary  mortgage 
market.  Must  be  good  writer,  creative 
planner  and  experienced  in  financial 
reporting.  Resume,  please  to  Box 

2288,  Editor  &  Publisher. _ 

EDITOR  TRAINEE.  Are  you  a  creative 
reporter  who  wants  an  opportunity  at 
becoming  editor?  We  now  have  an  open¬ 
ing  in  the  lakes  and  mountains  of 
Maine.  Send  clips  and  resume  tO:  Julie 
Hamlin,  Personnel  Director,  James 
Newspapers,  Box  269,  Norway,  ME 

04268. _ 

EDITOR  AND  REPORTER 
The  Coolidge  Examiner,  a  central  Arizo¬ 
na  weekly  newspaper,  has  2  positions 
for  community-minded  journalist.  Send 
resume,  clips  and  references  to  Dona- 
van  Kramer  Jr.,  Casa  Grande  Valley 
Newspapers  Inc.,  PO  Box  639,  Casa 
Grande  AZ,  85222. 
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FACTS  ON  FILE  News  Digest  seeks  f/t 
writer/indexer.  Strong  education,  preci¬ 
sion  of  detail  a  must.  Economics, 
science,  foreign  language  a  plus.  Salary 
$17,500  plus  superb  benefits.  Send 
resume  and  cover  letter  to:  Tim  Heirer, 
FOF,  460  Park  Ave.  S.,  New  York,  NY 
10016.  EOE. 


FEATURES  JOBS 

The  St.  Paul  Pioneer  Press  Dispatch,  a 
Knight-Ridder  daily  located  in  one  of 
the  hottest  newspaper  markets  in  the 
nation,  has  several  openings.  We're 
looking  for  an  aggressive,  innovative 
and  energetic  assigning  editor  to  lead 
four  new  weekly  sections,  supervising  a 
staff  of  8  within  a  32  person  depart¬ 
ment.  Editor  will  assign  and  edit 
stories,  coach  writers,  work  with 
committed  team  of  editors  and  page 
designer.  We’re  also  looking  for  a 
design-oriented  copy  editor  who  will  be 
responsible  for  2  weekly  sections  from 
front  page  full-color  design  and  make¬ 
up  to  the  precise  details  that  make  the 
inside  of  feature  sections  noteable.  We 
also  seek  a  full-time  music  and  dance 
critic  whose  knowledge  of  the  field  and 
ability  to  write  about  it  matches  the 
excellence  of  classical  offerings  in  the 
Twin  Cities  area.  Send  sections,  own 
writing  clips,  resume,  cover  letter  to 
Ken  Doctor,  Associate  Editor/Features, 
St.  Paul  Pioneer  Press,  345  Cedar  St., 
St.  Paul,  MN  55101. 


FINANCIAL  JOURNALIST  Institutional 
Investor  Newsletter  group  that  regularly 
breaks  news  against  New  York  Times 
and  Wall  Street  Journal  looking  for 
bright  reporter.  Job  requires  digging 
deep  for  stories.  Rapid  promotions,  if 
successful.  New  York  area  applicants 
preferred.  Call  Mark  Voorhees,  (212) 
303-3276. 


FOOD  EDITOR 

The  Ledger,  a  New  York  Times-owned 
(68,000-Daily/85,000  Sunday)  in 
Lakeland,  Florida  is  seeking  a  Food 
Editor  with  good  taste.  We  want  some¬ 
one  to  edit  the  weekly  taste  section  who 
can  capture  the  flavor  of  cooking  in 
words  and  who  has  a  flair  for  layout  and 
design.  Taste  should  reflect  the  unique 
cuisines  abounding  in  Florida.  Stories 
written  by  the  food  editor  who  also 
carries  the  title  of  food  writer  for  the 
New  York  Times  regional  newspaper 
group,  or  move  to  32  New  York  Times 
affiliated  newspaper.  Send  resume  and 
clips  to  Bruce  Giles,  Managing  Editor, 
The  Ledger,  PO  Box  408,  Lakeland,  FL 
33802. 


THE  DALLAS  TIMES  HERALD  has  im¬ 
mediate  openings  for  experienced, 
energetic  journalist  interested  in  playing 
a  leading  role  in  Americas  hottest  news¬ 
paper  war.  We’re  looking  for  DIRECTOR 
OF  PHOTOGRAPHY.  Department  head 
todirect  a  Pulitzer  Prize- winning  depart¬ 
ment  of  15  professionals.  Photography 
experience  required.  Editing  experience 
preferred.  FEATURES  EDITOR.  No  2 
person  in  dynamic  features  department. 
Must  be  good  idea  person  and  veteran 
editor.  Job  includes  line  responsibility 
for  daily  Style  section.  ASSISTANT 
METRO  EDITOR/PROJECTS.  Great  job 
for  idea-oriented  editor  who  can  bring 
projects  and  takeouts  to  the  paper  quick¬ 
ly.  Substantial  reporting  and  editing  ex¬ 
perience  required.  ASSISTANT  NEWS 
EDITOR.  Looking  for  a  combination  of 
editing  and  layout  skills.  Phanatical 
attention  to  detail  and  knowledge  of  col¬ 
or  a  must.  There  also  are  openings  for 
theatre  critic,  copy  editors,  wire  editors 
and  general  assignment  reporters.  We 
are  looking  for  quality,  experienced  jour¬ 
nalists  to  fill  these  openings.  5  years 
experience  minimum.  Metro  experience 
preferred  but  not  mandatory.  Send  re¬ 
sumes,  work  samples  to:  Pete  Bhatia, 
Managing  Editor,  Dallas  Times  Herald, 
1101  Pacific  Ave.,  Dallas TX  75202.  No 
Phone  Calls  Please. 


CLASSIFIED  ADVERTISING 

Order  Blank 

Name _ — - - 

Company 

Address 

City 

State _ Zip 

Phone 

Cla.<i.<iifirjttinn 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  In  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  ets  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PU  SHER  for  August  22,  1987 


HELP  WANTED 


EDITORIAL 


FOOD  WRITER  for  newspaper  that’s 
proud  of  its  upscale  food  pages  and 
wants  to  continue  publishing  top  quality 
full  color  food  section.  Writing  skills, 
knowledge  of  nutrition,  interest  in 
people  and  gourmet  cooking.  Resume 
and  samples  to  Steve  Pappas,  executive 
editor,  News-Journal,  PO  Box  431, 
Daytona  Beach,  FI  32015. _ 

GRAPHICS  EDITOR  for  34,000  circula¬ 
tion  daily  newspaper  in  Eastern 
Washington.  Duties  include  page 
design,  photo  editing,  supervision  of 
graphics  assistant  in  production  of 
charts,  maps  and  other  graphics.  Appl¬ 
icants  should  have  news  background. 
Send  resume,  clips  to:  Assistant 
Managing  Editor,  Tri-City  Herald,  PO 

Box  2608,  Pasco,  WA  99302. _ 

GRAPHICS  EDITOR  -  Zone  6,  medium 
sized  daily  seeks  someone  who  can  use 
text,  photos,  graphics  and  up-to-date 
Mac  system  to  enhance  appearance  and 
relevency  while  planning  re-design.  Can 
interview  at  October  convention  of  soci¬ 
ety  of  newspaper  design  SND,  all 
applies  confidential.  Send  resume  to 
Box  2285,  Editor  and  Publisher. 

GROWING  CENTRAL  Florida  daily  has 
openings  for  a  sports  editor/writer  and 
tor  a  photographer.  Send  resume  and 
clips  to  Box  2281,  Editor  ^  Publisher. 

Graphic  Artist/Illustrator 
Art  Director 
Managing  Editor 
Experienced  Reporter 
A  New  England  daily  on  the  coast  wants 
a  graphic  artist  who's  also  a  good  illus¬ 
trator.  An  award-winning  Knight-Ridder 
paper  in  the  Midwest  is  looking  for  an 
art  director  and  staff  artist.  Another 
New  England  daily  wants  an  exper¬ 
ienced  managing  editor,  and  a 
D.C. -based  wire  service  needs  reporters 
with  at  least  3  years  of  daily  experience. 
JOB  BANK  has  openings  for  the  above 
positions.  If  your  qualified,  send  your 
resume  to  JOB  BANK,  2615  River  Rd., 
Suite  7,  Cinnaminson,  NJ  08077.  Or 
call  Director  Jennifer  Woestendiek  at 
(609)  786-1910.  There  are  no  referral 
fees  if  you  qualify  for  these  positions. 

HEALTH  AND  SCIENCE  WRITER 
The  ideal  candidate  would  be  someone 
with  at  least  2  years  of  general  news¬ 
paper  reporting  and  at  least  2  years  on  a 
health  and  science  beat.  We  are  looking 
for  a  reporter  who  can  turn  out  every¬ 
thing  from  quick  news  briefs  to  in  depth 
news  and  feature  stories.  This  is  a 
Gannett  newspaper  located  one  hour 
from  New  York  (Jity.  We  are  about  to 
launch  a  Sunday  edition  and  this  spot  is 
an  important  part  of  that  effort.  Send 
resume  and  clips  showing  range  of  work 
to  Carol  Hunter,  Managing  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa- 

ter,  NJ  08807. _ 

NEWS  EDITOR  sought  for  small,  but 
growing  Zone  2  hard-news-oriented 
daily.  A  keen  sense  of  competition  as 
well  as  superior  headline,  editing  and 
people  skills  are  prerequisites  for  the 
job.  Resume,  clips  to  Box  2260,  Editor 

and  Publisher. _ 

NIGHT  CITY  EDITOR  wanted  for  Metro 
N.Y.  AM  daily.  Must  be  experienced  in 
supervising  reporters,  editing  copy, 
makeup  and  headline  writing.  Clips, 
resume  to  Box  2294,  Editor  & 
Publisher. 


NORTHWEST  WASHINGTON  state 
group,  daily-weekly,  looking  for  copy 
editor.  Write  Box  2257,  Editor  & 
Publisher. 


Northern  New  Jersey  suburban  weekly 
seeking  Editor —  Salary  commensurate 
with  experience.  Contact  (201) 

748-9700. _ 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(5.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


HELP  WANTED 


_ EDITORIAL _ 

PHOTO  EDITOR.  25,000  PM  near 
Yellow  Stone  Teton  National  Parks 
seeks  experienced  photojournalist  to 
supervise  3  person  department.  We 
need  an  organizer  who  knows  news  to 
plan  photo  coverage.  Must  be  familiar 
with  color  work.  Send  resume,  work 
samples  and  salary  expectations  to: 
Managing  Editor,  The  Post-Register,  PO 
Box  1800,  Idaho  Falls,  ID  83401 


REPORTER-  Experienced  full  time  for 
special  project  work  in  national  media 
office  in  Washington.  Send  reply  to  K. 
Harrison,  1701  Pennsylvania  Ave.  NW, 
Washington,  DC  20006. 


REPORTER 

Top  notch,  fast  growing  city  business 
paper  in  southwest  has  immediate 
opening.  Business  reporting  or  daily 
newspaper  experience  required.  Reply 
to  Box  2246,  Editor  &  Publisher. 


REPORTER 

Enterprising  reporter  with  flair  for  writ¬ 
ing  needed  by  fast-growing  monthly 
newspaper  for  professional  and 
hobbyist  woodworkers.  Help  launch  our 
second  regional  edition,  which  will 
cover  the  Mid-Atlantic  states.  Must 
relocate  to  Essex,  CT.  Journalism  exper¬ 
ience,  preferably  business  writing, 
necessary.  Woodworking  knowledge 
helpful.  (Competitive  salary  and  bene¬ 
fits,  excellent  advancement  opportuni¬ 
ties.  Send  resume,  clips  and  salary 
requirements  to:  Ian  C.  Bowen,  Editor, 
Woodshop  News,  Pratt  St.,  Essex,  CT 
06426. 


REPORTER/PHOTOGRAPHER 
Immediate  opening  at  the  Cullman 
Times,  a  small  North  Alabama  daily 
dedicated  to  editorial  excellence.  Must 
be  fast,  accurate  writer  with  basic  work¬ 
ing  knowledge  and  photography.  Excel¬ 
lent  opportunity  for  advancement  within 
family  owned  newspaper  group.  Good 
benefits,  salary,  commensurate  with 
experience.  Send  resume,  non- 
returnable  clips  and  salary  require¬ 
ments  to:  Bob  Bryan,  Editor  and  Cheif, 
Bryant  Publications,  PO  Box  670, 
Athens,  AL  35611. 


REPORTERS —  One  for  the  main  office, 
one  for  bureau.  Need  top  general 
assignment  and  feature  writers.  Prefer 
someone  with  at  least  5  years  daily 
experience.  We’re  a  respected  30,000 
daily  in  an  area  know  for  its  quality  of 
life.  Excellent  health  benefits,  profit 
sharing  plan  and  salary.  Write  Managing 
Editor,  Wenatchee  World,  PO  Box 
1511,  Wenatchee,  WA  98801.  No 
phone  calls  please. 


REPORTER,  COPY  EDITOR 
The  Register  Citizen,  16,400  daily  in 
Litchfield  County,  Connecticut,  seeks 
applications  from  reporters  and  copy 
editors.  Resumes,  clips,  to  David 
Goddard,  190  Water  St.,  Torrington,  CT 
06790. 


HELP  WANTED 


_ EDITORIAL _ 

MANAGING  EDITOR 
Challenge  and  opportunity  best 
describe  this  opening  on  a  70,000  Zone 
5  PM  mini-metro  for  managing  editor. 
Strong,  competitive  local  news  sense  a 
must.  Responsibilities  include  direction 
of  daily  operations,  staff  administra¬ 
tion,  news  product  development,  and 
special  projects  coordination.  Be  part  of 
an  aggressive,  progressive  management 
team.  Good  pay,  fringes.  Experienced 
applicants  only.  Resume  with  refer¬ 
ences  to  Box  2271,  Editor  &  Publisher. 


SPORTS  EDITOR  for  quality  weekly 
newspaper.  Will  cover  high  school, 
some  Clemson  University,  one  small 
college  and  community  sports.  Journal¬ 
ism  degree  or  equivalant  work  experi¬ 
ence  required.  Photography  experience 
a  definite  plus.  Position  open  immedi¬ 
ately.  Send  resume  and  clip  to:  Cindy 
Landrum,  Editor,  Oconee  Leader,  PO 
Box  814,  Seneca,  SC  29679. 

SPORTS  REPORTERS 
The  Charlotte  Observer  is  looking  for  2 
premier  sports  reporters.  Both  positions 
require  persons  who  can  get  the  news 
and  break  the  stories,  plus  write  feature 
takeouts  with  a  flair. 

The  openings  are: 

1)  NBA  beat  reporter.  We’re  looking  for 
someone  who  can  cover  the  trends  and 
off  court  issues  as  well  as  the  games. 
Someone  who  can  write  strong  NBA 
note  columns. 

2)  College  sports  reporter  to  cover  the 
Atlantic  Coast  conference,  working  out 
of  a  newly  creative  Raleigh,  NC  sports 
bureau.  We  need  an  aggressive  self¬ 
starter,  someone  to  go  out  and  get  the 
best  story  each  day.  Someone  with  an 
expertise  in  college  basketball. 

Send  clips  and  resume  to  Gary  Schwab, 
Executive  Sports  Editor,  The  Charlotte 
Observer,  Box  32118,  Charlotte,  NC 
28232. 


SUBURBAN  DAILY  newspaper  seeks 
experienced  self  starter  to  edit,  organize 
and  lay  out  local  sports  pages.  Must  be 
facile  writer  with  organizational  skills. 
Nights.  Good  Pay.  Immediate  opening. 
Call  Mrs.  Canby  703  524-3000  for 
appointment  or  write  PO  Box  149, 
Arlington,  VA  22210. 

TECHNICAL  EDITOR 
America's  No.  1  consumer  bicycling 
magazine  requires  an  experienced 
editor/writer  to  lead  its  technical  staff. 
Must  have  excellent  editorial  skills  plus 
knowledge  of  cycling’s  industry  and 
technology.  Some  travel  required. 
Please  send  resume  with  clips,  salary 
requirements,  and  the  reasons  you  are 
the  right  person  for  this  key  position  in 
America’s  fastest  growing  sport,  to; 

Personnel  Dept.  (TE-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 
E.O.E. 


HELP  WANTED 


_ EDITORIAL _ 

The  San  Jose  Mercury  News  needs  a 
beat  writer  to  cover  the  San  Francisco 
Giants.  We  are  looking  for  an  aggressive 
reporter  who  detest  pack  journalism. 
Someone  who  can  cover  the  game  on 
the  field  and  off.  We  want  a  reporter 
who  can  break  stories,  make  rabid  fans 
feel  as  though  they  know  everything  that 
happens  inside  the  team  -  and  with¬ 
stand  temperatures  in  Candlestick 
Park.  Send  a  cover  letter,  resume  and 
your  best  5  clips  to:  John  Rawlings, 
Executive  Sports  Editor,  San  Jose 
News,  750  Ridder  Park  Drive,  San  Jose 
Ca  95190 


REPORTER 

The  well  known  award  winning  twice 
weekly  in  dynamic  Westport  Conneticut 
needs  a  sharp,  accurate  reporter.  We 
are  a  community  oriented  newspaper. 
Much  in-depth  reporting.  Some  of  our 
reporters  go  on  to  dailies,  those  who 
remain  do  so  because  they  enjoy  it  here, 
covering  our  denizens  -  Paul  Newman, 
JoAnne  Woodard,  Rodney  Dangerfield, 
Robert  Ludlum,  among  others.  Send 
resume,  clips  and  a  letter  saying  why 
you  would  like  to  report  for  the  Westport 
News  to:  Editor,  Westport  News,  136 
Main  Street,  Westport,  CT  06880. 

Roam  Southern  New  Mexico!  That’s  the 
beat  of  our  newly  created  roving- 
reporter  position  at  the  El  Paso  Times. 
You’ll  be  based  in  fast-growing  Las 
Cruces,  New  Mexico.  Your  beat  will 
range  from  desert  Mesa  to  Mountain 
Forest  covering  stories  of  regional  inter¬ 
est.  Required:  proven  initiative,  report¬ 
ing  in  writing  excellence  and  photo¬ 
graphic  skills.  Fluency  in  Spanish  a 
plus.  Send  resume,  clips  and  refer¬ 
ences  to  Paula  Moore,  Managing  Editor, 
El  Paso  Times,  Box  20,  El  Paso,  TX 
79999. 


SHOEBOX  GREETINGS  (a  tiny  little 
division  of  hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  for  you.  Shoebox  offers  a 
competitive  salary,  a  stimulating  crea¬ 
tive  environment  and  one  of  the  finest 
benefit  programs  available.  Just  write 
10  (ten)  humor  greeting  card  ideas  on  a 
single  sheet  of  paper  and  send  them 
along  with  your  resume  and  S.A.S.E.  to: 
Editorial  Manager,  Shoebox  Greetings, 
Mailbox  Drop  200,  Hallmark  Cards 
Inc.,  PO  Box  419580,  Kansas  City,  MO 
64141-6580. 


SPORTS  EDITOR:  N.E.  IN.,  7,200 
circulation  daily  needs  sports  editor.  We 
stress  coverage  of  4  area  high  schools 
and  community  recreation  activities. 
Will  consider  qualified  beginner.  Salary 
$250  to  $300  plus  excellent  benefit 
package.  Send  resume,  clips  tO:  Dave 
Kurtz,  Evening  Star,  118  W.  9th  St., 
Auburn,  IN  46706. 


EDITOR  &  PUBLISHER  for  August  22,  1987 


^  Writer/Photognapher 

One  year  contract  position  in  Mozambique,  Africa 

Knowledge  of  Portuguese 
Third-world  experience 

*■  Knowledge  of  relief  and  development  work 


World  Vision  is  a  Christian  relief, 
development  and  evangelism  organization 


Call  or  send  resume  to:  WORLD  I  VISION 
Attention:  Stacey  Girdner 
919  W.  Huntington  Dr..  Monrovia,  CA  91016 
(818)  357-7979  Ext.  2010 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


SPORTS  EDITOR 

We  are  looking  for  an  aggressive  sports 
editor  capable  of  covering  a  major 
university.  4  high  schools  and  commun¬ 
ity  sports,  and  producing  sharp,  crisp 
pages  5  days  a  week  at  a  small  but 
aggressive  southwest  Virginia  daily. 
Send  cover  letter,  resume,  salary 
requirements,  and  tear  sheets  to  Bill 
Blocher,  Executive  Editor,  The  News 
Messenger,  PO  Box  419,  Christians 
burg.  VA  24073. 


THE  ANCHORAGE  TIMES  in  Alaska’s 
largest  city  has  openings  on  the  news 
and  sports  desk  for  editors  who  can 
scrutinize  local  copy,  write  stunning 
headlines  and  layout  pages  with  ease. 
Send  letter,  resume,  clips  to  Carmen 
Dybdam,  The  Anchorage  Times,  Box 
40,  Anchorage.  AK  99510. 


THE  REGISTER  publishing  Monday 
thru  Friday  and  Sunday  seeks  reporters 
and  a  copy  editor.  Copy  editor  must 
have  excellent  command  of  English,  3 
years  minimum  of  daily  newspaper 
reporting  and  editing  experience  and 
familiarity  with  electronic  editing. 
Become  part  of  a  team  striving  to 
provide  superior  coverage  of  22 
Monmouth  County  communities  with  a 
new  computer  system  that  includes 
pagination.  Excellent  benefits.  Send 
resume  to  Managing  Editor,  1  Register 
Plaza,  Shrewsbury,  NJ  07702. 


Better 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


THE  BRANDENTON  HERALD,  a 
Knight-Ridder  newspaper  on  the  West 
coast  of  Florida,  is  looking  for  a  dynam¬ 
ic  and  creative  assistant  business  editor 
to  assign  and  edit  stories  and  layout 
business  sections,  two  experienced 
business  writers,  and  a  clerk  to  join  an 
aggressive  business  department.  We're 
on  a  deadline.  Send  resume  and  clips  to 
Personnel  Dept.,  The  Bradenton 
Herald,  102  Manatee  Ave.,  West, 
Bradenton,  FL  34205. 


We’re  in  Ohio  but  there  is  no  rust  in  our 
belt.  We’re  looking  for  a  reporter  to  help 
us  cover  Norwalk  Ohio,  a  historic 
community  with  a  bustling  economy, 
half  way  between  Cleveland  and 
Toledo.  This  job  is  for  a  beginner  or  a 
reporter  with  up  to  2  years  experience. 
We  are  a  growing  PM  daily,  9600  circu¬ 
lation.  Send  resume,  clips  to  Kevin 
Tanzillo,  Norwalk  Reflector,  61  East 
Monroe  Street,  Norwalk,  OH  44857. 


SPORTS  COPY  EDITOR 
7  day  AM,  needs  person  to  edit  copy, 
lay  out  pages  and  do  occassional  writ¬ 
ing.  Danbury,  CT.  News  Times.  Call 
David  Bilmes  (203)  744-5100  after 
5PM. 


womes 

A  Jl.  and  Gardens® 

Associate  Editor 

Home  Furnishings  And  Design 

BETTER  HOMES  AND  GARDENS’  seeks  outstanding 
journalist  to  plan,  write,  edit  and  supervise  produc¬ 
tion  of  material  for  the  areas  of  home  furnishings 
and  decorating  for  WINDOW  and  WALLS,  a  bi-an¬ 
nual  Special  Interest  Publication.  Will  also  produce 
major  articles  for  TRADITIONAL  HOME  as  assigned. 

Successful  candidate  will  have  college  degree  and 
minimum  of  3  years  solid  writing/editing  experience 
which  could  have  been  gained  with  magazines, 
books,  newspapers,  public  relations  and/or  advertis¬ 
ing  agencies.  Must  possess  excellent  communica¬ 
tion,  creative,  conceptual  and  organizational  skills 
as  well  as  demonstrated  interest  in  home  furnish¬ 
ings/interior  design  field.  Photographic  background 
helpful. 

Excellent  opportunity  to  work  with  highly  profes¬ 
sional  editorial  group.  Some  travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples,  and  cover  letter  with 

salary  history  and  requirements  in  confidence  to: 

Miss  Draper,  Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box  706,  Locust  at  17th 

Des  Moines,  lA  50336 

An  equal  opportunity  employer 

Only  responses  from  candidates  will  be  considered 


TV  LISTINGS  EDITOR 
Highly  successful,  established  consum¬ 
er  magazine  publishing  company  seeks 
qualified,  motivated  tv  listings  editor  for 
new  magazine  launched  in  Tyson’s 
Corner.  Qualified  candidate  will  have 
strong  organizational  and  interpersonal 
skills,  familiarity  with  computer  word 
processing  and  research  ability.  Posi¬ 
tion  requires  expertise  in  editing  tv  list¬ 
ings.  Will  also  assign  and  edit  depart¬ 
ment'  and  feature  section.  Must  have 
2-5  yiars  experience  including  time  on 
a  consumer  magazine.  Must  thrive  on  a 
weekly  production  schedule,  work  well 
with  art/production  and  enjoy  a  fast- 
paced  high  pressure  environment. 
Competitive  salary  and  benefits  with 
paid  relocation.  Please  send  resume 
with  salary  requirements  to  CommTek 
Inc.  PO  Box  53,  Boise,  ID  83707.  Att. 
Jan  Bagby,  Human  Resource  Manager 
EOE  M/F 


WANTED  REPORTER 
PHOTOGRAPHER 

To  work  in  small  daily  paper.  Page 
design  skills  helpful.  Career  advance¬ 
ment  possibilities  exist.  Excellent  fring¬ 
es.  Mail  resume  and  clips  to  Jim  Morris, 

I  Greensburg  Daily  News,  Box  106, 
Greensburg,  IN  47240. 


QMeredith 

I  CORPORATION 


HEAD  LIBRARIAN 

Immediate  opening  for  head  librarian 
for  The  Bakersville  Californian,  85,000 
daily  in  lower  San  Joaquin.  Newspaper 
Library  experience  a  must.  Supervise 
staff  of  1-2  clerks.  Must  have  excellent 
typing,  indexing,  abstracting,  research 
and  filing  skills.  Successful  candidate 
should  be  willing  to  work  hard  to  keep 
fairly  new  library  running  smoothly. 
Send  resume  to:  Dawn  Hall  c/o  The 
Bakersville  Californian,  PO  Box  440, 
Bakersville,  CA  93302.  No  Phone  Calls 
Please. 


MAILROOM  MECHANIC 
A  7-day  operation,  2  daily  newspapers 
(mornings)  and  3  shoppers  need  an 
experienced  mechanic  to  operate  and 
maintain  Harris  1472  and  on-line 
equipment.  Proper  candidate  should 
have  experience  on  similar  equipment, 
be  willing  to  relocate  and  available  to 
work  days,  nights  or  weekends  as 
needed.  If  you  are  currently  a  mechanic 
looking  for  possible  advancement  into 
management  this  position  may  just  be 
what  you’re  looking  for. 

Send  resume  to  Joseph  Kuezma,  South¬ 
ern  CT  Newspapers  Inc.,  PO  Box  9307, 
Stamford,  CT  06904.  Or  call  (203) 
964-2494  for  more  infqrmation. 

MAILROOM  MANAGER.  The  Hartford 
Courant  is  seeking  a  mailroom  manager 
with  2  to  3  years  management  experi¬ 
ence  in  a  75,000  plus  circulation  mail- 
room.  We  are  a  200,000  plus  circula¬ 
tion  newspaper,  Monday-Saturday  and 
a  300,000  plus  on  Sunday.  Salary  in 
the  $30’s  with  excellent  benefit  pack¬ 
age  including  dental  care  and  education 
reimbursement.  Call  Judi  Lotz,  Staff 
Recruiter  in  our  Human  Resources 
Department  at  1-800-524-4242  X 
3935,  Monday-Friday  9  AM-5  PM. 
E.O.E 

MAILROOM  FOREMAN-Zone  2  Large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system,  1472 
P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  tor  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MAILROOM  SUPERINTENDENT- 
Opening  for  experienced  supervisor  with 
excellent  people  skills.  Excellent  salary 
and  fringe  benefits.  Opportunity  for 
career  growth.  Reply  to  James  W. 
Collins,  General  Manager,  The  New 
Jersey  Herald,  PO  Box  10,  Newton,  NJ 
07860, 


MARKETING 


EARN  EXTRA  INCOME  stuffing  enve¬ 
lopes.  Send  SASE  to  P.  Chardon  Enter¬ 
prises,  2405  Southern  Blvd.  Bronx,  NY 
10458. 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems-the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
I  newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 

_ PRESSROOM _ 

PRESS  OPERATORS 
Commercial  printer  in  zone  7  seeks 
quality  conscience  WEB  press  operators 
with  a  minimum  of  2  years  cold-set  or 
heat-set  experience.  Air-condiitioned 
'  facility,  ideal  working  conditions.  Excel- 
'  lent  benefits.  Send  resume  with  salary 
history  to  Box  2253,  Editor  & 
j  Publisher. 

PRESS  PERSON 

I  Leading  New  Jersey  AM  newspaper  has 
i  openings  on  the  right  shift  for  exper- 
;  ienced  presspersons. 

I  We  are  looking  for  press  people  who 
I  have  a  minimum  of  three  (3)  years 
experinece  on  web  offset  and/or  letter- 
press  presses.  Will  be  required  to  oper¬ 
ate  all  phases  of  press  equipment  inlud- 
I  ing  color  related  duties.  Must  be  quality 
conscious.  Starting  salary  for  five  (5) 
shifts  $700  Excellent  benefits  includ¬ 
ing  5  weeks  vacation  after  one  year 
employment. 

Qualified  candidates  should  send 
resume  tO: 

Star  Ledger 

Star  Ledger  Plaza 
Newark,  New  Jersey  07101 
c/o  Mr.  Jacobs 
NO  PHONE  CALLS 

_ PRODUCTION _ 

EXCELLENT  OPPORTUNITY  for  a 
Production  Manager  who  knows  all 
phases  of  production  from  computer 
room  to  offset  pressroom.  Must  be  able 
to  work  well  with  people  to  keep  excel¬ 
lent  quality,  on  time  press  starts  and 
expenses  within  budget.  This  top 
production  job  reports  directly  to 
publisher  of  our  25,000  circulation 
daily  newspaper  located  in  a  beautiful 
area  of  New  Jersey.  Please  reply  in 
confidence  to-.  James  W.  Collins,  The 
New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 

Call  212  675^380 
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HELP  WANTED _  _ HELP  WANTED _  POSITIONS  WANTED  POSITIONS  WANTED 

PRODUCTION  PHOTOGRAPHER  ADMINISTRATIVE  _ EDITORIAL 


EXPERIENCED  NEWSPAPER 
PRODUCTION  PERSON  needed  to 
assist  production  director  in  operation  of 
Northern  Zone  1  medium  sized  M-E-S 
newspapers.  A  strong  technical  back¬ 
ground,  college  degree  and  previous 
production  management  experience  are 
required.  Salary  mid  to  upper  $30's. 
Excellent  benefits  package.  This  is  a 
great  opportunity  for  someone  ready  to 
move  up  to  more  responsibility  in  a 
excellent  newspaper  company  .  Please 
send  complete  resume  to  Box  2270, 
Editor  &  Publisher. 


NEWSPAPER  DESIGNER  Work  as  crea¬ 
tive  hands-on  supen/isor  of  layout  and 
composition  for  group  of  Long  Island 
community  papers  and  contract  print¬ 
ing  customers.  Newspaper  or  magazine 
experience  required.  Call  Janice  Wolff, 
Richner  Community  Newspapers,  (516) 
569-4000. 


PRODUCTION  MANAGER 
Growing  daily  and  Sunday  newspaper  is 
looking  for  a  experienced  maintinance 
person  with  experience  on  double  width 
off  set  presses.  Ability  to  evaluate, 
recommend,  record  and  work  with 
people  .  This  is  a  new  facility  with  a 
goss  head  liner  off-set  press  .  Located 
in  area  Zone  2,  salary  determined  by 
experience.  If  you  are  standing  still, 
want  a  challenge  and  want  to  grow  with 
us  send  resume  in  confidence  tO:  Bill 
Hope,  The  Capital,  2000  Capital  Drive 
Annapilos,  M[j  21401. 


PRODUCTION  MANAGER 
Experienced,  results-oriented  person 
needed  to  manage  all  production 
phases  of  fast-growing  national  news¬ 
paper  magazine.  Duties  include  quality 
control,  cost  analysis,  budgeting,  ad 
copy  management,  photocomposition, 
print  buying,  paper  selection  and  pric¬ 
ing,  liaison  with  suppliers.  Send 
resume,  references  and  salary  history 
to:  Editor,  Vista  Magazine,  2355 
Salezedo,  Suite  301,  Coral  Gables,  FL 
33134. 


_ SALES _ 

COMMERCIAL  PRINTING 

SALES  REPRESENATIVE 
A  leading  Midwest  publisher  is  expand¬ 
ing  its  operations  in  commercial  print¬ 
ing.  We  are  looking  for  an  experienced 
sales  represenative  with  proven  experi¬ 
ence  in  commercial  printing  sales.  Must 
have  knowledge  of  pre  press  and  press 
procedures.  Must  have  experience  in 
preparing  estimates  for  prospective  job 
work.  Should  have  working  knowledge 
of  production/graphic  processes,  web 
off-set  presses  and  duplicator  printing. 
Must  have  excellent  communications, 
organizational  skills  with  a  high  level  of 
commitment.  We  offer  an  excellent 
commission/salary  and  benefits  prog¬ 
ram.  Send  your  confidential  resume 
outlining  your  acheivements  and  salary 
requirements  to  Box  2292,  Editor  and 
Publisher.  Equal  Opportunity  Employer. 

SALES  REPRESENTATIVE  needed  to 
sell  circulation  supplies  in  Zone  1. 
Commission  basis.  Seeking  an  aggres¬ 
sive  self-starter.  We  offer  a  friendly 
working  environment.  Box  2259,  Editor 
&  Publisher. 


SALES  REPRESENTATIVE 
A  growing  Northern  Michigan  commer 
cial  web  offset  printer  is  looking  for 
someone  to  help  develop  our  sales  prog¬ 
ram.  Sales  experience  desirable.  Excel¬ 
lent  opportunity.  Send  resume  and 
salary  history  to  Central  Printing  Corp., 
PO  Box  395,  Gaylord.  Ml  49735. 


SOUTH  TEXAS 

24  year  old  weekly  TMC  needs  an  exper¬ 
ienced  outside  display  sales  person. 
Earnings  from  $20’s  to  high  $30’s  plus 
benefits.  Phone  Offerman  (512) 
682-2423,McAllen. 


PHOTO  EDITOR—  to  lead 
4-photographer  staff  on  7-day  mid-size 
daily.  Zone  2.  Fully  equipped  for  color. 
High-quality  offset  press.  Ideal  tor 
energetic,  organized  journeymen  seek¬ 
ing  to  enter  management  ranks.  Candi¬ 
dates  from  Northeast  preferred.  Start¬ 
ing  salary  mid  $20's.  Full  benefits; 
company-paid  pension.  Box  2293, 
Editor  &  Publisher. 


_ TYPESETTING _ 

COMPOSITOR7TYPESETTER 
The  European  Stars  and  Stripes  is  look¬ 
ing  for  an  experienced  compositor/ 
typesetter.  Applicants  must  have  3 
years  specialized  experience  with  a 
daily  newspaper  and  must  be  proficient 
with  electronic  page  make-up  and  photo 
type  setting,  typing  and  manual  paste¬ 
up  skills  as  well  as  basic  knowledge  of 
printing  processes  and  typography  are 
required. 

Beginning  salary  $18,358  to  $23,866 
P/A,  plus  tax  free  living  quarters  allow¬ 
ance  currently  up  to  $10,500  P/A, 
group  insurance  and  a  variety  of 
privileges  and  benefits  including  mili¬ 
tary  PX,  commisaries,  etc.  Round-trip 
relocation  expenses  paid.  3  year, 
renewable  senrice  agreement  required. 
Mail  your  resume,  with  salary  history 
and  reference  to  this  advertisement  in 
care  of  European  Stars  and  Stripes, 
2527  7th  Ave.,  Rm.  401,  New  York,  NY 
10001.  For  additional  information,  call 
our  New  York  office,  (212)  620-3333. 
between  9  AM  to  5:30  PM,  Monday 
thru  Friday.  Ask  for  an  application  form; 
it  will  be  sent  to  you.  Job  applications 
mail  to  European  Stars  and  Stripes. 
Attention:  Civilian  Personnel  Office, 
APO  New  York  09211  with  post  mark 
September  7  or  pryor  will  be 
considered.  _ 

POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Successful  publisher  seeking  career 
opportunity  with  individual  or  group. 
Proven  record  in  management.  &peri- 
ence  in  advertising,  circulation,  produc¬ 
tion  and  TMC  and  free  shoppers.  Now 
publisher  of  daily  and  free  shopper. 
Consider  any  Zone.  Box  2229,  Editor  & 
Publisher. 


AMBITIOUS  publishing  executive,  with 
proven  track  record  in  competitive 
markets  on  dailies,  weeklies,  shoppers, 
penneysavers,  directories  and  commer¬ 
cial  printing... seeks  challenging  oppor¬ 
tunity  as  publisher/general  manager, 
excellent  references... willing  to  relo¬ 
cate...  call  (818)  359-2449,  today... 


PUBLISHER/AD  DIRECTOR 
Marketing  director  for  a  30,000 
midwest  daily  is  looking  for  a  new  chal¬ 
lenge.  He  has  18  years  experience  with 
the  same  organization.  He  has  held 
multiple  positions  including  general 
manager  of  a  9,000  daily,  business 
manager  and  ad  director.  He  is  45  years 
old,  college  degreed  and  married-  very 
community  minded.  His  strength  are 
his  creative  ability/presentations  and 
his  excellent  motivational  skills. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate's  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  senring  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  lA  52722 


PUBLISHER/GENERAL  MANAGER 
Veteran  daily  and  former  weekly 
publisher  seeks  further  opportunity  with 
solid  group  or  individual  daily.  Proven 
record  in  every  department.  Daily 
publisher  now.  Box  2267,  Editor  & 
Publisher. 


RECENT  IVY  LEAGUE  MBA 
Seeks  challenging  administrative  posi¬ 
tion.  Experienced  with  Lotus  and 
dBase.  Former  reporter  and  editor.  Box 
2231,  Editor  &  Publisher. 


_ ARTIGRAPHICS _ 

EDITORIAL  CARTOONIST  -  Award¬ 
winning  cartoonist  with  5  years  daily 
experience.  Looking  for  a  medium  to 
large  daily.  Witty,  original,  and  appear¬ 
ing  regularly  in  several  newspapers  and 
publications  across  the  nation.  Send  for 
samples.  Box  2265,  Editor  &  Publisher. 


QUALITY  ORIENTED  20  year  offset 
printer/supervisor  seeks  position  with 
Seattle/Tacoma  graphics  company. 
State-of-the-art  typesetting  knowledge 
and  strong,  enthusiastic  instructional 
skills.  PO  Box  63,  Yakima,  WA  98907. 


_ CIRCULATION _ 

PROFESSIONAL  CIRCULATOR  with 
college  degrees  plus  extensive  back¬ 
ground  in  Sales  and  Human  Relations 
seeks  position  as  marketing  manager 
with  a  dynamic  publication  in  New  York 
Cih  or  suburbs.  Reply  Box  220 1 ,  Editor 
&  Publisher. 


SAVVY  CIRCULATOR  25  years  diversi¬ 
fied  exposure.  Specialty  Field/sales;  PO 
Box  4233,  Orange,  CA  92613. 

SELF-MOTIVATED  Circulator  seeks  new 
position  with  daily  or  weekly.  8  years 
management  experience.  Strong  in 
sales,  recruitment  and  collections. 
(References)  Reply  to  Box  2283,  Editor 
&  Publisher. 


_ EDITORIAL _ 

AWARD-WINNING  sportswriter/ 
columnist,  6  years  experience,  seeks 
same  position  with  mid-to-major  metro 
daily,  A.M.  or  P.M.,  any  zone.  Enter¬ 
taining  copy,  spiced  with  flavor  and 
flair.  First-rate  coverage  from  preps  to 
pros.  A  fine  addition  to  any  sports  staff. 
Box  2241,  Editor  &  Publisher. 


BRODER  YOU  CANT  AFFORD  to  hire 
away;  for  exclusive,  searching  and  styl¬ 
ish  "88  campaign  coverage,  hire 
Washington-based  me,  an  experienced 
reporter  and  prize-winning  writer  of 
fiction  and  nonfiction — who  knows  the 
difference.  Box  2287,  Editor  & 
Publisher. 


EXPERIENCED,  AWARD-WINNING 
managing  editor  of  weekly  seeks  news 
management  position  on  suburban 
community-oriented  paper.  Have  strong 
editing,  reporting,  writing,  make  up 
skills  with  supenrisory  experience.  Box 
2274,  Editor  &  Publisher. 


SPORTSWRITER,  38,  17  years  on  dail¬ 
ies,  seeks  better-paying  job  on  college/ 
pro  beat  or  as  sports  editor.  Box  2273, 
Editor  &  Publisher. 


SUCCESSFUL  ASTROLOGY  WRITER 
seeks  column,  daily/weekly.  Clips 
available. 

J.  Buonocore  Box  6355, 

New  York,  NY  10150 


_ MARKETING _ 

PUBLISHER'S  ASSISTANT 
Are  you  in  need  of  an  assistant  who  has 
an  extensive  background  in  promotion, 
budgeting,  and  computers?  Someone 
who  can  spot  a  problem  and  find  a  solu¬ 
tion.  A  person  who  dan  deal  with  people 
problems.  If  you  need  an  assistant  with 
these  qualities,  I'd  like  the  opportunity 
to  tell  you  about  myself.  Write  Box 
2291,  Editor  &  Publisher. 


Minority  personnel  professional,  10  + 
years  experience  seeks  job  with 
management  possibilities,  skilled  in 
EEO,  training,  development.  Designed, 
marketed  H.R.  computer  systems.  Zone 
2  or  3  preferred.  Respond  to  Box  2261, 
Editor  &  Publisher. 


_ PRESSROOM _ 

19  YEARS  EXPERIENCE,  10  years 
management  experience.  I  am  seeking 
the  type  of  newspaper  that  wants  to 
print  a  good/clean  product,  but  is 
having  problems  achieving  high  quality, 
low  waste,  and  a  well  maintained  and 
organized  room.  I  have  traveled  the 
world  training  pressman  when  I  was 
with  a  major  press/manufacturer.  Will 
send  resume  upon  request.  Michael 
Fryette,  1198  Navigator  Dr.  #76, 
Ventura,  CA  93001  or  phone/(805) 
644-0757. 


PHOTOGRAPHER/WRITER 

THIS  PHOTOGRAPHER-WRITER  who 
comes  complete  with  layout  skills, 
cooperativeness,  mature  judgement 
and  more  seeks  a  new  challenge  with 
any  publication  within  150  miles  of 
New  York  City.  Contact  Box  2223, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
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SHOP  TALK  AT  THIRTY 


Journalists  are  more  accurate  than  studies  say  they  are 


By  Ford  Burkhart 

Reporters  are  getting  an  unde¬ 
served  bad  name  these  days.  The 
problem  is  one  of  the  oldest  in  report¬ 
ing. 

“I  was  misquoted,”  says  anyone 
from  President  Reagan  to  the  lowest 
level  public  office  holder  at  City  Hall. 

The  offhand  criticism  undermines 
the  press  in  the  eyes  of  the  unknow¬ 
ing,  those  who  don’t  realize  how  news 
values  have  changed  recently  in  the 
direction  of  more  accurate  quoting. 

Journalists  still  face  attempts  to  dis¬ 
credit  honest  reporting,  especially  if 
they  are  diligent  in  airing  con¬ 
troversy.  So  it  seems  especially 
dangerous  to  throw  around  easy  criti¬ 
cism  of  our  “quote”  practices.  That  is 
what  has  been  happening  since  the 
release  of  a  Canadian  study  of  errors 
in  courtroom  coverage  during  a  1984 
murder  trial.  (The  study  was  pre¬ 
sented  at  the  Organization  of  News¬ 
paper  Ombudsmen  in  Louisville  in 
May,  was  covered  in  iheiune.  6 Editor 
&  Publisher  and  has  been  in  other 
newspapers  since  then.) 

The  accounts  of  the  Canadian  study 
focus  on  the  shocking  “error  rate,”  as 
high  as  71%  in  one  newspaper.  With¬ 
out  knowing  the  unit  of  analysis,  one 
has  to  guess  that  seven  out  of  10  sto¬ 
ries,  paragraphs,  sentences  or  what¬ 
ever  contained  a  departure  from  the 
official  trial  transcript.  The  coverage 
of  the  study  confirmed  the  worst 
smears  of  the  “1  was  misquoted” 


(Burkhart  is  an  associate  professor 
of  journalism  at  the  University  of 
Arizona.) 


uaaNriNMoa  Moud 
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Get  your  copy  of 

AdNeivs 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

I  To;  Ad  News,  17-21  Bellevue  Street, 

I  Surry  Hills,  N.S.W.,  201 0,  Australia 
.  I  Please  send  me  AD  NEWS  for  one 

I  I  Cwa  year  -  26  issues  I  enclose  my 
I  bankdraft  in  Australian  currency  for  Aust.  $  128. 

I  Name: _ 

I  Address; _ 


critics. 

For  example,  the  headline  in  the 
Arizona  Daily  Star  on  June  28  said, 
“Study  finds  reporters  are  appall¬ 
ingly  inaccurate  with  quotes.” 

In  Editor  &  Publisher,  the  headline 
said,  “Don’t  (mis)quote  me  on  that: 
Survey  of  Canadian  newspapers  finds 
they  often  misquote  people.” 


matical  context  of  a  phrase. 

At  the  United  Nations  where  1 
reported  a  few  years  ago,  texts 
appeared  within  minutes  or  hours  of  a 
debate.  Yet  there  were  always  a  few 
mistakes  or  omissions  in  the  official 
transcript  of  General  Assembly  ses¬ 
sions.  Often  corrections  would  be 
sent  along  in  a  few  hours  and,  at 


Readers  should  be  reminded  that  accuracy  in  a 
long  story  can  appear  to  be  compromised  when 
stories  are  trimmed  to  fit  a  smaller  space,  or  when  a 
story  is  organized  in  a  way  that  fails  to  please  the 
subject. 


Is  everyone  asleep? 

The  study  found  nothing  of  the  kind 
about  “reporters”  or  about  “Cana¬ 
dian  newspapers.” 

Reporters  quote  sources  surpris¬ 
ingly  well,  and  no  error  could  be 
defended  by  any  journalist  if  the 
reporting  were  just  sloppy  or  if  a 
quote  were  intentionally  distorted  to 
make  it  sound  more  dramatic.  But 
there  are  some  things  wrong  with  that 
Canadian  study  that  seem  to  have 
eluded  everyone: 

1.  The  study  condemns  as  “minor 
errors”  any  departures  from  the  pre¬ 
cise  words  in  the  transcript,  even 
grammatical  variants. 

Yet  the  newspaper  manual  most 
widely  followed  in  the  United  States 
and  Canada,  the  AP  Stylebook,  advo¬ 
cates  making  minor  changes  in 
quotes.  The  AP,  quite  correctly,  says 
a  slipup  in  grammar  or  word  usage  by 
a  speaker  “normally  should  be  cor¬ 
rected”  as  long  as  the  meaning  is 
intact. 

If  this  were  not  followed,  newspa¬ 
pers  would  be  annoyingly  difficult  to 
read.  Naturally,  colorful  dialect  in  a 
news  feature  story  is  excluded  from 
this  rule. 

The  Canadian  study  counted  every 
three  “minor”  departures  from  the 
official  transcript  as  equal  to  one 
“major”  error  of  fact.  It  is  just  not 
“accurate”  to  do  that. 

2.  The  Canadian  study  seems  to 
trust  the  official  version  as  “the 
truth.” 

There  are  often  reasons  to  go  with  a 
good  reporter.  The  official  version  is 
often  full  of  holes.  Stenographers’ 
transcripts  have  been  known  to  err  in 
reporting  a  name,  a  fact,  or  the  gram¬ 


times,  a  text  was  cleaned  up  for  politi¬ 
cal  reasons,  but  the  news  stories  were 
generally  on  the  mark. 

At  college  football  games,  the  offi¬ 
cial  game  attendance  is  always 
inflated  because  the  officials  count 
tickets  and  passes  distributed,  not 
bodies  present.  So  the  honest 
reporter  makes  an  “error.”  Who  are 
you  to  believe? 

3.  Even  100%  accuracy  in  quoting 
can  be  misleading,  if  it  is  done  in  the 
wrong  context. 

It  is  the  overall  faithful  account  of 
an  event  that  is  important  to  readers. 
A  fair  account  of  a  story,  then, 
involves  much  more  than  verbatim 
quotes.  The  Canadian  story  did  not 
look  into  the  overall  quality  of  the 
story. 

Both  the  author  of  the  Canadian 
study  and  the  Center  for  Investigative 
Journalism  reacted  to  the  findings  by 
urging  use  of  tape  recorders,  but  a 
recorder  is  no  help  at  all  for  spot 
news.  Even  for  non-spot  stories,  a 
recorder  will  not  ensure  that  each 
quotation  will  be  in  context  nor  that  it 
will  be  offered  as  it  was  meant.  Only 
the  integrity  and  skill  of  a  dedicated 
reporter  can  ensure  those  things. 

Journalists  should  admit,  humbly, 
that  we  do  misquote  at  times  —  not 
as  often  as  our  worst  critics  think;  that 
we  need  to  try  harder,  and  that  we  feel 
awful  about  it  when  we  are  wrong. 
But  we  should  not  give  in  to  those 
who  would  have  us  choose  between 
tape  recorders  and  paraphrasing. 

What  would  we  sacrifice  if  we  lim¬ 
ited  our  news  stories  to  taped  quotes 
or  none  at  all?  We  would  wind  up  with 
a  lot  fewer  quotes.  We  would  dimin- 
(Continued  on  page  42) 
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A  WORLDWIDE  The  Arkansas  Gazette 
SAMPLE  OF  USERS  Little  Rock.  Arkansas 


The  Montreal  Gazette 

Montreal,  Quebec 

The  Press  Register 

Mobile,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 


The  Globe  and  Mail 

Toronto,  Ontario 

The  Star-Telegram 

Fort  Wbrth,  Texas 

The  Patriot-News 

Harrisburg, 

Pennsylvania 

The  Herald-Leader 

Lexington,  Kentucky 


The  Mail  Tribune 

Medford,  Oregon 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Rorida 

The  Daily  Town  Talk 

Alexandria,  Louisiana 

The  Journal-Star 

Lincoln,  Nebraska 


Beacon  Publishing 
Company 

Acton,  Massachusetts 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times- Picayune 

New  Orleans,  Louisiana 

Fort  Wayne 
Newspapers 

FortV\^ne,  Indiana 

The  Press 

Christchurch, 

New  Zealand 


The  Windsor  Star  Brabants  Nieuwsbiad 

Windsor,  Ontario  Roosendaal,  Holland 


nc  HARRIS 
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The  Harris  8300  integrated  newspaper  system  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRIS,Ext.4100. 
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Some  of  The  Kentucky  Rjst  staff  members  invo/ved  m  the '  Year  of  the  Child”  campaign 


Photo  by  Thny  Duennes 


A  SAFER  PLACE  FOR  lODS 
BECAUSE  THE  KENTUCKY  POST  CARES 


For  its '  ‘Year  of  the  Child’  ’  campaign, 

'The  Kentucky  Post  has  received  the 
national  Chilien’s  Express  Journalism 
Award  for  newspapers.  Children’s  Express 
is  an  international  news  service  reported 
by  children  13  and  under,  workmg  with 
assistant  editors  ages  14  to  18.  Its  competi¬ 
tion  honors  news  media  for  outstanding 
advocacy  efforts  on  behalf  of  children. 

Children’s  Express  recognized  The 
Post’s  year-long  program,  especially  its 
campaign  to  help  street  kids.  Led  by  editor 
Judith  Clabes,  the  paper  went  beyond 
reporting  and  issued  a  call  to  action, 
organizing  a  ‘  ‘  Summit  for  Our  ICids.’  ’ 

Community  leaders,  parents,  educa¬ 
tors  and  social  service  agency  represen¬ 
tatives  subsequently  formed  The  Covington 


Committee  on  Street  Children. 

The  Post  also  brought  the  ‘  ‘Safe  Place’  ’ 
program  to  Northern  Kentucky.  Locations 
posted  v\hth  a  “Safe  Place’  ’  sign  indicate  to 
a  youngster  in  trouble  that  a  trustworthy 
adult  is  available  to  provide  help  or  direc¬ 
tion.  The  newspaper  office  itself  has 
become  a  ‘  ‘  Safe  Place.’  ’ 

The  Post  staff  donated  its  $1,000  first 
place  prize  to  the  Citizens  Committee 
on  Child  Abuse/Neglect  in  Northern 
Kentucky. 

The  Kentucky  Post  showed  street  kids 
that  someone  cares. 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 
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